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To The Editor.. 


Silverman On 
Direct Mail 
Expenditure 


Sim, 1 am glad that A. Edward 
Jones (April 17) feels that the 
report which | prepared for the 
Advertsing Association is of real 
value. Ht is therefore all the more 
unfortunate that he has virtually 
repeated some of the statements 
in hes earlier letier which tend 
to suggest that my estimate of the 
expenditure on direct mail was 
based on very little factual 
material and a large amount of 
guesswork. 

The unwary reader might be 
led to think, from Mr. Jones's 
letter, that my estimate of direct 
mail represented no more than 
the expenditure of 335 adver- 
tusers, whereas “there must be at 
least 300,000 users of direct mail.” 

In the first place the 335 ad- 
vertisers were responsible for 


IN THIS ISSUE— 
Direct Mail Forum—-page 145. 
NEAT WEEK'S issue will include 
a Survey of Greater London 

markets and media. 


about 10 per cent of total adver- 
ising capenditure, so the Sstate- 
ment that there may be 300,000 
users of direct mail is lable to 
be misleading m this context 
Second, the rephes from adver- 
tisers were used only to obtain 
the pre ny Of total advertis 
img expenditure devoted to cach 
group of advertising media. Thus 
the proportion spent on direct 
mail in 1948 by national and 
trade” advertisers was 2°8 per 
ceomt of their total advertising 
budgets (or perhaps a littl more 
when allowance is made for the 


port 


bias ip the sample of 335 adver- 
users which | referred tw). 

From this the total expenditure 
oo direct mail by national and 
“wade” advertisers was estimated 
as £27 millions. | regret that im 
my las letter | quoted an incor- 
rect figure of £34 millions. (The 
correct figure is given in Table 66 
ot Advertising Expenditure in 
1948.) Hence, in fact, approar 
mately 80 per cent was added to 
allow for local advertisers, not 5D 
per cent as | previously stated. 

I agree with Mr. lense that 
whether one added SU per cent, 
8U per cent, or even more would 
be lo some cxXient a matter of 
guesswork (though it is not en- 
tuwely arbitrary), were there not 
evidence available from another 
source, This other source, as | 
explained at length im my pre- 
vious letter, was the members of 
the Briush Direct Mail Advertis- 
ing Association, but Mr. Jones 
has entirely ignored this vital 
pout, If the information given 
to me by the members of the 
Association is correct, then my 
estumate of £5 millions for direct 
mail expenditure in 1948 is un- 
likely to be far from the truth. 


RODNEY SILVERMAN, 
§ Howitt Road, N.W.3. 


Ruthless Honesty 
And Mailing Lists 


Sm—Arising from Mr 
Farquhar-Young’s letter (April 
17), | thenk direct advertising and 
its users would benefit tremend- 
ously if all addressing agencies 
were ruthlessly honest about the 
condition of any list being 
offered for a client's use. 

No user should place an order 
for the use of a list without a 
full knowledge of its condition. 
lt may not remedy the weakness, 
but at amy rate the user docs 
know of it beforehand and is not 
disillusioned after the event. 

The pre-war practice of paying 
return postage on returns over a 
normal percentage has to a very 
large extent had to be held in 
abeyance for the same reason, 
but, again, do all users realise 
that advertising mailed under 
printed matter rate is not norm- 
ally returned by the Post Office 
unless the envelopes are speci- 
fically overprinted “If un- 
delivered, please return, etc.”? 

HUGH BOURNE, 

Managing Director, 

Chadwick-Latz Ltd. 
Dyott Street, W.C.1. 


Stamps Could Aid 
Exports Drive 


Sm,—I think readers may be 
interested in this photograph of a 
postage stamp I received om. a 
letter from the U.S.A 

Why are we so stuffy about 
our stamps in this country? 
Surely we could profitably use a 
series of stamps, at the present 
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time, specially designed to help 
our export trade’? | am thinking 
of one depicting a nondescript 
modern automobile with the in- 
scripuon “Buy A British Car,” for 
instance, or something to buck up 
our textiles exports and raise that 
industry from the doldrums. 

Of course, | realise that there 
will be a special issue of Corona- 
tion stamps next year, but in the 
meantime could we not use this 
method of coming to grips with 
the balance of payments crisis? 


ALAN HESS, 
Public Relations Officer, 
The Austin Motor Company Lid. 


‘Finer Points’ And 
Poster Content 


Sm,—I appreciate and am in- 
terested to read the reference to 
the new Torquay double royal 
poster made by Stuart Lewis 
(April 17). 

The question of “content” is, 
I agree with him, important but 
in my view the “form” presenta- 
tion in this instance is a matter 
open to argument. 

Undoubtedly those with real 
artistic appreciation—and surely 
this is a small minority of the 
public—will respond to the 
modern treatment technique 
combined with “content.” On 
the other hand the majority of 
those viewing a poster on a rail- 
way station—and it is for this 
display that the Torquay poster 
is produced—will be influenced 
from the holiday angle quite as 
effectively, in my opinion, pro- 
vided the “content,” scenic in this 
instance, is combined with pre- 
sentation in attractive colours, 


even though by more stereotyped 
methods. 

I have always held the opimon 
that, whilst the professional ad- 
vertising man must have a real 
appreciation of clever technique, 
the finer points of advertising 
presentation are often lost upon 
the general public. 


H. BERKELEY HOLLYER, 
Publicity Officer, Torquay 
Corporation Publicity Dept. 


College Course For 
Ad. Students 


Sm,—1 have read with appre- 
ciation your editorial of April 10, 
dealing with the proposed course 
to be provided in this College, 
and | trust that your readers will 
be led to realise that this type of 
training can offer facilities which 
cannot be provided in any other 
way. 

There is, however, one slight 
error in the proposals as outlined. 
The three residential periods are 
not of four months cach, but of 
four weeks cach. The whole 
course, extending over sixteen 
months, thus includes six tutorial 
periods, cach of Friday and 
Saturday morning, and three resi- 
dential periods cach of four 
weeks duration. It is during these 
latter periods that the most valu- 
able part of the training will be 
done. 

During their residence trainees 
will work together in small 
groups on advertising projects 
aiming at the consolidation of the 
reading which they have done 
during the rest of the time. 

A. B. LOWNDES, 

Head of the School of Commerce, 
Leicester College of Technology 
and Commerce. 


D. E. Longmore, vice-president, 
McKim Advertising Lid, of 
Canada, is in London for a brief 
business visit before taking a holi- 
day in Italy. 
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Wide is the word for this well balanced 


monthly, Wide coverage and large sales througheut the country. . . 

Wide influence among women in every walk of life. Appealing to the entire 
range of home and family interests, MY HOME is a power to 

reckon with among the monthly magazines. It assures the 

widest possible response to advertisers who require a large 


and unrestricted feminine market for their products. 


My HOW vais 


A POWER AMONG THE MONTHLY MAGAZINES 


w BURNETT, Advertisement DO recter THE AMALGAMATED PRESS LIMITED, THE PLEETWAY HOUSE. LONDON, 
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Labels Straight On Tin 


LATEST PACK 
ADVANCE 


Major packaging changes may 
follow perfection by The Metal 
Box Company of a process for 

labels direct on to tins. 

High temperatures used in steri- 
lisation for canning foodstuffs 
have prevented this before 

Process resistant inks have been 
used in America for some time 
but as the materials were not 
available here research had to 
be started almost completely 
afresh 

The new ink has been evolved by 
the Metal Box Co. in conjunc- 
tion with the suppliers. It will 
withstand the action of water 
and steam at 240 degrees 
fahrenheit and 10 Ib. pressure 
for at least an hour 

The process is not likely to reach 
its full application whilst tin 
plate remains in short supply, 
for all food cans decorated by 
this process are printed in the 
flat before fabrication and 
therefore the plate once printed 
can be used only for one speci 
fic product 

Chief application at present is 
likely to be with products like 
processed peas which = are 
packed in large quantities and 
are relatively free from 
seasonal gluts and shortages 


New Post Rates 


Direct mail users and producers 
will not suffer noticeably from 
the revised postal rates effective 
May 1, A. Edward Jones, chair 
man, British Direct Mail Adver- 
tising Association states 

The alteration, which affects 
first-class mail only, means that 
after the first four ounces every 
subsequent two ounces will cost 
Id. instead of 4d 


Outdoor Ad. Talks 


Asked on Tuesday what steps he 
proposed taking to relieve difficul- 
ties facing the outdoor advertising 
industry, Mr. Harold Macmillan 
Minister of Housing and Local 
Government, said that these would 
shortly be discussed with his depart- 
ment 


Eden Assures Newspaper Society: 
Govt. Anxious To 


Help On Newsprint 


[MME DIATE prospects of improvement in the newsprint 
position were described by Mr. Anthony Eden, Foreign 
PO serra as “perhaps a little more hopeful” at the annual 
dinner of the Newspaper Society on Tuesday night. The 
Setiting President, Enc M progress and development that 
Clayson, commented vigot- | hag brought about “your present 
ously on commercial broad- | relative prosperity.” 
casting. Mr. Eden heard Mr. Clayson, 
“I know these are hard times 45 aM ordinary citizen, “implore 
for you,” said Mr. Eden. “Inflated the House of Commons to think 
prices and shortage of newsprint ost carefully before taking any 
and other raw materials have ‘tp to change our existing system 
multiplied your difficulties in before inserting even a wafer 
recent years. But you can rest ‘thin end of the wedge that might 
assured that we in the Govern in due time open the floodgates of 
ment have your interests very commercial broadcasting 
much at heart and are anxious to The advocates of sponsored 
help as soon as conditions allow. T@dio either think sponsored pro 
The more widely news and infor rammes would be an improve 
mation can be spread, the more ‘ent (though I note that most of 
effectively will our democracies those who take that view seem 


function to have a finger in the pie) or 
they deplore monopoly,” said Mr 
Constant Progress And Clayson. “We, the advocates of 


Development {ree enterprise newspaper pub 
“But whatever the future may ‘ishing, find it difficult to advo 
hold, | prophesy that a society of | ©te monopoly, though we must 
your age and standing will not @@mit that the B.B.C. is a mon 
fail to meet the demands made ©P0ly that gets more than its fair 
upon it. You will always be able ‘Share of criticism. The B.B.C. is 
to respond to the challenge of 0t. therefore, likely to suffer 
the circumstances of the time.” from the faults of some monop 
Mr. Eden, who was proposing ies; it can hardly become com- 
the toast of the Society, congratu-  Placent or excessively intolerant 
lated it, not only on its 116th an- Annual meeting of the News- 
niversary, but on the constant paper Society—page 130 


Sunday Paper 
Men Strike 


Questions will be asked in 
Parliament next week about a 
dispute at the Glasgow printing 
works of D. C. Thomson Ltd. 

A strike by members of the 
National Society of Operative 
Printers and Assistants on Satur 
day night interfered with produc 
tion of the Sunday Post though 
the firm state the great bulk of 
the issue was eventually printed 

On Tuesday the executive of 
the Printing and Kindred Trades 


Federation asked affiliated unions 
to support the strike. Scottish 
railwaymen are calling for a ban 
on handling Thomson journals 

For many years trade umionists 
have been critical of the firm's 
alleged discrimination against 
them 

Thomsons also publish the 
Dundee Courier, the Evening 
Telegraph, Weekly News, People's 
Journal, Scots Magazine, People's 
Friend, Sporting Post, and other 
weeklies and comics 

They have other printin a 
at Manchester and Du 


Ads. Are News 


Northcliffe’s maxim that “every 
classified advertisement is news,"’ is 
recalled in the final volumes of The 
History of “The Times” published 
yesterday (Wednesday). A review 
will appear in our next issue. 
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POSTERS AND PACKAGING 


DESIGN 
SAMPLES 


The “Design from Britain” 
exhibition, to open in Oslo next 
month, will include many samples 
of design in advertising, packag- 
ing and 

Exhibits, about 400 in all, have 
een chosen by a committee repre 
enting the Society of Industrial 
Artists, the Britush Council and the 
Council of Industrial Design 

They include: colour page by J 
Denison-Hunt, for Contact Publica 
hhons magazine by Herbert 
Spencer for Lund Humphries 
leaftet by lan Bradbury, for Jazz 
Music Books; leaflet by Ronald 
Ingles, of Design Research Unu 

Needle Industries; cover by 

D. Feist, for Creative Journals 
magazine cover by A. Ireland for 
Royal College of An booklet 
cover and inside by Ruari McLean 
for Royal College of Art; booklets 
by Herbert Spencer, for British 
Council; mvitation cards by David 
bt. Cole, for Sunday Pictorial Exh 
bition of Children’s Art, booklets 
by lan Bradbury, for Jazz Music 
Books, teléphone directory covers 
by Leonard Beaumont, for G.P.O 
catalogue cover by Milner Gray and 
Ronald Sandiford, of Design R 
search Unit, for Faculty of Royal 
Designers for Industry; leaflet 
Walter Tracy, for Linotype 
Machinery, and catalogue cover for 
( ontemporary Art Society by 
Walter Tracy; cover by Ettinger for 
imbassador Publications 
magazine cover by J. Denison-Hunt 
for National Trade Press; advertise 
mem for Adprint Colour Service 
leaflet for Arts Appeal, and book 
cover for Contact Publications, by 
I H. K. Hennon leaflets by 
Herbert Spencer, for Pan American 
A\uways. cover by lan Bradbury 
for Society of Industrial Artists 
folder by Walter Tracy, for Docu- 
mentary Technicians Alliance 
colour page by J. Denison-Hunt, for 
Contact Publications; stationery by 
I K. Henrion, for Studios 51 

by Milner Gray, for Society 

Industrial Artists cover by 
George Mayhew, and Design Re 
search Unit for the Scottish Furn 
ure Manufacturers; advertisement 
by lan Bradbury, for Institute of 
Contemporary Arts; menu cards by 
Austin Fraser, of Design Research 
Unu for Courage & Company Lid 


Posters 


Posters by Abram Games 
BOA in associ lien 
(huantas Empire Airways 
+ H. K. Henrion, for Punch and 
te For Liberty” Exhibition, by 
Arpad Elfer, for D. H. Evans & 
ot by Abram Games, for Murphy 
Radio. by M. Reiss, for G.P.O 

Happy Christmas—Road Safety 

» Abram Games, for Financia 
Times: by Reginald Mount, for 
N. tonal Blood Transfusion Service 
by Betty Swanwick, by David Lewis 

ul by S. John Woods, for London 
Transport; by Ashley Havinden, for 
| iberty, Christmas poster; by H. A 
Rothholz, and by James Fitton, for 
t 2 Studios; by K. G. Chapman 
London Transport by Enc 

(two), for Guinness 
Gardiner, for London Tr 
by Geoffrey Salter for D 

(cat on chair); by Clifford 

for Pan American Airways 


ARE CHOSEN 
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Geoffrey Salter's poster for D. H. Evans 


Packaging 

Packaging cartons for Howards 
medical supplies, by Albert Smuth 
tin containers for Day & Martin, by 

Hundisby ; cartons for Uford 

Iner Gray. of Design 
ut; cartons for Amami 
ind shampoos and for 
toilet prep 

and R 
and rel 
sores, jugs, ash trays 
by Milner Gray, for ¢ 
perfumery package 
Ashicy Havinden, for 
sentation boxes, by W 
Miles-Martin Pen Cx 
by Jesse Collins, for John Teaman 
& Sons; display box, by A. R 
Hundleby, for British Needle Co. 
match pack, by Manfred Reiss, for 
Taurus Match Co.; cigarette boxes 
by Jesse Collins, for Rothmans Ltd 
und Martins cigarettes; cartons, by 
Jesse Collins, for Winsor & Newton 
und «beer labels for Hammonds 
United Brewenes, by Milner Gray 
ind Ronald Ingles 


LB.P. Exhibition 
Colour Prints 
Disappoint 


The 1952 exhibition of the Insti- 
tute of Britssh Photographers 
(R.B.A Gallery Suffolk Street, 
S.W.1, until May 10) is easily the 
best in recent years. Not only is 
there a new imagination in presenta- 
tron but there seems to be a new 
nthusiasm 

The only disappointment lies in 
the colour section, Whilst there are 
s number of excelicn nsparencies, 
the colour prints as ollection are 
nost medocre 

Advertising 1s well and vigorously 
represented on the walls 

There are 756 exhibits, 81 in 
colour 

For the first tn the Institute 
has made three awards for the best 
photographs of the year Winners 
ire Walter Bird. of Photographic 
Illustration Lid. (a portrait), Hubert 
Davey, of Photographic Illustration 
Ltd. ("The Splice by courtesy of 
Bowaters Litd.). and James Weir 

The Wrestler’’) A cup presented 

Adams for the best 
< portrait has been awarded to 
Joseph Bergson 


New Attack On 
Gift Offers 


Gift offers were strongly attacked 
as a “most pernicious form of trad- 
ing” by Lord Hollenden at the 
Wholesale Textile Association 
annual conference banquet. 

‘l propose to castigate a certain 
secion of my fellow industrialists 
who are following a policy of boost- 
ing the sales of their products by 
giving away the products of other 
industries he said “We have 
manufacturers of soap powders 
giving away hand knitting wools 
knitting needles, combs, blankets 

‘There ts only one way to mect 
this anti-social competition, and 
that is for soap powders to be given 
away with knitting wools etc. This 
would mean that instead of grocers 
slling powders in order to give 
away knitting wools, they would be 
unable to sell their soap powders 
hecause they would be given to the 
public free by retailers of knitting 
wool 

“This brings about a state of ‘dog 
eating dog’ which can eventually 
only react to the detriment of both 
types of retailers which, in turn, 
climinates the customers of the pro- 
ducers of soap powders and knitting 
wools.” 

A big publicity campaign for 
British textiles was 
Murray Milne, director 
Lyons Ltd, the public relations 
firm, in an address at the annual 
conference of the Association 

In these days of renewed Japanese 
competition, said Mr. Milne, people 
need to be reminded that British 
textiles were best Urging the set- 
ting up of an miormation service, 
he said that the time had come 
when the trade had to fight for its 

of the national spending 
The public had to be sold 
idea of buying textiles instead 
of other things. 


B.D.M.A.A. Awards 


Winners of the British Direct Mail 
Advertising Association ; 
Awards contest will 
when distribution is 
luncheon on May 29 

The adjudicators were , 
Bemrose, G. V. Nye, and Major 
C. E. Wattenbach. 
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Essay 
Contest 
Winners 


The three first prizes of travel 
bursaries, cach of £100. and 
free registration for the Brighton 
Conference, offered in the Adver- 
tusing Association's essay compe 
tition, have been awarded to 

B. (28) (media 

107 Maze Hill 
London, $.E.10 

. T. Dagg (25) (advertising 

assistant), 52 Nettleden Avenue, 

Wembley, Middlesex 

lain W. Lyon (29) (media 
planning), 126 Stamford Court 

London, W.6 

The bursaries will enable cach 
of them, accompanied by a friend 
or relative, to visit one or more 
following countries 

Denmark. France 
Norway, Sweden or 
Switzerland The Advertising 
Association will arrange for them 
to make advertising contacts in 
the countries chosen 

Six second prizes of £10 each 
and free registration for the 


1952 


research) 
Greenwich 
w 


The nine prize essays are to be 
published in booklet form by 
“Advertiser's Weekly,” as a con- 
tribution to the Brighton Con- 

Copies of the booklet 
will be pr ted to all competi 
tors and to Conference delegates, 

In addition to the essays, the 
booklet will contain a foreword 
by Sir Miles Thomas, ' 
of the Advertising Association, 
messages from Sinclair Wood, 
chairman of the Conference 
organising committee, and Wm. 
C. Thielé, chairman, Advertising 
Association education committee, 
also portraits of the competition 
judges and of Conference 
personalities. 


Brighton Conference have been 
awarded to: 
H. J. Booth (28) (technica! 
magazine editor and advertise- 
ment manager), 29 Wordsworth 


Road Reddish, Stockport, 
Cheshire 

H. C, Carter (27) (visualiser 
general assistant), 68b Sand 
lands Road, Walton-on-the 
Hill, Nr. Tadworth. Surrey 

P. M. Owens (29) (agency 
director and production man- 
ager), of Domas Advertising 
Ltd.. 76/77 Grafton Street. 
Dublin 


Miss Sonia Parry (28) (copy- 
writer), 21 Park Road, Baker 
Street, London, N.W.1 

R. L. Roberts (28) (assistant 
agency executive), 14 
Green. East Acton. London. 
Ww 


S. D. Williams (25) (accounts 
executive), 99 Albert Bridge 
Road, London, N.W.11 
The nine cheques will be pre- 

sented by Sir Miles Thomas, the 
president of the Advertising 
Association, during the civic 
reception to Conference delegates 
at the Royal Pavilion, Brighton 
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| Over 600 Have Registered 
For Brighton Conference 


a record for 


and Social Research, will speak 


Miss N. Harris and A. M. Sommerville 
among their guests at a cocktail party to celebrate the opening of new 


offices for Sommerville & Milne Lid 
Those present included George Spencer (Scotsman Publications Lid.) 
Fred € 
Robert Thomson (Scottish Field’); 
Ballantyne ( 

Margaret Gowan ( 
Hugh 


M. Barr (Glasgow “ Bulletin’) 
Drummond (llifle Group) 
(Evening Citizen”); Wm 
British Textiles”); Mrs 


Livinestone (Kemsley Group) 


on “Resale Price Mainten- 


in 1950, probably the most 
elaborate analysis of this 
country’s distributive system 
yet produced. 


Dr, Mark Abrams, of Research 


Saturday 
Abram Games, of the Royal 
College of Art, will sneak on 
Adv ertis- 
y MP.. 
will give an address on “Ad- 
vertising and the | niversities.” 
An additional member of the 
team to answer “Any Advertis- 
ing Questions?” on the Satur- 
day evening will be Cecil D. 
Notley. 


directors (indicated by crosses) 


in Bothwell Street 
John 
Glen 7 
John Clark 
Scotsman’); Wm. McIntosh 
Drapers’ Record’); Clem. B 
Gillespie (Evening News’); and 


Glasgow agents 


Dench (Express Group) 


John M. Birrell (Odhams Press) 


Trade And Technical Ramat 
Combined Display In Canada 


With full appreciation of the 
vital and increasing necessity of 
expanding trade between Canada 
and the United Kingdom, the 
council of the Trade and Tech 
nica] Press of Great Britain have 
finalised details of their partici 
pation in the fifth Internationa! 
Trade Fair to be held in Toronto 
from June 2-13 

The Association's combined 
display will serve as a shop win- 
dow of British industry portray- 
ing a representative range of 
business publications to imterest 
buyers and visitors from over 20 
different countries 

With his intimate knowledge of 
the trade and technical press 
E. O. Norton, director and secre- 
tary of the Periodical Proprietors’ 
Association, will supervise this 
representation of British publish- 
ing interests and be available to 
meet visitors whose attendance is 


expected to reach new records 
He will leave in the “Empress of 
Canada” on May 20, and he will 
watch the interests of individual 
publishers exhibiting in the com- 
posite display 

A combined display of the 
trade and technical journals of 
Great Britain is also again being 
organised under the auspices of 


the Council of the Trade and 
Technical Press at the British 
Industries Fair, on Stand AIO, 


Grand Hall, Olympia, in May. A 
representative cross-section of 
Britain's industrial press will be 
displayed 


° . 
Daily Paper In Irish? 
Gaclic League, whose aim is the 

restoration of an _ Irish-speaking 
Ireland, is to consider establishing 
a daily newspaper in the Irish 
language. This decision was taken 
at annual meeting of the League 


ADVERTISER'S WEEKLY 


P.R. Film Series 
Planned By 
Big Combine 


A series of major documentary 
films dealing with the background 
of compames in the Unilever 
Organisation is being prepared by 
Unilever Ltd. as a form of in- 
ternal public relations. The series 
will use a feature technique to 
tell a documentary story to an 
extent not hitherto attempted in 
this country 

First of the series is “A Story 
of Achievement,” telling the 
histery of the margarine industry 
Research on the subject was 
undertaken by Laurence Mitchell 
of Lintas Ltd. and the film was 
produced by World Wide Pic 


tures. Ted Willis, writer of the 
original story for “The Blue 
Lamp,” wrote the script. The 


film was produced by James Carr. 
and directed by Paul Dicksson 


Electric News Sign 
For London Soon 


The West End of London will 
shortly have an electric news sign 
similar to that at Blackpool, if 
negotiations now being conducted 
by Electric News Ltd, are 
successful 

On May |, the Blackpoo! sign 
will celebrate its first anniversary. 
The interspersing of news items 
with advertisements has attracted 
many leading agencies, the latest 
being George Murray (Advertis- 
ing) Lid, for Spratts Animal 
Foods. In addition to the usual 
copy announcement, the Sign will 
give publicity to the “Tail- 
Waggers’ Club.” 

Messages are announced by a 
series of 721 electric bulbs that 
constantly glow and fade out in 
rotation, giving the impression 
that 3-foot high letters are 
moving along the length of the 
Sign 

At first there were many diffi- 
culties to overcome. Higher- 
powered bulbs were installed to 
give better visibility at night, and 
sun canopies to increase daytime 
legibility with the result that the 
news can be read along the length 
of Central Promenade on the 


most brilliant summer day 


Non-stop strip at Blackpool. In 
London's West End soon 
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ADVERTISER'S WEEAI Y 


PRESS NEWS & PROSPECTS 


New Goodwill Drive For 
Provincials Launched 


Faced with “a tendency for the volume of national advertising 
offered to local newspapers to decrease,” the Newspaper Society 
plans to develop its information and public relations services. 
This was revealed in the advertising committee's report presented 


at the Society's annual meet- 
ing ceasing tients ). Better Outlook 


Ths report states: “This pr For Newsprint 
s not lo she of 

gramme do “« VE The Pulp-Paper Committee of the 
basic aim of encouraging the ux International Materials Conference 
of advertising n <a news mn Washington announced that its 
papers, nor does it verlowk th nbers had unanimously agreed 
‘itt . nee : : nake no further newsprint 

difficulties which arms seek sions for the time being 
ing to serve simultaneously the This was because supply and 
interests of a wick of jemand was virtually {nm balance 

' r < m ~ c ~ 
newspapers The problems ind untrices “now have reason 
b prospects of improving thet 

maintaining and improving the 


ewsprnint position in 195 
goodwill shown to the provincia issued by th committee 


press by advertisers and advertis sud the free world’s production of 
wsp in 1952 t t 
ng agents remain very fea bul : ’ ' would be about 
-- ; 8.928.000 metric tons and require 
it is hoped mt ihe new pro ments about 8.920.000 tons 


work to the full ad womens 


gramme will 


Kenneth Brown TG. Moore “ Smith 


Geoffrey 


vantage of 4 members in the 


mmediate future CARD INSET ADS. 
Th decrease n local-paper ~ 
ad yo sine had nowt aflex a all CRITICISED 
meamber-new spapers nor all . 
a pal A protest against card inset 
‘ - r ~ A 7 rp é dvertisements dealing with trad 
c high price of ’ ‘ - 
conjunction with high wages, had 1g clubs appearing in period: 


ils os the subject of one of a 


for Many provincial newspapers 

led to a stramed { not number of resolutions which the 
straitened, economy t was National Federation of Retail! 
stated The conclusion of wage Newsagents, Booksellers and 


agreements with a stabilisation Stationers will consider at its 
period coupled with cost-of-living innual conference at Southport 
bonuses, had preserved harmony June 9—11 

' the cant . ~~ 

ut the resultant Wage packets I resolution urges that 
had meant heightened costs of 


should be 
publishers 


representations 


to periodical 


production with no revenue com 


pensation garmst such insets as they are 
Kenneth Brown (senior vice silegeed to have a detrimenta! 
president) was clected president flect on the sale of goods 
T. G. Moore (junior vice-pres hrough the normal shopkeeping 
dent) bec wnes senior vice-pres innels 
dent, and W.) Geoffrey Smith is Other resolutions suggest that 
now junior vice-president Publish . 
“ ublishers should be asked to 
(See Mainly Personal, nage 176) 45, 4 4 per cent return of un 


solds of national dailies for July 


Editors’ Outing August and September 


Members of the Guild of British A members should be 

Newsnaner Pditors visited Middl idvised not to handle news 
sex Guildhall on rday at the papers or periodicals on Corona 
invitation of A. A. Mel oughtlin Day if it ws declared a 
Middlesex County Council public ational holiday; 
» - a aA led by Mrs. F. K The Government and local 
Clemetson (chairman) ed Ker rorities should adopt legisla- 
and Sussex Courter and Leonard ' for the control of street 
Crisp (hon secretary) editor ling. including the sale of 
Middlese. Ad titer series 


and periodicals 


re WS Pa Pers 


Club News 


iwardian 
erhampton 
members 


Jack Corbett in an I suit 
at a meeting of UW 


Publicity Club 


modelled 


when six 
including 
roapture the 
shethan age 


over J0 o 


suits designed to 


of the firsts Eli 


glory 


Clasgou 
Support For 
Ns 
- 
Service Charge 
Addressing an aft 
meeting Arthur L. Gr 
aging director, Robertson Rubber 
Co., Lid., advised members of the 
Glasgow Club to soft-pedal the idea 
that by employing an advertising 
agent their chents were actually re 
ceiving the free services of an ad 


r-luncheon 
nieces, man 


vertising manager Advertisers 
should, instead, be encouraged to 
pay a small service charge 

Since 1940 Mr. Greenices had in 
creased his own advertising expend: 
ture six-fold 


Birmingham 
Papermaking 


G. T. Stanyer, of Wiggins Teape 


& Alex Pirie Lid. ga Birming 
ham Publicity Association an intro 
duction to paper-making 

Madern methods of production 
were demonstrated by a film “Paper 
Chain The projection was per- 
formed by Aims of Industry Ltd 
who also showed their first produc 
tron Grist to the Mil which 
deals with salvaging of waste paper 
for the manufacture of boards for 
cartons and other products 
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LEICESTER WERE 
HOSTS TO C.D.C, 


1952 


The Publicity Club of Leicester 
scted as hosts to the Club Develop- 
ment Committee, which met at the 
Bell Hotel, Leicester, last week-end, 


with delegates present from 14 pub- 
hey clubs and assocwtions 
Owing to sudden iliness the chair- 


man. W. Hamp Hamilton, was 
unable to attend, and the vice- 
conducted 


chairman W. R. Balch 
the mecting 


enw nan Groome, national organ- 
mer of the public speaking contest, 
reported on the progress of ¢ 
195) contest © venue of t 
finals was discussed and. while all 
agreed that there would be many 
advantages im holding the finals in 
the provinces, the general opinion 
was that, on the whole, London was 
to be preferred this year. However 
the final decision was left in the 


hands of the national organiser and 
the Advertising Association. At the 
next C.D.C. meeting a special ses- 
son will be devoted to a discussion 
of contest rules and organisation 
Delegates welcomed the decision 
of the Advertising Association that 
newly-formed clubs would in future 
be allowed affiliation to the Associa- 


ton without paying a subscription 
for the first year 

The meeting accepted the invita- 
tion from the Publicity Club of 
Sheffield to hold the next meeting 
at Sheffield on July 12—13 


Newcastle 


Selection Of 
Poster Sites 


The official of the Ministry of 
Housing and Local Government 
who bans a poster site on grounds 


of amenity 
spected the site, and may 
the inspector who has 

Revealing this anomaly in a talk 
to the Newcastle Publicity Club, 
W J. Leaper, general secretary, 
Solus Outdoor Advertising Associa- 
von, said that the inspector merely 
reported his opinion—"“and it 
should be remembered that ques- 
tions of amenity nearly always are 
questions of opinion.’ 


London 


F. Welshman Wins 
Keliher Cup 


may not 


have in- 
overrule 


The Publicity Club of London 
Golf Circle's competition for the 
Keliher Cup and for six golf balls 


presented by F. Murray Milne, the 
club's chairman, was won by Frank 
Welshman, of Metropolitan Publi- 
city Ltd. Anthony Jellens of A. W 


Newton, Lid., was renner-up 


Public Speaking Trophy To Be 
Named After Raymond Rayner 


The trophy for the national 
advertising public speaking con- 
test is to be named the Raymond 
Rayner Trophy, as « tribute to the 
late Raymond Rayner, instructor to 
the London Club's public speaking 
section, who was largely instre- 
mental in starting the competition. 

The decision w vunced by 


L. FE. Room, the A tesing Asso 
clthon’s new j or-general 
when the Southe A final was 
held on Mond Waldorf 
Hotel. It was welc« i by Norman 
Groome, national y ser of the 
contest, who paid bute to Ray 
mond Rayner's . ces and 
persona ity 

Winners were Berk ind =Bucks 
Publicity Club whe lify for the 


finals, after defeating the Regent 
Advertising and Publicity Club of 
London teams 


Miss S. Stracey-Cheel of Regent 
Club, chosen as the best individual 
speaker goes forward to the 
final 

Teams were 
Harry 
John Derry 
Kris, Oscar 


also 


Berks 
Shalson, D 


and Bucks 
A. Dailey, and 

London: Miss Pat 
Holmes, and lan Pitt 
Regent: Miss S. Stracey<Cheel, R 
Oliver, and Peter Leighton 

Judges McDonald Hobley 
senior television announcer, Donald 
H. McCullough. and F. W. Mills, 
instructor in public speaking at the 
City Literary Institute 


were 
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ADVERTISER'S WEEKLY 


MASS SELLING CAN BEAT HIGH COSTS OF 
DISTRIBUTION IN U.S. MARKET 


No Discrimination In Margins 
Taken On Imported Goods 


—. in the American market, does not come to those 


is em 
Council, Distributing Goods 
in U.S.A. 


“British exporters to the United 
States must give as much atten- 
tion to distribution methods and 
costs as American manufacturers 
do.” said Sir William Rootes, 
chairman of the Dollar Exports 
Council, announcing publication 
of this, the fifth booklet in the 
dollar sales” series 

The booklet contains a detailed 
survey of the principal channels 
of distribution and of distribution 
costs, and is illustrated by case 
studies of U.S. and British firms 
for 14 product groups ranging 
from confectionery to scientific 
equipment 


$ $ ¢$ 


Laurence Heyworth, chairman of 
the executive committee of the 
Dollar Exports Council, says in 
a foreword: “Many people in 
this country believe that distri- 
bution costs in the United States 
are too high and this sometimes 
discourages British manufacturers 
from making a bold attack on the 
market. This book shows why 
distribution costs are generally 
higher in the United States than 
they are here, but it also shows 
that high distribution costs do 
not necessarily mean a higher sell- 
ing price to the consumer.” 

Those who are thinking of 
entering the U.S. market are told 
they must appreciate the force of 
the paradox that costly distribu- 
tion can lower prices 

This example is quoted 

When the clectric refrigerator 
was first introduced in America, 
the cost of an average sized house- 
hold unit was about $400. Then. 

as now, the cost of distributing a 

refrigerator was about $100. By 

allowing an adequate selling mar- 
gin, thousands of capable sales- 
men were attracted to the busi- 
ness of distributing refrigerators. 

This mass selling made the 
mass-production of refrigerators 
possible, and while the cost of 
selling remained constant, or 
nearly so, the cost of making them 
was cut and cut again, so that 
it is now possible for the Amercan 

householder to buv for $175 a 

better refrigerator than he origin- 

ally had to spend $400 to buy. 

The ratio of distribution to pro- 

duction costs was originally 25 :75 

Now it is §$7:73. The proportion 

of distribution costs has risen, but 

nevertheless the consumer now 
has to pav less than half of what 

he once did. 

Main conclusions of the report 
are: Costs of distribution in the 
US. are high. 

Generally speaking. this is not 


in a booklet published by the Dollar 


ports 


because distributors take an ex- 
cessive margin but because of the 
requirements of mass-selling 

These requirements include 
a high standard of service at all 
slages within the distribution 
chain; expensive consumer ser 
vice and after-sales service; fre- 
quent and prompt deliveries, 
lavish retail and trade displays 
(U.S. distributors’ total expendi 
ture on temporary displays prob 
ably exceeds $500 million a year.) 

In general the margins taken on 
imported goods show no dis- 
crimination against them as such 

Imported goods sometimes 
carry higher mark-ups than 
domestically-made goods in the 
same group, but in such cases 
there are normal reasons for this 
they are littl known and there- 
fore have to “pay rent” for the 
shelf or floor space they occupy 
for a longer period; a large pro- 
portion of promotional costs has 
to be borne by the distributor as 
opposed to the manufacturer; as 
they are “speciality” rather than 
“run-of-the-mill” items, distribu- 
tors and retailers often expect to 
earn more on them. (They simi- 
larly take a higher margin on 
American speciality lines.) 
er 
pone $.6$ 

Here are a few points from the 
booklet : 

Americans expect a great deal of 
after-sales service. Cost of provid- 
ing this will generally account for 
at least two per cent of the selling 
price. Packaging and related opera- 
tions account for about three per 
cent of the American consumers’ 
dollar 

Many distributors are organised 
to accept orders by mail, ‘phone or 
telegram. Cost of making this pro- 
vision is slightly below one per cent 
of total consumer expenditure. 

About one-third of all consumer 
goods are bought on credit. 

Americans like to read, see, and 
hear in advertising about things 
they may be thinking of buying, 
and to study in advance what com- 
petitive articles there are to choose 
from. 

While advertising by manufac- 
turers relieves retailers of costs they 
might otherwise occur in man-to- 
man selling, they use the mass media 
of advertising to a considerable 
extent 

Adequate stocks and prompt 
delivery are cardinal rules, also, 
with distributors of non-consumer 
goods 
High wages, on which the pur- 
chasing power to maintain the 
American standard of iiving 
depends, in their turn affect costs 
of distribution. The payroli con- 
stitutes about 40 per cent of total 
distribution costs. 


IT WAS BETRO’S 
SWAN-SONG’ 


In a letter to the Financial 
Times, Roger Falk, formerly 
director general, British 
Export Trade Research Organ- 
sation, which was commis 
sioned to make this study, 
wrote 

“The findings will un- 
doubtedly help exporters try- 
ing to earn much-needed 


“This survey was Betro’s 
last major undertaking before 
lack of support forced it into 
voluntary liquidation. There is 
now no organisation in this 
country with simildr facilities 
for carrying out this type of 
objective work 

“I cannot help thinking that 
the lack of a Betro will be in- 
creasingly felt, and let it be 
hoped that the value of this 
latest D.E.C. report wil! hasten 
the re-creation of a body to 
perform the unique service 


Betro offered.” 


Adaptable Sign 
Is Introduced 


A new type of advertising kit 
which enables any form of fluores- 
cent lighting to be transformed into 
a neon-type advertising sign for use 
in windows and shop interiors is 
being marketed under the name of 
Fluolet 

By means of interchangeable 
letters and colour screens inserted 
into clips which are snapped into 
position on a standard fluorescent 
tube, any desired name or slogan 
can be produced and varied as 
required 

Fluolet does not prevent the 
fluorescemt tube from providing its 
normal dlumination 

Brown Brothers Lid., London, are 
sole distributors. 


Nielsen Extend To 
The Continent 


A Nielsen Co., Ltd, of 
Oxford, the market research organ- 
isation, are extending their activities 
to the Continent, the Netherlands 
being the chosen territory 

First report presentation to 
clients will take place about next 
January. Substituted contracts have 
been negotiated and markets will 
be covered by Nielsen Food and 
Drug Indexes and a combined food 
and drug service. 

Field data will be flown daily 
from the Netherlands to Oxford for 
processing. 


aaa 


Serap wood from the Festival of 
Britain is being used by Biometica 
Lid., makers of Bu-to hair remover, 
for display stands, change trays and 
other sales aids They bear a 
sticker: “Guaranteed by Biometica 
Lid.. to be made from wood used 
in the Festival of Britain 1951. 
Articles made from plastic and sign 
boards from the South Bank site 
are also being offered for display 


FOR THE RECORD 


There is every indication of con 
tinued expansion of sales of long 
playing gramophone records, 
according to the chairman of the 
Decea Record Company Lid., Sir 
Cyril F. Entwistle. In his annual 
report he states that these micro 
groove records took an increasing 
percentage last year of the total 
turnover of gramophone records 
Exports of gramophone records for 
the first time had passed the million 
pound mark. 


Need For Sell 
Will ‘nab enay 


Discussing the present state of the 
home motor cycle trade, a writer in 
the current issue of Motor Cycle & 
Cyele Trader, says . “A return 
to salesmanship in the motor cycle 
industry is needed nearly as much 
as in the car trade. One hears of 
firms cutting down the number of 
their travellers, and their advertis- 
ing. whereas others, possessed of 
more foresight, are pursuing just 
the opposite policy They realise 
the present need is for selling, and 
that it is going to stay that way.” 


A record year in the history of 
Block & Anderson Lid., manufac- 
turers and distributors of office 
machines and equipment was 
reported at the 21st annual meeting 

The group profit before taxation 
amounts to £147,312, an increase of 
£70,635 over the previous year 

A dividend of @ per cent and a 
bonus of 15 per cent, both less 
income tax, were epee 


To Aid Self-Service 


To assist retailers in the expan- 
sion of self-service, Frigidaire are 
now marketing an extensive range 
of equipment including open-+type 
self-service refrigeration display 
cases, displav cabinets and display 
counters, They are being adver- 
tised in meat, grocery, dairy and 
fruit trade press. Avents are Foote, 
Cone & Belding Lid. 
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ADVERTISER'S WEFKLY 


NEWS. ABOUT PEOPLE 


IIPA ELECT NEW COUNCIL 


Tt folk 


ywing council) members Hinks (J. Waker Thompson & Co 
cted at the annual mecting 3. G. P. Hent (Samson Clark 
Insutute of Incor ‘ Lid): A. 
ioners im ertisin t rett Advertising Lid.) s 

( celebrating years’ service with i H. 1. ’ Beld: At a recent meeting in South Africa 
Rex Publicit i. George Stewa . A. Bale .P. ’ James L. Brockhouse, managing 
sistant managing director seer } Benson director of J. Brockhouse & Co 
here receiving a presentation fron ( Barney a ; } = Ltd., met press representatives 
the managing director, A Howl Hiddle (Biddle connection with development 

P l 


- d). NS. Gordon Boggon (Mathe t y * f 4 for the Brockhouse subsidiary « 
@ MMe. Stewas ned i < Crowther Lid), BR. B. Browne Ltd.) Max ’ pany. J. Brockhouse (South Africa 
bow in pie | B. Browne Lid.); G. B. Bryson its & Partners Lt s. Lid., of which he is a director. From 
f & Rubicam) G. Ball t >. left to right are: James Brockhouse 
ly's Led); G. Butler iF. ¢ “y Norman Bower, managing director 
, Wood & Partners Lid.) R. H. Sha of Intam South Africa (Pty) Lid 
managing , and 1 th plin (R. S. Caplin Lid) & Partners); P. L. Stobo (S. H and Stephen Peel-Yates, who has 
baad of eldiuar y “4 . R. Casson Lid.) Benson Lid): RB. C. Swkes (London heen managing the South African 


F. Whue & Son Press C » badd PoOH edition of the “World Recorder. 
J. B. Crabbe (Tully Crabtx 


id) W. KR. Crampton Chalk (The a cameos 
cal Advertising Service) er & Sons Lid). G. e. 
Ford Name Graham q gy My HR Sir Francis Low Is 
As Ad. Manager . H. Emmett & 4. M. Wilkimsom (London Press Labeno President 
° 4 Lid) at . 
( les F. Higham Lid.) Exchange Ltd) Sinclair Wood 
a. RM, I bran = : Harrison (G. Street & Co (F. C. Pritchard, Wood & Partners 


on behail ot the ” 


Advertising Co 


New officers clected at the annua! 


: meeting of the London Association 
Graham as advertising manager at RK. G. Hervey  (Spottiswood . of Braish Empire Newspapers 
C. N. Holmes s promot Dixon & Hunting Lid); William One seat is still to be filled Overseas are: President, Sir Francis 
ra Frage Duru t Low; vice-president 
Graham was t ‘ uw c Newspaper Advertisement Exccu- (director of United Trade Press way; hon. treasurer 
relations and ope ge ves’ Association. New vice-chair Lid., and its associated company 
Army amd : ‘ d man os HM. BR. Viner, advertisement Dairy Industries Lid.) was elected 7 
Or ganina li , < as nanager of the Dudley Herald president. Previous presidents have mittee, Fs. . Kirchner, 
services of the r y of Informa senes. L. J. Stallard, advertisement been dairy engineers and supphers ™- Malfin, K. Bean, J. Stuart Barr 
’ manager of the Express and Star to the industry, and Mr. Watkins and F. Levens. 
subsequently (Wolverhampton) has been re-elected in acknowledging his clection * = oe 
h Mlustrated programme officer remarked that it was not New Fellows of the Institute of 
. News * * * hey : al honour but 4 P Directors: F. G. Boots, Taylor 
motonng represen stant advertisement manager rac esture towards . ade Advertising Lid Cc. &. on, 
the Fvening . of the Municipal Journal since 1919 3 hich he r ente Bournemouth Guardian Lid John 
Bystander amd Tatler M dimes Austin M. Towndrow, has now hx t has been associated with ages, Robert Maclchose & Co 
has heen with the Ford Company ome advertisement manager This the United Trade Press Lid. for 16 C. S. Howes, Stewart Skingle 
smoce 1929 and has been responsibl ippointment also covers the Con years F. Higham 
for exhibitions and display ¢ Municipal Director, and os - * . 


, . ones, Colonel 
* * * Buyer = “de P . S. J. Webb has joined the press » om and W. R. D. 
os , nd information section of Shell- 
bo , a, Loum ' + y s toon Douglas Jolly who has been : ; : 
ippointed P RO. p mi pub looking after the company’s publ . Publication Lid 
heity manage dor . ’ y for the past 15 months, has MacDonald Hastings reveals in Mander, Mander Bros. Lid 
Ww enter oe Organi o- 1) heen promoted publicity manage this week's “Woman, that he Pritchard, F. ( Pritchard. Wood 
Sekeries etc.) — for Vantona Textiles Lid started his career in the advertising Partners Lid 
ss Fg e * * department of a “tea-shop firm.” 


News- 


* 
Mirs. Resemary Chubb has joined One of his first jobs was to . 
Reginald RK. Farrell hos ! S Crawford Lid. to be in vise @ photographic sitting with 2 
aes j ~ > ry 2 # the Crawford Editorial Miss ge” Robertson posing as 
o rr s Sin é . handling pubhesty t a waitress. fixs Robertson is now . 
makers of Rufflette bran Naame’ setae” ‘On Anna Neagle. a Sir Joseph Causton 


to . yer y * * * 
Mrs. D. L. Pickering, advertix undise editor of Harper's Bazaar wey and B.P. Lid. For the 
ser = » &al , 


ippointed hon d » i 
i anes Midland Allied Press Lid 


woducts j 
prod * ibb was previously the me 


that fashion editor of iy years he has been ' by Poe Adrian Berrill, chairman of the 
uusekeeping. Miss Felicity a de Miethee Menadond i Mor Central News Agency Lid., of 
viously im charge of the — = roe ndard South Africa urrives by air in 
an illness ‘ j nem, is resigning following * * * London on Saturday He will be 
tion, aod | ck i ' emt marriage M. H. Frew has joined Auger & staying at the Savoy Hotel until his 
* * * + Turner (Glasgow) Lid as oan return to Johannesburg on June 18 

P. S. Shirley, of the ¢ © t the 14th annual meeting of the 1cCOUM exXecull ve He was former Mr. Berrill’s great uncle founded 
Fvening Telegraph. has been ek d I ind Ice Cream Equipment ! with Miuiche!!s Advertising the firm of Gordon & Gotch Ltd 
chairman of the West Midlands thon Gordon W athins rvice Lad. (Glasgow) of which Mr. Berrill is a director 


ment manag ve 


“wear s now 
vf 


Douglas Jolly 4urian Berrill P_S. Graham Cc. N. Holmes Gordon Warkins 
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Brilliant, topical, entertaining... 
EVERYBODY'S holds the nation’s interest 
| from cover to cover. Commands 
the attention and respect of men and 


women who read their favourite 


weekly deeply and devotedly. 


EVERYBODY’s gives full measure to its advertisers in 
coverage, sales and quality of readership. You can 
depend on EVERYBODY’S to carry your sales message 


into the homes of Britain, in every corner of the land. 


— Qveryhodys 


PAGE RATE £800—44. WEEKLY 


Carries your campaign into the Homes of Eritain 


A. W. BURNETT, Advertisement Director, EVERYBODY'S PUBLICATIONS LTD. 114, FLEET STREET, LONDON, E.C.4. 
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ADVERTISER'S WEEKLY 


More Publicity 
Urged For 


Fares Changes 


recommendation 
act tish Transport ¢ ommuissio 


put ty when r changes 
far freight charges are | 
be made was mitainecd m @ 
f { the Central Transg 
Consultative Committee the 


! ms th serous ms 
“on not ft a the pubhe as 
carly as possible what the proposed 
new charges would mean t hem 
amd =owh th Cormimmon on 
sidered that new in sacs in fares 

tf cwmary 

Th s nwt the first occasion 
upon which we have fet neces 
sary to criticise the Commission for 
failure nforn mers of their 
Intentions until the very last 
ninu T he prubadic relations 
organisation within the network o 
the Comminasion should be adequate 
properly to carry out this duty 
the nt added 

T he Tramport Commission has 
stated they w sivined it would 
by nproper t« ke any Statement 


while the farce scheme was being 
onsidered by the Tribunal. They 
fe that full publicity was given in 
view of the restrictions to which 
they were subjected 


Press Ads. To Back 
Window Displays 


Display work has made con 
siderable progress in Ireland in 
recem years, A. W. English, ad 
vertising and sales director, Lrish 
Raleigh Cycle Co Lid, told 
students on an advertising and 
publicity course at Dublin High 
School of Commerce 

Good window displays always 
needed and deserved —the sup 
port of newspaper advertising to 
draw the public to the windows 
Press advertising told the reader 
where to buy and what to look 
for, the good window display 
completed the story by showing 
the actual product 

J . 

Photo Engraving 

‘ 
Conference 

For the first time since its foun 
dation in 1947, the International 
Union of Photo Engravers is hold 
ing its annual conference this year 
in Great Britain from Saturday 
May 17-2). and the headquarters 
hotel! will be Grosvenor House 
Park Lane, London 

Arrangements are in the hands of 
an Organming committee composed 
of members of the British Federa 
tion of Mast Process Engravers 
and the Association of Manufac 
turers and Suppliers to the Graphic 
Arts 

Many social events are being 
arranged 


PUBLICITY ON | 


WHEELS 


To publicise the coast towns of 
tas Kent the East Kent Road Car 
Company, Lid., in association with 
the Corporations of Margate, Broad 
wairs, Ramegate, Folkestone and 
Hastings sem a double-deck bus 
from Canterbury to carry out a 
tour of the Midlands, fitted out as 
a motmle information bureau on 
the lower deck and with a pictorial 
display on the upper deck 

Object of the tour is to set before 
the cuizvens of cight Midland towns 
the udvamtages of visiting the 
South-East coast for carly seaside 
holidays, during June 


rubber toy 


This new 
by Chad Valley Co., Lid., was 


produced 


moadelied on 


chipper” who is 


featured daily in an Evening 
Despatch” (Birmingham) cartoon 
iris 


Molto Furioso 


A Rome court ruled that posters 
vdverteing the film “The Great 
and ticing up with Coca 
Cola are an insult to Caruso's 
memory The action was brought 
sgainst) Metro-Goldwyn-Mayer and 
Coca-Cola by the heirs of Enrico 
The posters have been 
ikhen down, 


( aruso 


Caruso 


| 


Coolie Shows 
His Wares 


This new display unit produced for 
distribution to selected agents can 
be used effectively with or without 
the Chen Yu dragon background 
The base is moulded from black 
acryllic resin sheet, the coolie from 
ivory urea and the background silk- 
screened in red, black and gold on 
wood pulp. Baskets holding the 
products are hand-made with raffia 
the cords are elastic and the pole 
bamboo. The display was designed 
and produced by Fords Advertising 
Lid. of Bristol 


Agencies Quick To 
Grasp Problems 


Tribute to the great help given 
by advertising agents to Govern- 
ment departments was paid by Lex 
Hornsby, director of public rela- 
tions at the Ministry of Labour and 
National Service, when speaking at 
the inaugural meeting of the 
North Eastern Group of the Insti- 
tute of Public Relations at Leeds. 

Mr. Hornsby said he admired the 
imagination and quick grasp of 
problems which agencies had con- 
sistently shown, the soundness of 
the advice proferred and the sense 
of fitness displayed in the working 
out of projected advertisements. 

Mr. Hornsby argued that adver- 
tising and public relations are not 
m any degree mutuaily exclusive, 
but on the contrary advertising is 
an essential part of the wider field 
of public relations. 


Festival Of Ireland 


A Festival of Ireland to be 
known as “An Tostal"’—or, in Eng- 
lish, “Ireland at Home"’—is 
scheduled for the spring of 1953 
by the Irish Tourist Board 

The Festival will open on Easter 


Sunday and continue for about 
three weeks According to an 
official statement An Tostal “‘is 
meant as an expression of Ireland's 
national life and presents an oppor- 


tunity to project widely our spiritual 
and cultural place in the modern 
world.” 


Co-op. Trophy 
Won By 
London Society 


Heading the Co-operative 
Union's Advertising Awards for 
1951, the London Society won the 
challenge trophy for the best ad- 
vertising of the year 

Members of Manchester Pub- 
heity Association were judges 

These awards, instituted in 
19S) for the best advertising pub 
lished by retail co-operative 
societies comprise diplomas 
covering five classes of publicity 
booklets and catalogues, hand- 
bills and folders, press advertise- 
ments, posters, and showcards 

The challenge trophy is 
awarded for one year to the 
society submitting the best group 
of entries in three or more of the 
five classes. In the previous year 
it was held by Birmingham 
Society 

Entries in the 1951 competition 
totalled 465 from 48 societies 

. . 
Army Publicity 
. > 
Chief Resigns 

The War Office has confirmed 
that Maj.-Gen. R. Edgworth- 
Johnstone has resigned from his 
post as director of public rela- 
tions at the War Office. Maj.- 
Gen. Edgworth-Johnstone, who 
is 58, declined to comment 

His resignation follows the ap- 
pointment last month of Sidney 
Rogerson, controller of advertis- 
ing and publicity for Imperial 
Chemical Industries as publicity 
adviser to the Army Council. Mr. 
Rogerson is on loan from LC.1., 
who will continue to pay his 
salary 


After Business Hours 
‘Montserrat’ 


(Lyric, Hammersmith) 

Bolivar, the South American 
liberator, is on the run, hunted by a 
Spanish army Montserrat, young 
Spanish captain, who sympathises 
with the “rebels,” knows his where- 
abouts. Colonel Izquierdo, who is 
in charge of the hunt, pulls in from 
the street four men and two women, 
shuts them up with Montserrat, and 
threatens to shoot them one by one 
if, within an hour, Montserrat has 
not spoken 

This, baldly, is the story of a play 
by Lillian Hellman (based on the 
French of Emanuel Robles) in which 
the author relentlessly refuses to 
introduce a gleam of light relief. 
But there is no false note, and 
perhaps, is why it is a supremely 
ee play Richard Burton as 

ontserrat, and Esmond Knight, as 
an actor, who conquers fear by 
“acting” his own death scene, are 
outstanding in a consistently brilliant 
cast.—C.D.R. 


SELL THE RETAILER F4RST/ —in.-- 


The Specialised Trade Journal is the most economical 
woy yet devised to sel! your merchandise to the Buyer 
Apply for particulars to Advertisement Manager, UNDERWEAR & STOCKINGS, 47 Hertford Street, Mayfair, London, W.I. Tel: REG 15578 


UNDERWEAR & 
STOCKINGS 


. SS iM a a Ty 
7 ; 7m 
ta a .. . 
a + = 
_ ”. i i 
: | \ 
< ‘ ‘ . 
a ; : > — aye 
Lee j . 4 " 
ire } cae ee ; : 
a 8 ‘ ig : von ve ce 
2 P ‘ \ " ry J Ee 
Sj 2. a ! 
Sere | 
i sie oar Na 
= - a . 
; ’ 
7 
4 
a: pe P| 
4 a 
4 
ie 
cath | 
- | 
: Pe 
7 : i 4 
1 
= , . + 
i: 
a . ee 
net . aa 
al = _— } 
a4 : : é ad ee 
‘ : ( aii “4 iy 
3 q ne 
: : : 
as ce Aa. 
Uy _ ; > < 
= mig? + aay 
Gr P we f 5 
‘ 7 & ; 
oo, : , 
, Pe 
— 
4® i 
: 
. ' 
: ‘ 
ie - a — —E 
F es — TI 
: | 
* PO 
¥ 
| 
| 
' neice el 
eee) ts a “Serer a 4 8 . Z os: Se 3, ities + NER Rl ears - a 
eee ein: yaaa SS oS ey | Se eS 
io oa “giotass eat 5 oe Ro.!!l ll ‘a a. fe Ce 


Arai 24, 1952 135 ADVERTISER'S WEEKLY 


A fact transparently 


clear to advertisers in 1 9 2 2: 


ir 


.-.the obvious 
first choice 

in appealing 
to women 

of means, 
intelligence 
and good 


sowhere, «EVERY aowenTisem ent 1s + euananres 
rr 


where thet. 
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Pears Transparent Soap has been very widely advertised. hpi & 
but no advertisement can do more thao introduce @hy ea 
article to the public in cannot make them buy a more Lae! 
' than once: Pears owes its present popularity to nothing ; omen) 
jess than the personal Becommendations of those who aa 
use it. Like some gigantic snow-ball, the reputation of ‘ 
this wonderful soap has rolled round the world. Even 
b in the jast few years its sale has qultiplied sixfold. ; 
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Challenge To Agents 


EW advertising agencies are competent to advise on 
selling’, writes a marketing specialist this week in our 
‘Focus on Marketing” senes By “selling” he means the 
total marketing operation, as distinct from the planning and 
execution of an advertising Campaign 
This is a bold assertion, and one likely to be challenged. A 
number of progressive British advertising agencies have for years 
past planned comprehensive marketing campaigns for their 
chents, and have demonstrated their competence by results. Yet 
there is more than a grain of truth in it. For the advertising agency 
business is passing through a period of transition, and some 
agencies may be slow to adapt themselves to changing times 
If laggards there are, their conservatism may not be altogether 
their fault. By no means all advertisers yet recognise that marketing 
enters into the agent's province. Some would resent the suggestion 
that the agent should have a voice in matters they regard as the 
sole concern of the sales manager. The advertiser, who pays the 
piper, must call the tune 
Yet the logic of the matter is plain enough. No agent can confi- 
dently devise an advertising campaign unless he is party to the 
marketing plan the advertising must support. Unless the agent, 
having helped to prepare it, is convinced that the basic plan is 
right, and unless advertisements are created in harmony with that 
plan, the advertising weapon may beat vainly on empty air 


. al ‘yr ’ hd 
Advice For The Smaller Firm 
R. A. Edward Jones, chairman of the British Direct Mail 
Advertising Association, estimates that there must be at least 
W0,000 users of direct mail Though the figure is impossible to 
substantiate, there seems no reason to quarrel with it, for direct 
mail is used by many thousands of the smaller manufacturers and 
retailers who consider it peculiarly adapted to their requirements 
and resources 
The big spenders, because they are experienced and employ 
highly skilled specialists, know how to employ direct mail to get 
maximum results at minimum cost With the smaller users it is 
not always so. Many do not realise that a campaign costing 
perhaps £100, or less, demands as much care in planning and 
execution as does a national campaign costing tens of thousands 
Hit and miss methods may result in waste and disappointment 
Small advertisers who use, or contemplate using, direct mail 
would do well to study the article on page 150 of this issue 


@ Change of subscriber's address: / 


clear weeks in advance of the issue 


niorm the publishers three 
hich change of address is to 
take eflec t, and include preseny address in full as well as new address 


scription FOR SCOTTISH Sales 
at 


SUBSCRIBED TO BY 95% OF 
ALL CHEMISTS IN SCOTLAND 


Advertisement Manager SCOTT MURRAY 
THE SCOTTISH CHEMIST 240 ALBERT DRIVE 
POLL OKSHIELOS GLASGOw S$! 


Apri 24, 1952 


To-morrow’s Topics 


More newsprint may 
mean bigger budgets 


(71TH newsprint prospects 
improving, Newspaper ad 
vertisement directors are 
wondering what will happen 
when nationals are enlarged to 
a regular eight pages It os 
assumed that there will be no 
substantial rate decreases, for 
the price of newsprint is un 
likely to drop to a level at 
which enlargement would not 
impose a financial stram 
The question is: Will adver 
tising appropriahons already 


stretched, be big 


igh to ab 


sorb the imecreased pace aval 
The answer is cxapected to be 


Press advertising is first choiwe 
with most advertisers. All 
research including “ur own 
ADVERTISER S Witkty Survey of 


Appropriations, proves this 


When advertisers can get with 
out difhculty the size, frequency 
and regularity th need in the 


mass circulation newspapers, they 
will be willing | spend more 


because the results will repay a 
larger investment 

At the same time, the effective 
campaign mus naintain its 
balance of media. Thus there are 
easonable prospects that spend 
ing m publicity nay imereas 
during the coming year 


Much depends on the applica 
thon and effects of the Excess 
Profits Levy 


— a —— 
Formation tf publishers’ co 
iperalive t manufacture and 
listribute newsprint proposed 
nm a report Newsprint For To 
morrow d by a US 
Senate ¢ The chairman 
of the committee sa mand for 
newsprint wa ihel ! exceed 
‘pply for saorme year t come 

— — — 


Executive trainee 
scheme proposed 


HERE are the advertising 


executives ot neorrow to 
come from? 

Writing in the journal of the 
Regent Advertising Club, lan 
Harvey MP a lirector of 
Crawford's Says here is not 


enough “young blood” in the in 


justry. He blames ignorance of 
sdvertising and its Opportunities 
nd lack of tramung facilities 

For the future, Mr. Harvey 
nakes two suggestions First 
We need public relations for 
ourselves Second When we 
have persuaded young men and 
women to come into advertising 
we must treat them properly. We 
nust tram them 

His education proposal is thal 
the Advertising Association and 
the LLP.A. with the assistance of 
the agencies should inaugurate 
1 tramee scheme 

And. Mr. Harvey adds, there is 
also a case for scholarships 


—~ ee 


Publicity campaign for textiles 
may be expected soon to restore 
the confidence f the buying 
public stressing that clothing 
prices are as low to-day as they 
are likely to be for a long time 
we? Corte 


~_— oe 


Effect of fares on 
shopping habits 


7 is too early yet accurately 
to assess the effects of in- 
creased bus fares on the shopping 
habs of suburban housewives 
But some big stores in the West 
End of London fear that people 
may tend to shop locally unless 
the Government takes decisive 
ction to reduce London fares 

This ts a worry which has al 
ways been with the departmental! 
stores. Look back: On February 
18. 1921 Apvertiser’s WEEKLY 
carried this story, under the 
heading “A big store problem” 

The constant increases in pas- 
senger fares in almost every form 
of transport are reflected in the 
growing practice by residents in 
the suburbs of shopping at home.” 

And look forward: Women 
still went to the West End for 
their occasional shopping jaunts 
The big stores advertised more 
and got them there 


The brewers have a problem, 
and ut has been suggested that 
they should use market research 
10 solve ut. They want to know 
why, when there are more poten- 
tial beer drinkers and the beer 
drinking classes have more to 
spend, the consumption of beer is 
no ereater than it was in 1938-39 


ROUND TABLE 


PUBLISHED MONTHLY 


RATES OF 

INTEREST 
€1S 15 0 per page Single in 
ai4i4e .. . ‘or3 
C1330. ww one BO, 
412120, » wt? * 
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ADVERTISER'S WEFKLY 


FOCUS ON MARKETING 


Agencies must add selling 
to their functions 


A marketing specialist criticises what he believes to be the inadequacy of some advertising 
agencies and states his conception of the scope of the “advertising agency of the future”. 


HE hey-day of concentra 
tion on the creative side is 
over and a new phase is 


justify advertising 
The provision of good Very little inquiry would have 


period when agencies must add automatic part of any agency of shown that by no stretch of the 


to their services reasons for their existence, but it 


would be kindness to me t 
the agent of the future Fp shee assume that 


primary reason for their existence 
must have on his staff people who 


the true function of an agency 

its ability to produce campaigns 
that will sell its clients 
I do not use the word 
in a purist advertising sense 
used in the sense of a complete 
operation which includes all sell 


operation with their chents Fortunately, not so many adver- 


tisers are so foolish 


this one was, but the very fact 
is headed by a clever copywriter y 


Or art director is no longer likely even offered by some agents is a 
opinion, advertising is entering an My own observations are 
I express these as purely a per 
sonal opinion, that few agencies 
are competent to advise on sel! 
They just have not got the 
experienced personnel | 
and this is most probably 


As in all businesses 
agents good, bad and indifferent, 


Wan ae: oats 


What role can the 
agent play in the development of 
proper selling methods 
@ competent person to advise” 


cerned, there are too few in the 


be of material assistance to the 
in preparing selling 
he equips himself 
Have Developed 

Let us first consider the history 
of the agency business 
nated purely a8 a space hooking 


and the term “marketing” have 
crept into the agency set-up, but 


Just as in past days, the space- 
many agents really 


broker had to amend the structure 
of his business by the provision of 
lack of proper marketing know artists and copywriters 


ledge can, and does, have unfortu- 


more than a publishers’ represen 
In some cases he bought 
and sold space as 


marketing machinery 
on the agency business 

Only recently I came across an 
example which was no credit to 
those concerned and a reflection 
on the agency business in general 
idvertiser whose sales were 
declining, principally through his 
for he had neglected 
both his selling and advertising 
efforts during a period of “sellers’ 


cut-throat business which lent it ca eines Socnarch suet ae 
can also produce 

which can be used 
men who understand busi- 


wmmend 4 v h p 
agency business developed from end an advertising scheme 


operation of selling 
that existed to provide its client 
. u 8 CHents en the market changed to a 


long time, but the 
advances were made in 
the period between the two wars 


market or the selling set-up of 
the advertiser, t ent prompt! , 

¢ ac iser, the agent p ptly work not caly wit! 
advertising campaign 
was accepted and nearly 
months elapsed before the adver 
realised that his money had 


sales director and his d 
first time, a high standard 
. some of the old practices still 
persisted and in 1919 
regulations to the contrary, block 
space buying and split commis 


will be compelled t 
The cause of failure was that 


(a) The product had only 


than one-third of the country 
(b) The percentage 
ribution in the regions where 

cre made was below the 


where will the sales 
the advertising manag 
trenched in the phase 


Aran 24, 1952 


@STo0o few advertising agencies 
have at their disposal the 
personal experience to qualify 
them to advise on selling. 

@ The provision of a good 
creative service should be 
automatic, but it does not 
cover what should be the 
primary function of an agency 

the ability to produce 
campaigns, in the nature of 
complete selling operations, 
that will sell its clients’ 
products. 


@ Agencies must have on their 
staffs people who can plan a 
selling campaign, as distinct 
from an advertising campaign, 
who can give proper interpre- 
tation to market research and 


@ The agency of the future will 
work not only with the adver- 
tising manager, but also with 
the sales director and his 


functions? The answer is a most 
emphatic “No.” 

No agency could ever replace 
the sales director who, not only 
has staff to control, but is dealing 
with the everyday problems con- 
cerned in selling. The advertis- 
ing Manager is going to become a 
much more important person 
working in close collaboration 
with his agents, his sales depart- 
ment and his board. 

Personally, | would like to see a 
raising of status of advertising 
managers. Too high a propor- 
tion of management do not 
aceord to their advertising man- 
ager the importance that his 
position justifies Too many 
advertising managers are em- 
ployed solely for handling routine 
work of an advertising depart- 
ment, preparation of literature, 
etce., and are not consulted by 
their board on matters of higher 
policy concerning sales pro- 
grammes, budgets, etc. It would 
be interesting to know how many 
advertising managers are told 
annually “Your budget for next 
year is £X" without any refer- 
ence to their opinion 

If advertisers are going to 
require more selling service from 
their agencies in terms of advice 
on broad principles of policy, the 
status of the advertising manager 
must inevitably increase, for he 
is the logical person to become 
the co-ordinator between the 
agency on one hand, and the sales 
director and board on the other 
It should be he who should thrash 
out with all concerned the policy 
to be pursued, and make the final 
presentation and recommenda- 
tions to his board. But before he 
can do this, two things are neces- 
sary: 

The agent must develop his 

selling service.” 

The advertising manager must 
be a person of high calibre and 
wide experience. 
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ADVERTISER'S WEEKLY 


I, AFTER EXPLAINING to a client the many 
obvious merits of The Sketch as a medium for 


advertising high quality merchandise, 


: 
} 
- 
: 
: 
7 
: 
; 
: 
: 
: 
: 


he still shows no interest, there is only one 
thing to do: put a copy into his hands 

so that he can see for himself how 

many famous firms grace its advertising pages. 
Then, perhaps very, very tactfully, 


the point could be made that shrewd advertisers 


like these don’t grope. They know that 


The Sketch pays ... in sales! 


Everyone who’ duyone is seen in 


SKETCH 
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”? er "hafe "te Ff - 
idvertising Case Histories cen prepared. Stereos of these 
with space left for the name and 
sddress of th ’ are offered 


E.M.I. Launched Two Simultaneous in the folder together with 2 slide 


HM.V. hope part arly to get 


Campaigns For Four New T.V. Sets the tnmge area 


Finally, the folder ncludes 

F . : : — specification details and technical 

our new television receivers, similar in specification descriptions » two models 

different in appearance, were launched this week. This is {0 (nclusion in & loose leaf 

the story of the two campaigns used to announce these handbook already in the retailers’ 
‘ ‘ h ‘ ld } i i Possess on 

i Fam yah pa through Pa sal ee, ae 


Highlight sets is handied by 
Charles F. Higham Ltd., and will 
TTENTION at the North the normal wholesale channels their extreme ranges till include large spaces--up to half 
. 10 ich © that any radio dealer can high fidelity The {goes on pages—in national daily, London 
ern Radio Show wht & 2 i 
- < or y ) ff th a evening anc riecte provincial 
opened yesterday (Wednesday) ll them to the public ) point out some ¢ © techn ne selected provincia 
Manchester was mainly I t news of the mtroduction al advantages the new newspapers 
in ance ae dl the sets came when dealers miscope tube, the highly effec Less elaborate than the 
centred on the new television eceived explanatory folders tive interference contr and the HMYV folder though the 
sets shown for the first ime by from H.M.V. and Marconiphone close affinity between the High ery ape oS Se oe 
HM_V. (The Gramophone Co hese mailings marked the begin light set sad th Emitron Material sent to Marconiphone 
. . > . -alers through thei + . . 
Ltd) and Marconiphone x of two - ——, and cameres and transmilters—also + neemgg hr ~~ = r — salers 
. Moen rate t <re agai sales mnts re 
These sets cach company 1s ar "Th - . a eb m marketed by EMI—which are Gracey -~ tim Pos si “9 f 
pat . . y ire is tt ¢ =. 
7; f ide ry ee, = sed by the BBC. Other points ¢g ns. is the spe rhe j ? ad the 
wo folders is that issued stressed are the price —69 guineas ee ee ee eee 
+ corresponding console —have | the Highlight sets. It is in for the table mod ad th same services Of stereos, mailing 
4 ee me aye f Cc 
- ' uced b ‘ age, tw : naterials an ispla ces are 
simular specifications and sell du a a Woe» me. , fact that the bright screen can mer d display pieces are 
though they ur leatet celailing in techni easily be transformed into a —- , , 
1! terms the sales points of the isl , The retailers are also shown a 
‘ + r ; lack one with a simply-fitted root he aiivertionns 
two sets The leaflet stresses filter pro« of the advertisement that 
ippearance All tour ire that Highlight sets can be rapidly . will appear in selected national 
being distributed through ind simply tuned to receive The folder then refers the re London evening and provincial 
ft ML. Sales and Services Ltd transmission from any of the alert ecipien o a — papers. The agents for this press 
; HMY\ - ly led ting or projected television n the back cover 2» which campaign are Clifford Martin 
The ! sets Fanaee 1s. It also claims that the “eseriptive literature about the = Lid 
; of the receivers is such that — _ ——— on on selling Retailers began receiving these 
through creditec retailers . tion ix . , - b . aids and advertising support is ‘ d fter the E : 
ceptio » fringe areas-—where ' sets a day after the Easter week 
whereas Marconiphone are the flective areas of two tele given The display material is end Shortly afterwards they 
marketing their sets through vison transmitters overlap al based on ~_4 advertising cam will have received copies of two 
pargns which broke last Monday trade papers in which further 
—— - . Each retailer is provided with a details of the new sets are given 
pull of the advertisements being The two 


mtroducing a table model and 


it the same price 


vary slightly in external 


Highlight will be sold only 


P papers being used for 

The V use n this campaign made up this introductory campaign are 
oice /) Cat. a il in. x § in. window Wireless and Electrical Trader 

sticker, and offered a poster for which 

display in his shop. and a display 


unit specially designed to fit 
around the tabl receiver A 


carries a front cover in 
full colour for the Highlight and 
a double page spread for Mar 
comiphone, and Electrical and 
number of full- colour folders Radio Trading, in which H.M.V 
have been prepared and can be take a double page spread and 
over-printed with the name and Marconiphone the front cover 
address of the sho or mailing These trade papers will be pro 
tO prospective chents minently displayed at the 

A comprehensive selection of | Northern Radio Show and will 
press advertisements for use by give added impetus to the launch 
traders in their local papers has ng of the new sets 


LOOK/ hve i: The fast MEWS of 
eel 7, Now EMV v/cnso4r T TV 


“oo a wre eee e 
a | 


MESSENGER 


The County Paper of Kent 


HEAD OFFICE - - MAIDSTONE 


LONDON .- 80 FL eT ues wre featured in this half-page used to announce 
EET STRE t Highlight Nationals, London evenings and 


Proprietor: H R Pratt Boorman le provincial arrying the advertisement in 


vartous sizes. 
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EXPRESS 


The Paper with the Second Largest Provincial Evening Sale South of Sheffield 


« STAR 


HEAD OFFICE WOLVERHAMPTON 


ADVERTISER'S WEEKLY 


The two associated newspapers of 
the Express & Star perform valuable 
service in their respective ways. On 
Saturday nights during the football 
season over 128,000 people buy 
copies of the Sporting Star. It 
succeeds in satisfying the most 
ardent football enthusiasts through- 
out the Black Country and Shrop- 
shire for whom Saturday nights 
would be otherwise incomplete. 

The Wolverhampton Chronicle is a 
weekly newspaper which caters for 
the family circle. Semi-pictorial in 
character, it deals competently and 
comprehensively with all the news of 
Wolverhampton and the immediate 
districts. Its sales average over 
27,000 copies a week. 

Both papers, incidentally, are 
popular and successful advertising 
mediums. Specimen copies and rates 
will be forwarded with pleasure, 
upon_ application. 


REPRESENTED IN LONDON BY C. P. R. CRANE, 44-45 FLEET STREET, E.C.4. TELEPHONE CENTRAL 6820 
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S a LEGAL gt ERIES ANSWERED 
orm. y 
Y \ A Space Salesman’s 


Commission Problem 


- 


Our legal correspondent, in the first of a series of 
articles in which he will answer questions from 
readers on matters of advertising law, discusses 
two problems of general interest. 


QUESTION im 1 entitled to circumstances in which an adver 


omrmissic d for adver tisement can be reproduced with 

rsements | secured for a period out risk Section 2i1) of the 
the advertisements not Copyright Act, 1911, declares 

uppearing until engagement the followimg acts shall 


ferminate 


ANSWER. There are three types 
' orders to be considered, (1) Readers are invited to send 
for a definite period, heir legal problems, provided 


contracts 


uch as for twelve months, (2) they relate to advertising, to the 
contracts for advertsements to Editor, om the understanding that 
sppear until caneelled” and (2) Sames, or details that could lead 
tenant order to identification will be treated as 
The guiding principle is that strictly confidential. 
when a renrestatative secures on All queries will be referred to 
fer fo ac mirac a definite a barrister who specialises in 
riod. or for a cootract for q #@vertising law. His replies will 
series “until cancelled. he is  ¢ forwarded at once by letter to 
entitled to the remuneration he  €Oftespondents concerned. 
has earned, even though there No advice can be given on 
may be some stipulation that he cases that have recently been 
is not to be paid until the adver before the courts, or om cases 


likely to be the subject of early 


— tisements have appeared. This is ~~ 
rrespective of whethe the re litigation. 
nuneration \s based on salary and Each month, questions and 
commissiot commission only answers of general interest will be 
Ste is c® eo this reauamern published, but no names will be 
tion because he earned it given. 
Supposing tha n January |! 
the representative b ks an order 
for idvertisements to appear not constitute an infringement 
weekly (or monthly, as the case of copyright . 
nav be) until December 31. but (1) Any fair dealing with any 
he resigns, or is legally dismissed work for the purposes of 
june 30. He is entitled to private study, research, oriti 
draw commission on the adver p< antag of Rewepapes 
‘ ’ tisements which appear after summary 
I ORA ‘ S771 ATED MORE OR LESS re w). If the order is for an Therefore, in order to answer ' 
advertisement to appear “until ~ Question, we . to mre 
r . , the purposes O we ropose 
0 \ rol R DOORSTEP > es There are — then a Is oii oo a_i as cee 
many advantages in using Charles and Read nt ailen suse at asa. 
ry the employer. “Repeat orders” ‘Private study, in the opinion 
for photo-litho-o ffset work, not least is the ure in a different category, for : E. Skone James, the great 
although the representative may 2¥thority on copyright, covers 
j ave secured the first order, he only the case of a student copy 
fact that ow works are self-contained and on fe  % ode ts” ing out a book for his own use 
which have heen recerwed ke the 80. itis hardly likely the booklet 
sttuated more or less on your doorstep. has ublisher. after the inal order. Will be required for this purpose 
has ended Newspaper summary too, is 
j } if the publisher d obviously not applicable. But it 
saves time, corre sponde Nie, trunk call S, mls- A th a “ v may come under the he iding of 
j open wt it we h ‘7 eft. or has rese arch or criticism” or 
understandings and a / uv of needless naltei ing. hee n dismissed t should weveew Reproduction of ad- 
stipulate this in e rensesinis vertisements for these purposes 
, ' —* the . 
Incidentally, we are also very good printers. tive’s contract of a iment “fait aa. eesaeeil 
* * * What exactly is “fair dealing” 
QUESTION. J « reproduce must depend on the circum 
i; number of ad ents, pre stances. Skone James is of the 
CHARLES sumably prepared ertising opinion that one of the factors 
a R avents or advertis a book- to be considered is whether any 
& READ if dma wil) biting amON yt ou 
& ft »meone’s . between the two works. In the 


& 


. circumstances you have in mind, 
Ther » doubt it would seem that the element 


LIMITED ANSWER: 


that copyright exists in every of competition would not exist 
press advertisemen poster, cir- Nevertheless, there exists a 
Rides te “ih Saat cular, catalogue, etc. and to re risk which it is much better to 
Th f -offs produce them may we be an avoid Permission ought to be 
. infringement of that copyright sought before the circulars or 
27 CHANCERY LANE, LONDON w 2 PHONE HOLBORN 2682 There are, howev certain advertisements are reproduced 
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RONEO®500 .o.0.. 
38 ved move than its 


cost in four months 


RW NES) When 60°. of your name means ‘ NEW° progress in development comes naturally. 
2 RONEO LTD - 17 SOUTHAMPTON ROW ~- LONDON - W..C.1 Branches throuwhow the country 
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DIRECT MAIL ADVERTISING 


How To Design Good Letter Headings 


express the very soul and 

prestige of a business on a 
piece of paper measuring ap- 
proximately eight inches by 
two is no light matter 

The ingredients presented to 
the designer form a mixed bag 
consisting of the firm's name and 
address, an indication of the 
trade or profession, telephone 
number and telegraphic address 
with possibly a list of directors 
to which may be added for good 
measure a trade mark or illustra- 
tion and one or more trade asso- 
ciation badges 

On the designer's skill and 
artistry in dealing with this 
heterogeneous collection of data 
de pe nds not only an orderly and 
legible presentation of the neces- 
sary information but equally, if 
not more, important the impres- 
sion which will be created on the 
ultimate recipient. 

This creation of good impres- 
sions by means of beautiful and 
pleasing letter headings is so im- 
portant that their designing has 
become a highly paid profession 
in which there is ample room for 
newcomers with brains, origin- 
ality, a sound knowledge of 
lettering, a good sense of design 
and technical knowledge of the 
processes to be employed by the 
printer in their reproduction 

The three’ main processes may 
be listed as letterpress printing, 
lithography and stamping in 
relief from steel dies, and of these 
the most popular, despite its 
higher cost, and certainly the one 
giving the most distinguished 
effects. is relief stamping 

In preparing a design to be- 
produced by the relief stamping 
process the designer has one very 
important factor in his favour in- 
asmuch as with the use of a 
single colour he can obtain a 
very wide range of shades from 
the deepest hue down to faintest 
tint These varying effects are 
produced by the depths of cutting 
or etching employed in making 
the die and the range of shades 
is so considerable that their in- 
telligent use can produce at a 
single operation the appearance 
of having employed several 
colours of ink within the same 


the subject of lettering 
volumes could be and indeed 
have been written and the study 
of some of these works will repay 
the designer very handsomely for 
with imagination, lettering can 


By WALTER H. CARTWRIGHT, 
Advertising Manager, Kenrick & Jefferson Lid., 


@ Uniess the design is centred, the weight on the left should always 
predomina 


te. 


@ if more than one colour is used, it is better to mass cach than to 


scatier them. 


@ The aim should be to achieve unity between title and product or 
service so that immediate association is created between them. 


be utilised to produce astonishing 
effects. It can be made to shout 
or whisper, to exhilarate or to 
sober, to suggest micrometer pre- 
cision or free handed generosity. 

There is no royal road, no 
planned itinerary, for the designer 
to follow in the task of creating 
a good letter heading but certain 
basic rules must be obeyed. The 
name and address of the firm 
must be legible. The business or 
profession must be accorded its 
due importance and the telephone 
number and telegraphic address 


must be discernible at a glance. 
It must be remembered also that 
the primary duty of the letter 
Paper is to convey a typewritten 
message and that this will be- 
come a part of the finished pic- 
ture. Different styles of lettering 
can often be used with advantage 
for the title of the firm and for 
the business in order to give 
each an individual value without 
unduly stressing either of them 
With these essentials firmly fixed 
in his mind the designer will now 
review al] the information he can 


Hf, 


Printers, West Bromwich. 


obtain which is likely to influence 
arrangement and treatment. 

First he will consider the type 
of people to whom the letter 
headings will ultimately be sent 
For example, a brick manufac 
turer dealing mainly with archi- 
tects will need a design reflecting 
the quality and beauty of his 
products and suggesting in a 
subtic manner their gracious 
influence as a medium for the 
expression of the architect's ideas. 
A letter heading going to 
engineers will need greater 
severity of treatment without, 
however, any loss of beauty and 
dignity, for the practically- 
minded man, while shying from 
anything redundant, is no less 
appreciative of good design. The 
am of the designer here is to 
create an impression of accuracy, 
skill and care 

By way of vivid contrast let 
us turn to a letter heading for 
use by a fashion house cither 
wholesale or retail Here the 
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The above examples illustrate characteristics sought by the designer. 
2. Linking-up of vital information 


secondary importance 
lettering to fit the subject. 


1. Subordination of all matter of 


3. Careful choice, adaptation or creation of 
4. Creation of an impression of taste and distinction. 
information of value and interest to the recipient 


5. Legibility of all 
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ens of Royle die-stamped 
ey may suggest valuable ideas 
volves no cost and, of course, 
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DIRECT MAIL ADVERTISING 


How To Design Letter Headings 


continued 


designer can om into” the 
remotest hergl fantasy sw 
ansgress the 
Smartness. 
nodernity even ap 
proaching the fantasti are per 
missible if they succeed in 
creating a sense of up-to-date 
chic, added to good quality 

So, having reviewed, as 4 were 
hus public, the designer now turns 
to the materials and media at his 
disposal He decides « the 
quality, finish and 
to be used, the ¢ 
and the style of 
suited to the title and nature 
the firm. The shortness or 
f the tithe w exe 
influence on its tre 
position and on its position 
depend the placing of the remain 
ing ingredients kt is at this 
point that he will pick up his 
penci! or brush and begin, per 
haps in miniature, his first tenta 
tive rough arrangement § and 
grouping incorporating any 
brain children he may have been 
called upon to produce in the 
way of monograms, motifs or 
illustrations 

In some cases the name of the 
firm may be considered the most 
important item, in others the pro 
ducts of the firm and, since the 
eye is accustomed to reading 
from left to right, the top left 
corner of the paper js usually the 
best “site.” 

From the point of view of 
halance, unless the 
de wen is centred 
the weight on the 
left should always 
predominate 

This is one of 
those things for 
which there is no 
very satisfactory 
reason it must 
look right in the 


ong as he does 
rules f good 


noveily 


fhowughe pr 

s that fon 
place in exper 
mental work (a) 
First rough cast for 
a desien for a firm 
” Orange rm 
porters. (b) Further 
rough improves or 
the dea ©) A 
straightforward ste, 
to the final rough 
id) Fintshed result 
carried out with 
name and all letter 
ing in black and 
the succulent 
orange quarters 


natural colours 


same way that an equilateral 
triangle looks better standing on 
its apex than on its base. If it is 
decided to centre the matter the 
weight must be at the head of the 
design which should tend to taper 
towards the foot If more than 
one colour js used it 1s Detter to 
mass cach than to scatter them 

The use of shading on letters 
to giye a three-dimensional effect 
should be treated with discretion 
There are purists who declare 
that it 8 quite wrong for certain 
characters to be at a different 
angle from others on the sheet 
and of course, this is quite truc 
but prominence can be achieved 
by this means ‘even if it is not 
good practice 

From the preliminary impos 
tion of matter the eye must be 
led smoothly and comfortably to 
the next most important item and 
the rest of the data subordinated 
and positioned to enhance and 
embellish the whole 

The eflect for which the 
designer strives is unity between 
title and product or service so 
that immediate associations are 
created between them 

The designing of good letter 
headings calls for a wide and in 
timate knowledge of lettering and 
the right use of colours, the 
ability to fuse the varying items 
of information into one complete 
and pleasing design which sug 
gests good quality, high prestige 
and integrity 
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“The great thing 
about this small 
machine is the sense 
of having all your 
routine printing 
under your own 
control.” 


Whilst the average ofhce 
is normally 
with 


provided 
some means of 


much of 


duplicating, 


the equipment is restricted to the reproduction of simple 
typewritten matter on duplicating papers. Anything more 
ambitious such as photographically illustrated brochures 
or colour work is usually considered beyond the scope ot 
office equipment. 

Yet the Rotaprint, a very simple machine, is so versatile 
that almost any print job in the office comes within its 
scope, whether it be simple typescript, photographs, 
drawings, or ruled forms. 

The great thing about Rotaprint is the sense of having all 
your routine printing under your own control. All jobs 
are on easily filed, thin, flexible plates ready to run off 
copies at a moment's notice, whether the quantity be 50, 
500, 5,000 or more. The convenience alone is outstanding. 
With this small British-built Rotaprint it is possible to | 
change over in a few minutes from the printing of a long | 
typewritten report to an illustrated pamphlet or an even | 
more elaborate job in colour, on all kinds of paper 


B..F. OLYMPIA—Sth-I6th MAY. (Office appliance section) STAND NO. F.S_ 


KAYE’S 


HONEYPOT LANE LONDON, 

The full name KAYE’S Rotaprint Ltd., is important, for 
it is a guarantee that you are dealing with a genuine 
all-British organisation of 25 years’ standing, having the 
technical qualifications and manufacturing resources 
necessary to provide consistent long term service. 


pott roo ------------ 


VOUCHER 


For che fullest information about Please send without obligation, 
full particulars of the all-British 
Rotaprint with a free portfolio 


' 
i 
Rotaprint 
| 
| of specimen work to the address 
! 
! 


merely pin this 


voucher to your letterheading 
and post to Kaye's Rotaprint Ltd gven on the attached business 
Honeypot Lane, London, NW. letterheading 
6! 
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ADVERTISER'S WEEKLY 


FOR 
Modern POSTAL PUBLICITY 


Pianned and cr 
Artists and Copyu 
Mail a 
PLUS 
a complete and fully mechanised Production 
Service for economical distribution and 
operated by 

Practical People with long experience 


CALL IN 


ted by a team of Consultants, 
risers skilled in the use of Direc 
ADVERTISING, 


v 
wumondas 


POSTAL PUBLICITY ume 


62/84, PECKHAM RYE, LONDON, S.B.15 
Telephone New ¢ * ss4t 


* At the ercice of Advertisers and their Agents 


dire. torase 
wun ( Simmonds 
Kenneth Teather 


Robb Holland, MS MA 


for the most authoritative 
advice on 


Direct Mail Advertising 


DIRECT MAIL CENTRE 


LIMITED 
28 DENMARK STREET, 


Telephone 


LONDON, W.C.2 
Temple Bar 7982 (10 lines) 


PRACTITIONERS IN DIRECT MAIL ADVERTISING 
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Direct Mail Campaigns 
Sell Self Service 


The Express Dairy Co., which is converting a number of its 
shops to Self Serviee, and ming new Self Service “ Super 
Markets,” decided to use direct mail to popularise a new 
buying habit and to overcome initial inertia or shyness on 
the part of housewives. Here are described the ‘methods 
used and the remarkably satisfactory results achieved. 


Express Self Service Stores Limited 
U7 STREATHAM wre he e 


By IRIS STENNING, Consultant, The Direct Mail Centre 


YHE popularity of Self Ser 
vice m this country and 

the ever-increasing number of °Y 
shops turning over to it has ‘*** 
provided a good opportunity 
for direct mail to prove what a 


refrigeration equipment which is 
argely advertised by direct mail 
my own company. In this 
direct mail was, in short, 
the major media by which the 
retailer was sold on the advan- 
tages of Self Service 


streets was then mailed with a 
dual shot campaign. The first 
shot, an invitation for the open- 
ing, was timed to arrive on the 
opening day second, a 
follow-up, was sent a week later 
Total each case 


For the “Super Market” mailing 
shots, the large folded card car- 
ried a layout plan, which con- 
veyed the spaciousness of the 
store, showed the variety of goods 
to be bought, and told how to 


ap lige A ALP 


BS addressed 


valuable place it has in the ad 
vertising programme by which 
s country adopts a new buying 
habit 


A typwal case is that 
Fapress Dairy Co 
in recent months has converted 
14 shops to Self Service and 
opened three new Self Service 
branches 


of the 
Ltd, which 


The Express Dairy Company 
Ltd. uses Self Service display and 


On the day 
way opened 


each converted shop 
housewives im its 
card, personally 
with an attractive 
an invi 
The advantages 
listed 


area received a 

fure of ihe store and 
nto 
i Self 


vise 


Servic 


were 


4s the Express Dairy opened 
Self Service shop, another 
task for direct mail presented 
itself. This was to persuade the 
women shoppers to enter the shop 
and try the service 


Shop Areas 
Were Analysed 


Both for the converted shops 
and the new Self Service 
branches—-designed as “Super 
Markets” on the American style 

we began by analysing every 
and selecting for mailing 
purposes every street or road 
either in close proximity to the 
shop or on a quick bus route 

In the case of the converted 
shops, every woman in these 


cach 


area 


mailings in 
averaged 5-7,000 

The first mailing took the form 
of a card, folded twice, one fold 
being a tuck-in flap. Blue was 
used as a second colour, free use 
being made of reverse printing 
to show up white type on a blue 
background. On one side was 
an attractive picture of the store, 
flanked by an ecight-point state- 
ment of the advantages of Self 
Service. On the front of the 
folded card were the words “An 
Express’ Invitation to.” leading 
into the name and address, the 
names of housewives having been 
ascertained from directories and 
voters’ lists 

The second shot was a large 
posteard, also in two colours, 
bearing on one side a repeat of 


The Express Dairy Company extends 
a Cocheal SPrvilalion 
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the store picture, and the address 
space; on the other appeared 
copy and illustration stressing the 
quickness and case of Self Service 
shopping. 

For the new “Super Markets” 
a similar plan was adopted, with 
certain modifications. The initial 
mailing was a larger folded card, 
on which the picture was replaced 
by a layout plan of the store 
This gave an jdea of its spacious- 
ness, the variety of goods to be 
bought, and where in the store 
they could be found It also 
served as a guide to the Self 
Service method. So far it has 
not been found necessary to use 
a follow-up 

Support to the mailings was 
given by large announcements in 
the local press. 


Results Have 
Been Remarkable 


The response to the mailings 
has proved remarkably good. 
Many women arrived at the shops 
with their invitations, and even 
when these were not produced a 
few polite questions revealed 
that the shoppers had received 
them and had come as a direct 
result. In every instance, the 
opening of the store caused some- 
thing of a local sensation, and 
provided material for much valu- 
able free editorial publicity in 
the local newspapers. 

Women have undoubtedly 
taken to Self Service in a big 
way but the opening of a Self 
Service shop does call for direct 
mail to overcome the initial 
inertia or shyness 

The results have been remark- 


(Turn To Page 15!) 
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You NEED the help and 
guidance of BIA Mailway to 
plan your selected Direct Mail 
Campaigns in Home and Over- 
seas Markets. In 1951 BIA 
handled an average of 75,471 
mailing units a day—a figure 
that speaks for itself. 

Illustrated is the cover of the 
brochure which should be in 
your hands before you start plan- 
ning. More than 4,000 clients have 
used it with success. You should 
send for it today. 


BRITISH & INTERNATIONAL ADDRESSING LTD 


BIA HOUSE 
BRIDEWELL PLACE 
LONDON EC4 


Telephone : CENTRAL 3327-8—689!-2 
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gave 


facsimile letters 


their individually 


typed look? 


@ CHADWICK-LATZ 


CREATORS Ot 


CHADWICK-LATZ LIMITED 


PUBLICITY Oust Yor I 


su " 


DIRECT 


ADVERTISING 


Hugh Bourne 


Ws TEMPLE BAK 2641 


SWITZERLAND ITALY 


Phone : 


Gy) 


Hol. 8641/2 


87/93 LAMBS CONDUIT ST., W.C.! 


Ovectors : 
P. Millward, F. Halls 


House to House distribution of 
circulars etc. by men under efficient 
supervision. Envelope Addressing, 
Sandwich 


Paper selling. 


Folding, Enclosing, etc 


Boardmen. Street 


ACCURATE, UP-TO-THE-MINUTE 
DIRECT MAIL 
LISTINGS 


Specialty prepared to chent's indry: 
dual requirements All trades. 
professions and areas at home and 
overvess 
moderate charges 
Pieose write for detaris 


NORMAN 5S. GHOSH 
S.E. Direct (Norgo AW |) 
RAMSGATE, Kent 


POSTERS 


vs tuowe 


Accurate 
Mailing Lists 


Our lists are accurate 
because they are checked 
regularly and therefore 
are not cluttered up with 
dead or useless addresses 


for addressing or 

for sale outright 
Our lists are specific as 
well as accurate and 
copies of most of them 
can usually be purchased 


outright where mailing 1s 
not done by us,-—but 


Reliable 
Despatching 


but, by using the latest 
techniques and mach- 
inery we are able to 
provide a faster cheaper 
service than is even pos- 
sible with older methods 


Key Publicity 
107 Uxbridge Road, 
Ealing, London, W.5 
Phones Ealing 7291 
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DIRECT MAIL ADVERTISING 


How The Small 
Manufacturer Should 
Use Direct Mail 


7E are small manufac- 
‘When our advertising 
appropriation is £300 a year. 

Is Direct Mail advertising any 

good for us?” 

A tai question-—deserving a 
straightlorward answer ... and 
that answer is almost certainly 

yes,’ provided that the cam 
paign is properly planned and 
is not too ambitious. 

Obviously, the first step is to 
decide upon the precise object to 
be achieved and the first hore nye 
to ask is “what is it reasonable to 
cxpect the recipients of the litera- 
ture to do?” Will they, for 
example: 

Ask for samples and prices’ 

—a likely response if the pur- 

chase is an important one. 

Make an appointment to see 

a representative? —particularly 

if the article offered requires 

discussion and explanation, as 
in the case of a piece of plant. 

Send an order?—possible if 
the purchase is not large or if 

it is a stock line offered at a 

reasonable price 

File the literature for future 
reference?—especially in the 
case of professional people 
such as architects who are 
likely to specify rather than to 
buy. ; 

Having defined the object in 
this way, the next step is to con- 
sider how the list of prospective 
customers is to be compiled 

Is it, for example, to be limited 
to a certain area, say retailers in 
Lancashire, or is it to cover the 
whole country? 

Can it be compiled adequately 
rom the ordinary works o 
a 

What help can be 
from the firm's own records of 
past and present cusiomers or 
from their representatives in 
checking the list? 

In fact, the secret fa good 
mailing list is careful selection, 
backed. by knowledge of the 
narket, and very often, it will be 
found that a carefully selected list 
of 500 names is as productive as 
a bulk list of 5,000 names; and 
that it results in lower costs per 
sale. After all, unless the list is 

ght, the campaign cannot 
succeed. 

Having decided upon the list 
and §=ascertained the probable 
numbers, the next question which 
arises is how should the appropri- 
ation be spent? Should it all go 


expected 


By R. C. ALDERSON 
Managing Director, Alderson 
& Collins (1950) Lid. 


on one or two magnificent efforts, 
or, should it be spaced out in a 
number of simpler shots over a 
period? Should there be printing 
in several colours or not? 

For my part, I believe in the 
simplest possible literature, avoid- 
ing all unnecessary elaboration. 

Unless the article to be sold 
depends on colour for its sales 
appeal, it is usually unnecessary 
to use more than two colours on 


Direct Mail advertising can be 
of great value to the small man, 
provided that: 

THE MAILING LIST is 


any mailing piece addressed to 
the trade. The cost of artwork 
and blocks must be kept to the 
lowest possible figure if the mar- 
ket is to be covered adequately 
and, on the whole, I would pre- 
fer to have the reminder value of 
extra shots, to sending out very 
expensive literature jn the first 
place. 

One wants to have a few clear 
illustrations of as large a size as 
possible The copy should be 
written clearly and simply, but, in 
order make Direct Mail ad- 
vertising pay, it is usually neces 
sary (a) to persist (b) not to 
eXpect results too soon 

Here are one or two instances 
of recent small campaigns, which 
a succeeded 

A motor firm in central 
aon, Six letters, without 
reply cards, sent at monthly inter 
vais to a list of about 1,400 firms 
and individuals produced £2,000 
of business in repairs and over- 
hauls in traceable first orders 

2. Steel Furniture. Three 
mat mt in a&@ year sent to 
hospitals and other large users, 
prod med a very satisfactory flow 
of inquiries leading to substantia! 
contracts. Mailing No. | was a 
12-page catalogue in one colour, 
sccompanied by a letter and reply 
card. Mailings numbers 2 and 3 
each consisted of a one-colour 
eaflet accc mpanied by a letter 
and reply cas rd. 

3. Plastic Leather Cloth. Six 
shots sent to manufacturers of 
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various articles throughout the 
country and alternating between 
shots with a letter, a two-<colour 
folder and a business reply card 
and shots, consisting of simply a 
simple letter and folder, produced 
so many results for samples and 
so many orders that after the 
fourth shot the mailing interval 
has had to be increased from 
one month to three months in 
order to enable the advertiser to 
cope with his increase of business 

if the goods to be sold are 
fairly high in price, people may 
not be ready to buy for some 
time. They may need a geod deal 
of convincing and it is by keep 
ing on telling how the product is 
useful to them, why it is superior 
to others of its hind they 
can get it, what service is offered 
and so on, that conviction is 
built up in their minds and that 
they are persuaded to take ad 
vantage of the offer made 

At any moment, in almost any 
market, there are three types of 
people 

The man who 

with his present source of 

supplies and is seeking for 

another He is likely to 

respond 

The man who is reasonably 
satisfied with his present sup 
pliers but is not very enthusi- 


how 


is “dissatisfied 


astic. He requires persuasion 
to show him that he is not 
“jumping out of the frying pan 
into the fire.” 

The man who is entirely 
satisfied with his present sup- 
pliers who will not be shifted 
It is from the first two classes 

that the advertiser is likely to 
obtam his business 
In fact, it comes to this 


Direct Mail advertising can be 


of great value to the small 
facturer 


manu 


of the mailing list: that the costs 
of artwork and blocks are kept 
within reasonable limits 
iS Persisted in over 
period: that it is 
regularly at appropriate intervals 

it can be used to ae 
the efforts of a sales force, to 
make calls more 
find 
any particular time; to create and 
extend goodwill; to build business 
for the future, and, of course, for 
many other purposes 


It does not take the place of | 


other forms of 
supplements them. 


advertising —1t 


But to do these things in the | 


most 

Direct 
properly planned = and 
requires time and thought 


effective way possible, 


that 


Colour Research Showed That 
Yellow Pulled Most Sales 


The theory that choice of 
colour has a bearing on the pull- 
ing power of direct mail adver 
tising appears to be supported by 
a recent research conducted in 
the USA Results of this re 
search--a study of the influence 
of colour on the response to cir 
culars—have been made available 
(Psy. Abs. 1951, Sept. Ulinois 
U.S.A) 

The effects of four colours 
red, white, blue, and yellow 
were investigated by distributing 
printed matter of identical con- 
tent on paper of these four 
colours The response of the 
recipients to the advertising mes 
Sage was assessed by counting 
the effective replies, that is, the 
replies which led to sales 


The percentage of each colour 
circular eliciting an effective 
reply is as follows 

Yellow $0-7 

Blue 

White 

Red 

The numerical 


per cent 
46:1 per cent 
40-0 per cent 
38-6 per cent 
differences ob 


served are not held to be statistic- | 


ally significant, in that there ts at 
least one chance in about eighteen 
that these results could have 
occurred by chance alone; never- 
theless, they can be taken to be 
strongly indicative of a colour 
preference in favour of yellow 
In the results cited, for instance, 
yellow produced nearly 33 per 
cent more business than the red, 
and over 25 per cent more busi- 
than the white.-L.R.C.H 


ness 


DIRECT MAIL SELLS SELF SERVICE 


(Continued from page 148) 


able. The following figures from 
the new book Going Self-Service 
by Patrick Galvam and Arthur 
F. Arnell, of Express Dairy Co., 
Ltd.. are illuminating 
Shop No. 1. 
Average 
over 
£170 
Average weekly takings over 
the first six months after con- 
version: £310 
Average weekly 
increase: 84 per cent 
Shop No. 2. 


Average 


takings per week 


year prior to conversion 


percentage 


takings per weck 


ver year prior 
£134 

Average weekly takings over 
the first six months after con- 
version: £290. 

Average weekly percentage 
increase: 125 per cent. 

Shop No. 3. 

Average 
over 
£18! 

Average weekly takings over 
the first six months after con- 
version: £550 

Average weekly percentage 
increase 204 per cent. 


to conversion 


takings per week 
year prior to conversion: 


provided that sufficient | 
trouble is taken in the compiling | 


that it 

| 
a sufficient | 
carried out 


productive; to | 
out who is in the market at | 


Mail advertising must be | 
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Make the Post 


| Dear Sirs, 


About the beginning of this year we purchased a 150T 
Gestetner and at the time there was some doubt whether 
the expenditure of over £50 on such a machine could be 


| justified in a shop like ours. 


We used the machine primarily for circulars to adver- 
tise our own goods and to pay off the cost of the machine 


| we would have to increase our turnover by about £250. If 


we could even hold our own we felt it would be satisfac- 


| tory in these times with money getting tighter every 


month. I am very happy to be able to tell you that we re- 
covered the cost of the machine in the first four months 

The first two months showed an increase of £545 but we 
had to make some allowance for increases in prices. The 


| great advantage in having the means to put out a cirou- 


lar efficiently and quickly is when something new comes 
into stock. Instead of the stock lying on the shelves or 
in the window we can tell our customers about it and oan 
in a month get anything new started and provided the 


| article is good the sales continue. 


In addition to our own circulars we have helped to 
start four new businesses. In every case the response 
to our circulars was astoundingly quick and all four 
have been exceptionally busy from the first day. 

Many of the travellers who call on us for orders 
have enquired why orders have increased and when told 
have reported our methods to their chiefs. We have had 


| many interesting talks about it and we always say that 


if acircular won't bring in results nothing will. With 
our Gestetner we feel that we have the power to reach 
into the homes of the people in our district and we can 
stir them up whenever we like. 


Yours faithfully, 
(sgd.) J. 0. Skinner 
Text of a letter sent to us W rite to Gestetner Ltd., Aldwych 


recently by one of our House, 4 .C.2, for og ti at copy 
customers. of * Making the Post Pay 


THE WORLD'S LEADING 
DUPLICATOR SPECIALISTS 
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and the 


Horkshire Evening Post 


Purse Strings 
of the 


Members A.B.C. 


KSHIRE CONSERVATIVE NEWSPAPER CO., LTO... LEEDS }. TEL. 32701 

FFICE: 171, FLEET STREET, E.C.4, TELEPHONE: CENTRAL 9693 

TER OFFICE: SCOT LANE TELEPHONE: 400! 
1CHESTER OFFICE: 5, CROSS STREET. TELEPHONE SLACKFRIARS 0867 
BRADFOR FICE: BROADWAY HOUSE TELEPHONE: 21571 
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BASED 


ON FIVE MARKETING AREAS 


By B. D. COPLAND, 
of London Press Exchange Ltd. 


ORKSHIRE is far too 

\ big to be tackled in one 
gulp, either as a purely 
geographical or a strictly mar- 
keting proposition. Like other 
much smaller counties it is sub- 
divided for administrative pur- 
poses, having a County Council 
for each of the Ridings; the 
City of York in the centre 
is, as the Registrar General 


notes, “. . . a County of itself, 
outside any of the three 
Ridings... .” 


The three Ridings are no more 
meaningful as marketing divisions 
than are the normal county or 
administrative areas, and it must 
be our first task to see how York- 
shire should really be divided. In 
his study of the regional function 
and zones of influence of Leeds 
and Bradford (Geography—No 
89. Vol. XV 7, September 
1930) Dickinson shows clearly 
that the most northerly part of 
the North Riding, comprising the 
Yorkshire portion of the Teeside 
conurbation and the adjoining 
rural districts, must be considered 
as looking towards the valley of 
the Tees rather than to Leeds for 
most purposes. 

In the same way, the southern 
part of the West Riding is also 
outside the sphere of influence of 
Leeds. The separation of South 
Yorkshire, although sound in 
concept and useful for marketing 
purposes, is difficult to apply in 
practice, for the East and West 


no guide to the marketing pattern. 


The author 


The administrative areas into which “iE oe 
this 


article sug 
based on 


that sales plans for the county should be 
e marketing areas: The West Yorkshire conur- 


bation, South Yorkshire, Hull and district, York and the 


agricultural area, and 


the sea coast. 


Ridings are grouped together as 
one standard region by the 
Registrar General. Furthermore, 
the heavy industrial region of 
South Yorkshire is large enough 
and independent enough to stand 
alone even though Sheffield, its 
largest city, is not quite on a par 
with Leeds as a regional! capital 

Thus, the area with which we 
have to deal consists of the whole 
of the East and West Ridings and 
the southern part of the North 
Riding. Details of the popula- 
tion in this area are shown in 
Table I 


One Major 
Conurbation 


The West Yorkshire conurba 
tion has already been examined 
in some detail in the recent sup- 
plement on Conurbations (March 
20 issue) and with a brief 
reminder that its total population 
of 1,692,190 represents 37 per 
cent of Yorkshire and 41 per cent 
of the area with which we are 
here concerned, we can pass on 


1 POPULATION 


West Yorks conurbation 
Remainder of West Riding 
East Riding 

30%, of North Riding 


4,149,121 3,515,235 


to a consideration of the indus- 
trial areas of South Yorkshire 

Here there are, according to 
Faweett, four minor conurbations 

Sheffield, Rotherham, Barnsley 
and Doncaster, While it is true to 
say that these are the most impor- 
tant individual towns in the 
southern part of the West Riding, 
it is preferable for our purposes 
to widen the scope of the term 
“conurbations” and consider the 
area as consisting of four impor- 
tant urban groups. By so doing 
we can take in 81 per cent of the 
urban areas of the West Riding 
outside of the West Yorkshire 
conurbation. The composition of 
these four groups is shown in 
Table II. 

It will be seen that Sheffield. 
whose population of 512,834 
makes it the largest city in York- 
shire and. incidentally, the fifth 
city in Great Britain, has been 
combined with Rotherham and 
Rawmarsh to form one con- 
tinuous urban area. Anyone who 
has driven from Rotherham to 
Sheffield will know that this is 
indeed the case, The Sheffield 
conurbation, therefore, contains 
614,000 people living at a density 
of 11-9 persons per acre. This 
relatively low density is typical of 
the industrial areas of the West 
Riding, where no urban adminis- 
trative area has a density in excess 
of about 15 persons per acre and 
the average for the whole Riding 
(urban areas) is no more than 5-5 

Next in order of size is a col- 


lection of urban areas which have 
Barnsley at their centre. None of 
these is very large, averaging 
just over 11,000 population each 
without Barnsicy, but together 
they make a loosely knit unit of 
166,000 people with common in- 
dustrial and cultural patterns. 
Away to the east is Doncaster 


Il—MINOR CONURBATIONS 
IN SOUTH YORKSHIRE 


Sheffield and District 
Sheffie 


id 512,454 
Rotherham 92,334 
Rawmarsh | 14,798 

615,061 
Barnsley and District | 
sley 75,025 
Darton | 14,400 
Dodworth 4,262 
W orsborough 14,155 
Hoyland Nether | 5,707 
we a1] | 18,437 
Darfield | 6,238 
Cadworth 4,757 
Royston 4,137 
166,118 
Dencaster and District 
I er 41,406 
Rentley with Arksecy 10,826 
le 18,808 
120,590 
Dearne 
Swinton ily 
Contsborouth | 16,412 
Mexborough 14,065 
Wath on Dearne 13,927 
I 24,253 
| 85,479 


and its two satellites, Bentley with 
Arksey and Adwick le Street, 
totalling roundly 121,000. Finally, 
there is a group of five areas in 
the middle of the triangle formed 
by Rotherham, Barnsley and 
Doncaster, None of these have 
risen above the level of an urban 
district, but all five exceed 10,000 
in population and together they 
account of another 85,000 people. 

It will be recalled that in defin- 
ing the West Yorkshire conurba- 
tion the decision was made to ex- 
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clude the group of five urban negligible as an administrative 
areas on the castern fringe adjoin centre. Moreover its very exist- 
ing Rothwell U.D. The two size ence as a great port is dependent 
able towns of Castleford (popula upon its trade relations with the 


tion 43,116) and Pontefract West Riding industria! areas. Yet, 

& (23,173) form, with Featherstone it is such a large city that a 
Knottingicy and Normanton, a separate organisation for various 

minor conurbation which un purposes is essential and in the 

doubtedly looks to Leeds for interests of economy and in view 

number of t of the of 


its amenities and ser relative inaccessibility 
vices. We have here a situation most of the East Riding from 
very similar to that encountered West Yorkshire, the East Riding 
for |} on the western fringe of the often forms a separate district 
south-east Lancashire conurba with Hull as its centre. As a 
tion, where Leigh, Atherton and large city, it is also a good shop- 
Tyldesley. with a combined popu ping centre for the thinly popu 


® 
’ he | lation of 87.401, were in lated rural areas which surround 
saat » | manner excluded inder ne ot 
af Registrar General's definition f 


the Castleford group is not in ; - c 
cluded in the West Yorkshire Dominance Of 


conurbation, then it must stand City Of York 
& e e ee ee e * ie 7 @ e ee alone and its 109,000 people must . 
6 not be ignored. (Table II) We must next turn to the city 
4, The only other urban areas of of York Standing at the junc- 
any size in the West Riding are ‘09 of the three Ridings, its 
j Harrogate and Knaresborough . tuation at the heart of the 
: — agricultura a of ae 
rosperous SOUTH YOR ‘ “ gives jt an importance which can 
won through the advertisement columns of Ht REMAINDER OF WEST easily be poem by reference to 
South Yorkshire Times RIDING the area served by the road trans- 
Its readers are Coal miners, General Engineers, . port services radiating from it, 
Steel workers and Agriculturists who read the eons and Dilsevics ne 89 Its population is 105,336, but the 
South Yorkshire Times on FRIDAY and on heres iaue5 afea It serves covers 409 square 
Saturdays take plump pay packets on Shopping > «mi es and embraces an additional 
expeditions to BARNSLEY, DONCASTER, Casteford — oa ee oe 
ROTHERHAM. SHEFFIELD and : . : 

MEX BOROUGH There remains only for our 
Harrogate and Knaresbor ong? consideration that portion of the 
Multiple stores in these towns can especially Harrogate North Riding which does not 
benefit from the persuasive intimacy of the South Knaresborough 

Yorkshire Times amongst 250,000 thriving folk 
living and working in the area BETWEEN these 


boroughs in which the South Yorkshire Times Coste ‘2°. The most northerly part of 
Series of weekly newspapers has 75 per cent o the North Riding the area 
’ 


coverage 
centring on Middlesbrough, is 

with a combined population of 

58847 Goole (19.227) and Selby port of the Tees-side conur- 

(10.217) Harrogate isasmuchan bation and looks towards 

appendage of the West Yorkshire the valley of the Tees rather 


conurbation as Southport ts of 
Merseyside and Goole and Selby, than towards Leeds. This 
e both of which stand alone in pre- orea is therefore not in- 
e dominantly rural areas, owe a 
e u good deal of their importance to cluded in this survey. 
this fact though Goo! of 


c 1s, 


course, a port on the upper 
rs reaches of the Humbe 

The East Riding is the smallest COM¢. under the influence of 
of the three areas, both in terms Middlesbrough The area con- 
: . | if i] | ’ 7 
of population and acreage Hull sath - nly one town of any size, 
together with the urban district of "ely Scarborough which with 
Shemeien cnataios tanduate oe adjoining urban district of 


} mre, F “? ° 
of its SIOR800 inhabitants Out- a rk > cg ws oe 
side of Hull and dist it is Se ee eee ee eee 


@ predominantly rura ature. for i'm the North down to Bridlington 
apart from Beverley (15.499) and snd Filey in the East Riding, 

SERI ES Ge Gnathls escort of Gridiaates 3S 2 holiday area for the 

ane these Sse egteyee West Riding in just the same way 


: as Southport, Blackpool and 
ted the | of which i ~ Pa 
en nS ~~ Morecambe serve the industrial 


| 
Driffield with nhabitant 
VER — anwanis. area of Lancashire 
| Plans for any marketing opera- 


Enigma tion in Yorkshire should use the 
. following area break-downs, 
OF Hull probably in this order of import- 
Despite its size it is the third ance 
largest city in ? e West Yorkshire conurbation 
not sufficient!y nportar ‘ South Yorkshire 
’ Hull! and District 


IN FLEET ST. 4 oa «ite a ad York and agricultural area 
the Times regional integrat tS asso- The sea coast 
See CENTRAL 3913 commerce 4 th industries North Yorkshire (as part 


pursued in ( and it is Tees-side) 
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advertising fact 


The first advertising fact about Yorkshire is that seven 
Kemsley newspapers print and circulate there. 


With a total net sale of nearly HALF A MILLION COPIES 
per issue, these newspapers cover areas of great and 
increasing industrial and agricultural prosperity— 


EVENING GAZETTE, NORTH-EASTERN 
WEEKLY NEWS, THE CLEVELAND 
STANDARD (Middlesbrough) 
YORKSHIRE EVENING PRESS, 
THE YORKSHIRE HERALD (York) 
SHEFFIELD TELEGRAPH, THE STAR 
(Sheffield) 


If you are advertising to the people of Yorkshire, you 
want — you need 


ADVERTISER'S WEEKLY 


Kemsley Newspapers 


Middlesbrough York Sheffield London 
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| would be wrong to pretend MARKET SURVEY OF YORKSHIRE The official index of retail 
that, at the moment, the in stocks of clothing dropped 
dustrial picture in Yorkshire om On to 0 ber 195! 
m a uniformly cheermg one to 178 in January 1952; during 


i oy as Table | » h : 

sees dase ~=Drop In Shops’ Clothing sxe sre perias te wnote 
ingly over the past few month sale stocks index decreased 
ai t “ t we h 7 h ar 

mre ate tng we = StOCkSs Augurs Well For = ‘“"™"™ 


towns in the main West Riding Now that the price of raw 


conurbation, where the trouble e e wool is down to more reason- 
of i Gat iatiatteee 44 wor! Yorkshire Wool Mills cho terete, ite doap tn ctecte 
ind clothing have been making 
; indicates a re-awakening of 
headlines recently In towns 
such as Sheffield, Rotherham By DAVID PICKARD consumer demand which 
Doncaster or Barnsley. where of R : should be felt in Yorkshire 
metal manufacture, mining, or eh Serv Led. soon in terms of increased 
’ mer " » . ! 
engineering are the A cyt activity in the mills. 
occupations, changes have been nvolving many separate West Yorkshire conurbation has 
very much less marked processes. The raw wool has to tended to acquire a reputation for 
The transformation of raw he combed into threads. woven 1 specialised skill in one or other 
ol. imp ) the main from to different kinds of cloth of these processes. Bradford, for 
the ‘its or finished and dyed before it can example, is the traditional home unemployment figures last 
be made into clothing. Each of f the combing section. and of 4utumn, the industry was having 
the woo! towns that makes up the fine worsteds: Batley and Dews- difficulty in retaining its workers 
bury of the eeareer weels employment in the wool comb- 
t NEMPLOYMENT IN SELECTED YORKSHIRE TOWNS Huddersfield makes many of the 8 Section, for example. fell by 
chemicals and dyes; while the De — al or a _ = 
finished material is made up into ~ g d ~ ly 7 
clothing in Leeds SS 


Six of the towns listed in Table 

I are largely engaged in the wool Trouble 

and clothing industries —Dews- . 

bury Halifax, Huddersfield, Ma) Spread 

Wakefield, Leeds and Bradford In an industry like the wool 
Compared with December 1950, industry, which consists of a 
unemployment in February 1951 series of interdependent units, the 
ranges from only twice as high danger is obviously that unem- 
(in Wakefield and Leeds) to as ployment will spread. With this 
much as eleven times as high in comes the question—is this un- 
Halifax. Even before the rise in) employment a sign of only a 


ADVERTISING 


it's a red flag in front of a horseless carriage. 


it's a fanfare of trumpets. it’s a whisper. it’s democracy’s last outpost. 
it's a messenger. it’s an ambassador. it’s news. 
it's the economist’s nightmare. it’s an industry-and industry’s mainstay. 
it's art. i's science. it’s literature. it’s humanity in action. 
it's a subject which becomes progressively easier and more successful when 


its placed in the hands of 


(CHARLES M |) | (' A |, JO roveerisisc LTD 


incorporated practitioners in advertising 


BRUNSWICK HOUSE, LEEDS 2 


telephone 37 > ‘grams *‘metcalf publicity, leeds** 
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IN A THRIVING, hard-working city such as Bradford, ARGUS, the YORKSHIRE OBSERVER or the YORKSHIRE 
people put their trust in the tried, long-established OBSERVER BUDGET; if you advertise in their columns, 


‘ institutions” they know deserve it. The local vour message will be read too. 


Westminster Press newspapers, for instance, have Britain's most prosperous provincial areas are 
built up a big readership over the years, and they covered by the 36 Westminster Press newspapers. For 
now play an influential part in the life of the city. a very reasonable outlay, you can use the * Thrifty 
Thousands of the well-paid workers in Bradford's Thirty-Six’ for your advertising and so tap the big 


many industries regularly read the TELEGRAPH & buying-power represented by their readership. 


om 


All the Thrifty Thirty-Six are members of the A.B.C.) 


ERNEST LUMSDON: London Advertisement Director 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 


167-170 FLEET STREET, LONDON, E.C.4. TEL: CENTRAL 3265 


Leeds Office Manchester Office : 
RUSSELL CHAMBERS, MERRION STERET, LEEDS 2. TEL : LEEDS 24908 MIDLAND BANK HOUSE, 26, CROSS STREFT, MANCHESTER 2. TEL: BLACKFRIARS 3930 


eet} ea 
j ; . 
oer. » 4 , 
; or . y 7 
+ ; gts dbuye 2 ; 
‘ rhete- = mou 
for A SS! “ or han sai 
ica | i: we 
’ P radi ya tf the deprard : ice rn i 
; t'e unpre wa EFped hs : ceMne iputs athiog 
Js rt ogmakers are P were ¢ + welt ; ey - : 
; x. rat 4 actus | ta Y 3 at re : N Tela. a «' : %. : a. 
¥ ce Pie ee hoes Aa = 
i makes @ny ©!) i egium§ cualit , took 
che demand snmne bet - 
; @ semi-manulact urec » 23.64% be ‘ =" eis A 
; gure ab ips er Nema! pm cana: ‘ , At 7 
ce. and there eliow «dis " “ il 
. of trade OD er here See eee” “S F : s! ie ‘x 
: or Tat 3 “a A ——_., J ; ee proce ies . i is , ‘ 
aa bn medi um crosapred 46.805 °-° . vain id 
that Old. to 438 \ \. - 
: waiPati -_ . | a 
ter a 4 
: ay ll Pp : ‘ im 3 F 
) “(, AREER E LeeLee a? | = 
- : Merix: ahah 3 J ff 4 
———— - Sas 
| ae 
me) * 
eee ae 
| the thrift ] aad 
‘ ' ak } 
| M4 rm 
or well spent appropriations ‘. 
; 4 ie 
: he 
; , ee ae 
, ee . 
eee Bt 
ee bis 
Ss 
ae con oe rains je ae inal ae oy ‘L al a . g gm a a i “ : _ Ss a : 
aware a: ie a aa a: af - 7 i : es is 


London 


ADVERTISER'S WEEKLY 


Pulling 
Power 
in 
SOUTH 


advertising 


rich industrial 


Head Office : 
Tel 


Office : 


ES 


171, 


ttttt 


YORKSHIRE .... 


G ALES Graphs for South Yorkshire 
show an upward trend when the 
Doncaster Chronicle is included in an 
campaign 
area. 
The Popular Family Weekly. 


Doncaster Chronicle 


Member A.B.C. 
SCOT LANE, DONCASTER | 


4001 


FLEET ST., 


Tel. Central 9693 


covering this 


E.C4 


| The Wharfedale and 


Airedale Observer 


The Shipley Times 
“and Express 


The Iikiev Gazette 


These three papers cover 


the circle of towns and 
rural villages lying 


between Lee ds, Bradford, 


Harrogate and Bolton 
Abbey 
rU RL rene BY 


Wm. Walker & Sons (oriey) Ltd 


VieTOStA WORKS, OTLEY 


Tariff rates on request 


COMBINED CIRCULATION 
OVER 25,000 


CHARLES 


WALLS 
AND 


PARTNERS 
Registered Practitioners in 
Advertising 


40 NORTH PARADE 
BRADFORD 


22258 
(3 limes) 


4 Complete Service embrac- 

ing Public and Trade Press 

idvertising Home and Over- 

Marketing and Sales 

Promotion, Printing, Display, 
Direct Mail. 
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YORKSHIRE 


1—PROPORTION OF MEN, WOMEN AND JUVENILES IN 
YORKSHIRE'S l NEMPLOYED 
it iz la 17 i) 10 le’ 1 
Des March June Sept Ont Now Dex Jun Feb 
ive 1%6 196) Iw! 1061 hus 161 i962 1962 
Men 0 oo te 1”) s 7) 4" ‘~ ”) 
Women z z +) ‘ 0 az ” “a “ 
Juveniles : : 7 ; ? i o) 6 
tuo 100 100 100 Te joo 100 100 100 
temporary disturbance, or is it houses. It is, therefore, a good 
likely to persist’ sign that the index of retail stocks 
This is a matter of prime im- of clothing, which stood at 223 
portance to the West Riding in November last year, dropped 
Although tradition always links to 178 in January this year. Over 
the name of Yorkshire with wool, the same period the index of 


it & sometimes not realised how 
great is the county's dependence 
on the industry. In many towns, 
particularly the smalier towns, 


more than half of all workers 


| are engaged in the woo! industry 


| is lower; in 


| are woo! workers 


Among these are places such as 
Batley, Elland, Hemsworth, 
Holmfirth and Todmorden. In 
the larger towns the proportion 
Bradford, Hudders- 
field, Halifax, Dewsbury and 
Keighley, for example, between a 
quarter and a third of all workers 
This often does 
not argue any less dependence on 
the 


industry, for any major in- 
dustry tends to attract ancillary 
industries round if to serve it 


Thus Keighley’s 7,000 engineer- 
ing workers, most of whom make 
textile machinery, and Hudders- 
field's 6.000 chemical workers, 
mainly engaged in manufacturing 
dyes and bleaches, are almost as 
directly dependent on wool for 
their living as are Bradford's 
woolcombers and weavers 

The first point to be made is 
that, even now, by pre-war stan 
dards, unemployment is low. In 
Bradford, for example, only 3 per 
cent of the working population is 
at present out of a job. and it 
has often been argued that an 
unemployment figure of as high 
as S$ per cent is by no means in- 
consistent with a policy of full 
employment. As unemployment 
includes people temporarily off 
work while changing from one 
job to another, an unemployment 
rate of S per cent may even be a 
sign of a healthy, flexible 
economy 

He would be an optimist who 
would maintain that the present 
unemployment in Yorkshire is of 
this comforting kind. but the 
fact remains that the present rate 
by the cold-blooded standards of 
the economists, does not justify 
in itself the alarmist talk heard 
im some quarters over recent 
weeks—although this is not to 
deny that the situation could 
change for the worse in coming 
months 

In fact, there are some not un 
hopeful signs. The causes of the 
difficulty are wel! known—fan- 
tastic increases in the price of 
Taw wool came at a time when 
money was short anyway, the 
public cut down its spending on 
woollen goods, and stocks started 
piling up in the shops and ware- 


stocks held by wholesale textile 
houses dropped from 228 to 200 

Again, the very pronounced 
drop in the price of raw wool, 
which by December last year had 
dropped to only a third of the 
March price, has only just begun 
to have its effect on the price of 
the goods in the shops. Another 
factor which could improve 
things is the defence programme, 
which calls for quite a consider- 
able expenditure on woollen 
goods. Only about half the 
orders have so far been placed, 
and the Government is being 
urged to allocate the remainder 
as soon as possible. 

Finally, one of the promising 
signs is to be found in Table I 
self. It will be seen that the 


ae 
Any 


YORKSHIRE 
| SURVEY 


is not complete without 
the four papers of the 
“Goole Times" Series, 
old established weeklies 
circulating in the East 
and West Ridings. 


GOOLE TIMES 


| SERIES 


Head Office : 
“Times” Buildings, 
Goole, Yorks. 
Tel: Goole 266.7 


London Office : 
E. W. PLAYER LTD. 
3032 Fleet Street 
Tel.: CEN. 2786/7/8 
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increases were to all intents and 
purposes continuous from Sep- 
tember last year to January this 
year However, in four of the 
six towns the February figures 
for the first time show a drop 
unemployment. - 

Another point of ynportance is 
that the increase in unempioy- 
ment has so far affected women 
mypch more than men (see Table 
il). ° Yorkshire has as high a 
proporuon of working women (34 
per cem of the working popu- 
lation) as any other county in 
Britain. It is therefore worth 
remembering that in compara- 
uvely few households is the 
principal wage carner unem- 
ployed, although, in a number, 
subsidiary wage earners (such as 
grown up daughters, young 
married women) may be out of 
work. But this is probably more 
than offset by the fact that the 
unemployment figures themselves 
probably understate the serious- 
ness of the situation. There is a 
good dea! of short time working 
going on at the moment, and in 
an industry whose workers are 


so often on picce work rates, 
earnings will certainly have 
diminished. 


The woollen industry is the 
country's fourth most mportant 
export industry—in terms of 
dollar earnings it stands even 
higher—and the West Riding’'s 
prosperity depends in no small 
measure on how far exports can 
be maintained. Unfortunately 
the slackening in the demand for 
woo! which has characterised the 
home market over the past year 
is only a part of a world wide 
decline. In fact world consump- 
tion of raw wool dropped by a 
fifth in 1951 compared with 1950. 
Competition is, therefore, getting 
very much tougher, 

Another occupational hazard 
the Yorkshire exporter is open to 
is the sudden imposition of em- 
bargoes or import restrictions by 
overseas countries. Australia and 
South Africa are the most recent 
culprits. Of these the Australian 
reduction of imports is by far the 
most important. Last year 
Australia took over £15 million 
of woollen goods, nearly half of 
the total in carpets. Under the 


new regulations this is likely to 
be reduced to as little as £3 
million or £4 million in the 


coming twelve months. Although 
the carpets, which constitute the 
biggest item, are made up in the 
Midlands and Scotland, the woo! 
that goes into the carpets is 
Yorkshire's concern, and there 
can be no doubt that the effect 
will be marked. 


11l-—-PRINCIPAL OCCUPATIONS IN 


Yorkshire industry is very 
much alive to the mportance— 
to the region as to the country as 
a whole—of maintaining exports, 
and wool manufacturers have 
mmposed on themselves a special 
levy to cover long temm overseas 
sales promotion. One recent siep 
which will, it is hoped, stumulate 
manufacturers to further efforts 
is the replacement of the Utility 
scheme by the D scheme. 
Briefly, m the view of the 
trade one of the main barriers to 
an increase in woo! exports from 
the West Riding has been the 
fact that K was such a chancy 
business. You were liable to 
find yourself holding quantities 
of unsaleable goods cither be- 


cause for some reason they 
didn't “take” im the proposed 
market, or because of some 


abruptly revised ummporm reguila- 
uon. In pre-Utility days you 
dealt with such a situation by 
offloading the consignment on to 
the home market at the best price 
you could get for it. Cloth for 
eXport is, however, normally of 
high quality, and beyond the 
Uulity range. The effect was 
therefore that when you tried to 
offload on to the home market 
you attracted a heavy purchase 
tax which made the goods unsale- 
able here wo. lhe Douglas 
scheme, with its more even grad- 
ing of tax, will go a long way 
towards making exporting a more 
attractive proposition. 


Once The Pipeline 
Is Freed Again... 


It is not easy to come to any 
clear-cut conclusion about the 
rospects of the wool industry. 

he hub of the matter is that 
af you deliberately set out to 
counter jnflation by decreasing 
consumption—and such has been 
the objective of every Chancellor 
of the Exchequer since the war— 
then at some stage you inevitably 


cause distress to the consumer 
goods industrics. In this case, 
once the pipeline is freed, and 


the whole line of processes which 
turn raw wool into finished 
article begins to work more 
easily again, then it seems prob- 
able that employment will in- 
crease once more, although it 
may well settle down at a rather 
lower level than previously. 
Many remedies have been pro- 
posed. One, to free clothing 
from purchase tax for a few 
months, would resuscitate York- 
shire at the expense of increasing 
inflation, an undesirable end 
result. The real determining 
factors seem to be whether the 


THE LARGEST TOWNS 


Leeds 


She field | Hull 
Clothing 182 | Metal Goods 17-0 | Transport 16-8 
Distribution 12° | Metal manufacturers 16°58 | Distribution 42 
ngineering I Engineering 11-6 | Professional 7A 
I extiles »S | Distribution +0 | Food 77 
Professional 55 | Professional 63 | Engineering 7 
Building »2 | Building 5-7 | Building 6-7 
Transport 2 | Transport 5-5 | Chemicals 66 
National and Local Food 41 | Agriculture 50 
Government 4° | Others 241 | Others 27-8 
Vehicles 4) | 
Others 204 | 
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WEST RIDING 


Including 


@ The Wakefield Express 


Family Journals with 


most important and u 
Riding of 


The Best Weekly Cover for the 


“WAKEFIELD EXPRESS” 


@ The Pontefract and Castleford Express (Friday) 
@ The South Eimsall and Hemsworth Express (Friday) 
@ The Skyrack Express (Friday) 

@ The Selby Times (Friday) 


The “Wakefield Express” Series of (five) Weekly 


: 

69,044 | 

(covering approximately 1,180 square miles of the Z 
Yorkshire). 

Members of the A.B.C. 


Head Office: 4/6 LITTLE WESTGATE, WAKEFIELD Tel.; 3184 
London: 118 FLEET STREET 


of YORKSHIRE 


(Saturday) 


a guaranteed Sale of 


lous section of the West 


Tel.: Central 2715 


“The Cleckheaton and 
Spenborough Guardian” 
“The Heckmondwike 

Herald” 


Flat rate for trade advertisements 
7/6 per inch 


Entertainments, auctions, 
Public notices 


10/- per inch 


The only newspapers in 

the Dewsbury area giving 

Audit Bureau nett sale 
figures. 


London Representative: 


EDWIN GREENWOOD LTD. 
Thanet House, 231 Strand, W.C.2 
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MARKET SURVEY OF YORKSHIRE 


of raw wool remains 
stable, whether the new purchase 
tan wheme can fe-vilause ch 
ports; and whether the budget’s 
fevised income tax proposals do 
in fact stunulate roduction, 
increase earnings, 4 therefore 
umprove demand for Yorkshire's 
goods. 

So far we have allowed Leeds 
to take its place as the natural 
centre of the teatile industry. In 
fact its main industrial interest 
ws clothing, but it is very much 
more than sumply another textile 
town; it iw Yorkshire's mam 
commercial and shopping centre 
Compare, for cxampie, the make 
up of the working population of 
Leeds with that of Sheffield in 
Table LIL. In Leeds, one worker in 
eight is in the distributive trades, 
while National and ] 
Government makes an appear 
ance as one of the leading 
industries”, in Sheffield on the 
other hand distribution accounts 
for only 9 per cent of the working 
population. 

Sheffield and the other conur- 
bations of South Yorkshire have 
far fewer problems to face than 
do the woo! towns. Sheffield, 
together with Rotherham and 
Rawmarsh, is traditionally asso- 
ciated with steel, and almost a 
half of the working population 
of the three towns is engaged 
either in the manufacture of 
metals, working metal into tools 


aod cutlery, or in engineering. 

So far as these metal using in- 
dustres are concerned, there is 
only ome cause for anxicty 
whether there will be sufficient 
steel to go round to enable them 
to meet the cager demand for 
their products, We are this year 
purchasing a million extra tons 
of steel from the United States, 
spoken of almost universally in 
the trade as the “Churchill steel,” 
because it arrives as a result of a 
personal deal by the Prime 
Minister, Malayan tin against 
American steel. 


Metal Workers’ 
Wages Above Average 


A point of particular interest is 
that the Ministry of Labour's 
last review of earnings for dif- 
ferent industries showed that 
adult male workers engaged in 
metal manufacture took home on 
the average a weekly wage packet 
containing £9 7s.; workers in the 
metal goods industries were not 
far behind with average carnings 
of £8 13s. 7d. a week. These 
compare with an average for all 
manufacturing industries of 
£8 12s. a week. 

The three remaining South 
Yorkshire conurbations are al! 

redominantly mining towns. 

oughly 45 per cent of the group 
of townn described on page 153 


as “Barnsicy and Distrxt”™ work 
in the munes, and well over half 
the workers m the Dearne 
cosurbalion are miners. in Don- 
caster the numbers are higher, 
although the proportion is lower 
as the town has several other un- 
portant imdustrics. Castleford 
aud is neighbouring towns are 
also mining areas 

Yorkshire pits provide a sixth 
of the country’s coal, and the 
proportion is likely to imcrease, 
im one week recently they pro- 
duced over a million tons. 
Miners, like meta] workers, are 
among the country’s best paid 
manual workers, aod the only 
cloud on the horizon is the rather 
murky one of industrial unrest. 
Yorkshire miners Union leaders 
have been carrying oul a running 
attack on the Budget, and will 
certainly press cven More vigor- 
ously cheir claim for higher 
wages. While there is nothing 
reprehensible about this, even 
before the Budget there were 
signs of restlessness; more coal 
was lost through strikes in York- 
shire in the first two months of 
this year than in any other com- 
parable period since nationalisa- 
tion. There js too incessant, and 
to the outsider rather stupid, 
bickering about the status of 
Italian workers. On the other 
hand Yorkshire miners have been 
very co-operative about working 
Saturday shifts. Whether this in- 
cipient unrest will come to any- 
thing remains to be seen, but the 
situation certainly requires watch- 
ing. 
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Hull is the only major centre 
of population in its area. As 
Tabie Ll shows, transport—in 
this case sea transport—is the 
principal industry, but the town's 
wmmportance to the East Riding is 
shown in the comparatively = 
proportion of workers in 
distributive trades and in the pro- 
fessions. Hul! has, ever since the 
war, had a persistent, if small 
scale unemployment problem, but 
alone of the towns listed in 
Table I, shows a decrease in 
unemployment as compared with 
December 1950. 


Outsiders Decide 
The County's Fate 


Economic problems rarely have 
neat, clear-cut solutions, and this 
is most true at times like the 
present when decisions on a 
national scale are likely to be 
affected more by political factors 
than by economic factors. The 
future of Yorkshire's industries 

large measure on 

made outside the 
county, and, indeed, outside the 
country. The difficulties of the 
past few months appear at the 
moment to be moderating; 
whether this is a lull before 
another storm, or whether the 
worst is over are problems that 
only the next few months can 
answer finally. 


END OF SURVEY 
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ASSOCIATE 


CARACAS, COPENHAGEN 


MENICO CITY, MILAN. MONTR 


IUAN, SANTIAGO 


SHANGHAI 


HOUSES OR REPRESENTATIVES IN ATHENS, BANGKOK, BEIRUT 
DURBAN, HELSINKI, HONG KONG, ISTANBUL 


AL. NEW YORK, NICOSIA, OSLO, PARIS, PORT OF 


NGAPORE, 


STOCKHOLM, SYDNEY 


JOHANNESBURG, 


TEL AVIV, TOKYO, TORONTO, 


BOMBAY, BRUSSELS, BUENOS AIRES, CAIRO. CAPE 


TOWN, 


LAUSANNE, LIMA, LISBON, MADRID, MANILA 
SPAIN, RANGOON, RIO DE JANEIRO, ROTTERDAM, SAN 


WELLINGTON AND WILLEMSTAD 
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More than 150,000 men who 


mean Business read 


Kees 
Wa NSH. Times 3 


- Industrial Advertising in 


THE FINANCIAL TIMES 


reaches Top Management certainly 


SIDNEY HENSCHEL - ADVERTISEMENT MANAGER «= 72 COLEMAN ST © LONDON EC2 - MONARCH 8833 
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Seventy-Five 
Years of 
Advertising 
Service 


Che Evening Hews 


PORTSMOUTH 


are per nud fact that 
uber of acy 


taken 


\ truce 
new paper 


tin the devel "? 


n the South Coast 


LONDON OFFICE 
Mermibe 


BS FLEET ST EC 4 


of the Audit Bureeu of 


Telephone CENtral 2845 


reulatioms sence 1932 


dear Watson... 


ill we need to close this case is some real information 


sbout what goes on in the packing and shipping business 


ind bless my soul the 


Packer and Shipper” ts 


only a few doors trom here’ A copy, Watson, a copy’ 
Founded and edited by 


FRES 


THE 


BL ypprn 


EMPIRE INFORMATION YNDON) LTO 
Welbeck 6825 


Subscription rete ( 

per enn 

Publishers 
Telephone 


29 Baker Street, London, W ! 


Tele Wesdo, London Cables Pocship. London 


Fashion Shows For 15,000 
At Berkertex Shop Opening 


and Cardiff women sold free 
tickets for 5 - each in the street 


SHOPS-within-shops are a 
big feature in the Berke 
tex marketing plan. lhe open 
ing of a new one, particularly 
in a Store of the size of James 
Howell, Cardiff, is therefore an 
event of some importance to 
the company The publicity 
given to this opening reflected 
in its wide scope the impor 
tance which Berkertex attach 
to the operation 
Highlight of this 
was a series Of SIX Mannequin 
parades at the Sophia Gardens 
Over 15,000 woman came to these 
parades and saw not only the 
Berkertex spring and summer 
collections, many of the dresses 
of which = wer lesigned by 
Norman Hartne but also Mr 
Hartnell’s own spring collection 
He had brought this collection 
specially from London with his 
own mannequins 


campaign 


Biggest-ever 
Fashion Shows? 
Berkertex belies that 

parades were the 


been staged | 


these 
Yiggest ever to 
us country 
considered to be of 
suffictent included 
n Pathé newsree!s il ABC 
cinemas fo hire lays 
Extensive pre iry publicity 
ensured the success of these 
three 
“ning of the 
campaign 
triples in 
n Cardiff 
surrounding 
Guardian 
and 
the Pontypridd rver are 
examples The scheme 
culminated with page in 


have 
They 


were 


interest to be 


shows. Concentra i nto 
weeks prior to tt 
shop-within-a-shop 
ised & in. and 
papers not 
tself but also in th 
alleys The 

ser the Me 


Ocal 


ress 


the South Wales Echo and half 
pages im the Western Mail 
Cardiff Times and other papers 
In Cardiff itself 16- and 48-sheet 
posters were also used 

So successful was this campaign 

for which Colman, Prentis & 
Varley Ltd. were agents—-that all 
15.000 tickets for the six manne 
quin parades were taken up 
within 36 hours. Although these 
tickets had been given away quite 
free, Cardiff women were 
buying and selling them on the 
day of the parades for as much 
as Ss. cach 


Norman Hartnell (at the micro 
phone) opening the Berkertex 
shop at James Howell, Cardiff 
With him are the general manager 
Howell, Mrs. Berker 
Leslie Berker and Geoftry 
Dobson, Berkertex advertising 
manager. The picture at the top 
of the shows some of the 
2.500 Cardiff women watching the 
Hartnell mannequins 


of James 


page 
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eases ; tee flamenco — 
Time for the sundowner.... 


and alook-round the ROYAL SHOW 


r-- Farm 
Mechanization 


’ THE LINK BETWEEN FARMING & ENGINEERING 


Ne My 


Time for the end-of-day drink on an African farm . 
and a welcome chance to settle down to the one journal 


he looks for each month 


Throughout the World up-to-date farmers with an eye 
for modern methods will make sure of a first-hand 
picture of the Royal Show through the special July 
{ issue of FARM MECHANIZATION—published on 
June 28th 
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ADVERTISING BOOKSHELF 


How To Draw On Scraper Board 


Drawing m Seraper Road , 
tive 5, ee Sr leeee Pome 4 
- te » 
ht must be difficult in a book 
ach pe ‘ o draw ever 
“ the conventional pen of 
, jimar ¥ pa “TT Whe n “ ate 
at 0 artve “ mtroducing the 
ud fo new ls and i) 
reediurt n which hes previcusly 
nqu 1 techniqu are nly of 
rd alue, the he Diem 
ng the teacher become even 
ster 
Mr Billin carly realises ¢ 
m ma wurche which he is 
working He gives a brief intr 
fuction to the ~0ols and materials 
eded and describes in genera! 
ms the techniques of the pro 
For the ifgest section of 
n wok however, the author 
ws actual drawings to speak 
His comments on the 
theds adopted in these draw 
ng are the most valuable 
stures Of thus book 


Campaign That Was 


campaign 


Led 
» successful 


10s 


when the product 


J) 


to 


advertising 
can have its drawbacks 


he 


wid « Happiness This is 
humorously illustrated by Alan 

Wykes in his latest novel. 
Happyland is a small island in 
British waters where the super- 
fwralives of the modern world are 
forgotten. Rivalry comes in the 
form of Tom Prospect’s Elysium. 
, super-styled holiday camp where 

emphasis 1s on jollity 
Creech, chief ideas man of the 
Harclay Pratt agency, handles 
both campaigns, but not even he 
could foresee the success, and 
resultant disaster, he would 
achieve. Mass emigration to the 
wonder island follows, and close 

mm its heels a national crisis! 

PMD 


American Marketing 
Terms ‘Translated’ 


Dectionary of Marketing Terms (Uoned 
Saes Usage) prepared fy Richard 
Webster for the International Chamber 

Commerce (Verlag fGr Recht und 
Crowe liwehaft AG Base! Sentveriand 
lie?) 

Due to its natural resources, its 
productive capacity and its large 
pepulation, the American con 
tinent has been in the forefront 
of the evolution in distribution 
and advertising necessitated by 
the development of mass produc 
tron techniques 


by VINCENT STEER 


This Important 


SUGGESTIONS for IMPROVING PRINTED MATTER 
LIST OF CONTENTS (abridged) 


Design and Layout 
Limelight of the Layout 
Romance of Type Design 
Type and Copy Calculations 
The Use of Illustrations 


ADVERTISER'S WEEKLY 


48 Ty 


30 DIAGRAMS 


EXAMINATION 


FORM 


SIR WILLIAM CRAWFORD, K.B.E. 


s very glad that a new ect 

, t, which improved on a 
ht little inprove 
, 


is a pleasure t 


and compe rst tors 
id not possibly possess 
handbook for the promotion 


{ thetr craft 


- 


Calculation Charts 
Training the Mind to Visualise 
Development of Calligraphy 
Type Selection Chart 
Historic Styles of Ornament 
An International Parade of 500 of the World's Leading Typefaces 
INDEX of over 900 REFERENCES 


A ditionary listing marketing 
terms commonly used there is 
likely to be imstructive to the dis 
cerning British reader It will 
certainly be a useful supplement 
to the International Chamber of 
Commerce dictionary, Terms 
Commonly Used in Distribution 
and Advertising 

The book will also. of course, 
be useful to readers of American 
textbooks on advertising and 
selling and there are many 
of considerable value both to 
students and those more advanced 
who feel that they may learn 
something from America. 


Canadian Artwork 


Third Annual =o! Advertising) and 
fdtorial Ant Reproductions from the 
third ansusl Ant Directors Exhibition 
organised by the Art Directors’ Club of 
Toromo (Burns and Mac Eachern 
Toromt. and Alec Tivant: Lid. London 
4m) 


The fact that examples of art 
work illustrated in this book are 
selected by members of the club 
can be seen clearly throughout 
Nowhere is there a simple, force 
ful illustration of a common 
object. The examples selected 
are, of course, highly stimulating 
and indicative of the trend of 
artwork in Canada. Comparison 
with current Canadian news- 
papers afd magazines leads one 
to the conclusion, however, that 
the sales pulling power of an ad 


vertisement illustration was not 
considered to be the primary 
criterion 


Take "Advantage of this FREE OFFER 


PRINTING DESIGN AND LAYOUT 


Foreword by BEATRICE L. WARDE 


Book gives you NEW AND HELPFUL IDEAS on every page and contains CONSTRUCTIONAL 
It is illustrated by 300 DIAGRAMS. 


T. B. BROWNE, LTD. 


is a book whiet uiver 
syout man st 4 
") fo not 
4 ~r and 
the technicalities of b 
Resutes being a useful w fee 
ermoe, thes book ait koow 
beige of practica man 
who designs advertise 
Sagned) Rowa t ROW NE 


TO VIRTUE & CO. LTD., A Dept., 53, Upper Parliament Street, Nottingham. 


Please send me PRINTING DESIGN AND LAYOUT, in | volume 


or send you 10/- deposit and 4 further monthly payments of |0/- (CASH PRICE 47/6) 


NAME 
ADORESS 


OCCUPATION 


Lettering for Layouts 
Decorative Use of Rules 
Choosing the Ri 
The Commercial Typographer 
Dramatizing the Message 
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This has, of course, influenced 
the subjects of selected illustra- 
uens. Even among the magazine 
and newspaper advertisements, 
banks, trusts, exhibitions, per- 
fumes and prestige advertising 
predominate. The Art Directors’ 
Club Medal is awarded to a 
printer's specimen booklet 

Within these limitations the 
annual makes a useful contribu- 
tion and should be studied with 
care by anyone interested in 
creating advertisements for the 
Canadian market. 

IN BRIEF 

How To Be An Author, by 
Denys Val Baker (Harvill Press, 
10s. 6d.) is not, as the title would 
suggest, a guide to would-be 
authors, It is a delightful piece of 
fun that will make authors—and 
the numerous advertising men 
who would like to be—split their 
sides. First chapter is headed 
“The importance of an unhappy 
childhood,” another “How to 
work with a blunt pencil,” while 
Appendix A concerns “Games 
with rejection slips.” And there 
is a lot more in the same flippant 
vern, amusingly illustrated by the 
artist Biro 


The Gown & Mantle Directory 
(Kemp's Commercial Guides Ltd., 
10s.) contains an alphabetical list 
of current brandnames (with the 
name and address of the makers 


of the product) as well as a 
buyers’ guide 
4th 
Edition 


t Paper 


| have read many books 


on the subject 


and once even wrote 
one myself I make no exceptions 
when I say that Mr. Steer’s seems to 


me by miles the best 


| will return it in one week 


: PC“ Cs 164 
“tg Oe 
a} | 
ie i 
ee | 
- 
’ 
a fi 
4 
a 
oe — - 
te 
. a 
ig 
. 
| P| | 
q 
| a 
: Th ’ : : 
: Too Successful 
, } 
é i Nopprtan ‘ Vykes (Gerald ‘ ' 
x { Ihe kwowth = ‘ 
; A 1 
~ 4 
oo i == = 
a : 
S 
4 
7 4 Po 
. a 
a 
; ‘ 
{ 
7 b 
rr ' 
7 { y 
: 7 
cs ' 
s 

4 

rf 
M ee ee ee SIR FRANCIS MEYNELL, R.D.1. 

‘ 

4 -< . Mr. Steer’s book is a most remarkable i 
~s she went ¥ eticiel ' et achievement It is encyclopaedic ' 
7 ‘ ‘ » . mk wo There ©) typographic subject known 
) } . ‘ ot wen te me which is not dealt with here 

_ that The new ee His detail, in word and im pictorial 

a ’ wile and . 4 example, & « rate « ti oom 

sample t ' pret Le 

‘s ‘ 

- e Po Po 
7 t uo P Ee Dt 

_ —_—_- _—_——_ _ —_—_ —_— —_—_ —_ —-_- —_-_ 7”-_—_- -—- —_—_—_— —_—_ —_—_—_ —_—_- — eS —— ee ee oe 
> 
= 
FREE . 
‘ 
- Pers ‘ pie ‘Sain ie * 
: - = i oh oS a ‘se mt ae - ae 4, ea) ae oe Lak a 
7 a = imei, | 3 Fen . feaede 4 > 5a “aa eee SC OM res 
; = , ee eae | ” > 4 oe = a 2 eee Oe. em : cd 
a eee oe” — oe alt ee 
ig ia - ] Se a ae ca aS - re 4 ‘iy — ') ae. a. 


Arai. 24, 1952 ADVERTISER'S WEEKLY 


Gat) IN) 


HALIBUT 
LIVER OIL 
CAPSULES 


wiTantnw A 4500 UTS 
se 
vitAren © #66 wees 


~S 608 Uae 

Aals ome rr uf ite Pees Oey 

alae oem OM AP 
Oo? 


cece On voret Gey 


MOTHERS are a race apart. They speak a strange language. Fortunately 
we speak it too. 

To mothers of the very young we speak of weaning foods and vitamins 
and nursery necessities. To mothers of youngsters we speak of famous 
fabrics and the clothes made from them, of shoes and socks and sandals. 

Mothers lend us a sympathetic ear, because we speak simply and with 
knowledge. To other markets we speak with other tongues. That is our 
idea of good advertising. And the fact that many of our clients are 
nationally famous suggests that it works. May we speak for you? 


EVERETTS 
a good agency 


EVERETTS are responsible for advertising Dorville Suits & Dresses Rothman Cigarettes 

Accurist Watches Duresco Paints y 5 ‘ George R yamey & Co. Lad 
Bob Marun Products The Economist - Sundour Fabri 

Boots Pure Drug Co. Lad Ferran: Radio & Television Maidano Gale Lister & Co Led The British Drug Houses Lid 
(Nanonal & Medica General Services (London) Led. Mann's Beers “Viyella’, ‘Day 

Browns of Chester Lid John G. Hardy Lid Martins’ Cigarettes (William Holin & Co. Lad 
Cable Makers’ Association (Tweeds & Worsteds) National Institute for the Blind Vono Lid 

Chubb Sefes & Locks Iiford Films Newmark Watches Whitake + Almanack 

Ciro Pearls Imperial Chemical Industries Lad. Revelation Suitcases Youthiines (WB. Corsets 
Civil Defence (C.0.1 Metals & Fertilisers Robrex J. & J. Coiman Zine Development Association 


EVERETTS ADVERTISING LIMITED - 10 HERTFORD STREET LONDON WI GROSVENOR 3477 


Boe ; Oe a 

* ~~ _ 

a ne: lt 

| po | bai 

= : e ae 

a oe Words = om 

a 100 { ee id hie. 

; ° gee mt 
, : \t .° f y. se 

“4 i.) »? pb ie | i" \ fa ri 

’ ay the or ld of Vg ‘tees 

; go LS Og ge eng 

) ~ \ *\ 2 2 

| _ maternal _ a } J’ 

> .. aa’ av ea 

worrmapeaen, tmtaAe . © BaF . $44 3 ; ( { oy | 

’ aisadieanansienneall et C — cS <a ° ;. e 

salen , 2s —_ 2 

E aivia eg 

s go } : > q 

| ) > Ike 

— ‘ i 

Vie ae 

a ie Bossi} — id 

es ‘\ * a ae a 

| SSS \ ae heii 

i z f >» Main. 

: pe 

P: i ae 

. ai " } - . o 

| 3 } e's. 
| _. @&@~\ byallaccounts | 7 
ts # = Pas 

bE we - , | PN 3 ee i 

* y; 3 ee “ i" j e iii 

Se, ae (te 4 & \ : - ih soe 

Say 7 ; patina ae ey, f # 7; ee 2 Sn a 7 = 

eign 

‘ Fe a sea ee eee eee 4 SS % 

a 2 ae | Sete SS oe a. 
io ea Sie ae ae _- ie 


ADVERTISER'S WEEKLY 


DISPLAY AND PACKAGING 


Combined Pack And Display 


Aran. 24, 1952 


Awarded 


For Originality And Simplicity 


“Inspired” is the word that RONALD VICKERS, in this month's Review 
of Packaging, uses for the new Purr tin and the counter display card 


into which it fits, 


orminalit simplicity 
wits downright one 

cent ittractive 
iward a double 
w new combined 
and counter 


bor the 


the writing of 


display tor 
first time 
this review | 


very 


| pustitied im using the word 
Ihe 


ted his time im 


ispired designer has 
looking 


it competitors’ packs and filch 


Dhengned int 
F. Higham 
Mo Douga 

ceive hig? 


from the 
hest 


ng eas 
likes the 
did not give a 
his competitors doing 
Nor did he ibout the 
mere conventions of art where 
these got in the way of his 
purpose. He just got a good 
idea and carried it through 
Boldly cutting the top 
of the tin into two semi-circles 
he has used the top half for his 
picture and the bottom half for 
his branding and copy This 


ones he 
Obviously he 
hoot for what 
were 
worry 


surface 


up with several of the smaller units, he suggests. 


which 
here 
designer 


$s brillant enough to suf 


6s a technique 
fails 


because the 


mi wvariadly 


woeeds 


black, white ed 
nd yellow, are the same as those 
ised for Cooper McDougall’s 
wnpanion food for 
Woof, which I reviewed 
ago. (Both designs were 
sted in the studios of ¢ t 
Higham Ltd.) The cat's eyes are 
ow, a white highlight in the 
udding to the 
An interesting poimt for 
urtists is the way the 
slanted the 
downwards and inwards 
cading the observer's eye towards 
brand name This has been 
ited in red and is the 
ace where this colour is 
mm the front surface 
The brushwork effect of the 
lettering and the absence of a 
capital both help to create right 
almosphere 
Perhaps the cleverest part of 
very clever pack is the way 
display card is designed as 
in extension of the pack itself 
Simply by inserting the tin into 
he display the cat gains two cars 
millon dollars worth of 
appeal at the same time 
Ihe display card us printed in red 
except for the ears, which, of 
course, are black 
By turning the tin round the 
uiler can vary the cat's expres 
thus a composite display 
can be built up merely by ulting 
three different 


we cormmurrs 


dogs 


some 


realistic 


ractising 
designer has eves 


thus 


only 
used 


da 
shelf 


s10n 
two of tims «at 
angles 

As a 


rdditional 


gets 
ease of 


small 


display piece Purr 
credit for is 
ection and for the 

wnt of space it needs 
* * . 


LETTER in ApVeRTiIser s 
WrPALY recently 
hon the shoe 

need for better publicit 
\ good start might be made by 
« nmediate abandonment of 
tradition which decrees that 
new pair of shoes shall be 

in a white cardboard tomb 
the exception of a few high 
salons in main shopping 


called 


rade’s 


Clarks have mad real effort 
to use the wre t as a sales 
j rms in this 
field who pply their 
products i f irdboard 
romnns green 
this coun 
dreary 


shoe shops 

re about 
places in the world for a womag 
to spend time noney im 
Littl wonder whe walls are 
covered from th ceiling 


with row upon row of colourless 


mediocrity ! 
Considering 
irticle 


that most of the 


s displayed cx cast halt 


rote} biol 


A composite display of laughing cats could be built 


housewife’s weekly allow 
uld think that some 
sttractive than 
whiteness and 
could be 


sales 


of the 
nce. One W 
thing a little more 
the spine-chilling 
yondescript trademark 
devised to encourage 
1 have no 
packaging 
suggests cCleaniinesss 


but in t { its 


prejudice against 
colour -tt 
and purity 
traditional 
inappro 
packaging 


white as a 


use | consider it a most 
priate colour fo 
shoes 

One shoe firm, Clarks, has 
made a real effort to use the shoe 
box as a Their 
design for childrens’ shoes is 
printed in dark green, black and 
white 1 am sure Clarks’ 
packaging costs cannot be much 
higher therr glaze 
competitors, and their results are 
infinitely superior 

1 am glad that they have 
remembered the retailer. Instead 
of expecting the sales assistant to 

vember what ts in every box 
Clarks have printed a photo 
graph’ of the shoe on the end 
label for quick and casy identifi 
cation 

The design on the lid, with its 
urge type and illustra 
tions, appeals to children as well 
parents No doubt 
Clarks are aware that if mother 
wishes to dispense with a box 
and have her purchase wrapped 
nm paper her child almost invari 
ably chimes in with “Can I have 
the box please, Mummie?” 


sales-pusher 


than white 


active 


is th 


w 2 6: | 


BLACK C G SANDAL 


This Zephyr label 


put our by shoe 


ms s & 


hetter and mo worse than most of the material 
Does this sort of packaging sell the goods? 
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“WELL! WHADDYARNOW?” 


Just lookit this guy tearin’ his hair. 
That's no way to sell!” 

And Mickey's right, as usual. You can break 

through today’s tough market if you think first in terms 


EE, folks! 


of Display 


And when you're thinking of Display 
of Disney. 


think 


Disney characters break all records in sales through Dis- 
play. And remember there are dozens and dozens of them. 


Leon Goodman Displays... 


If you want to do a Disney we can help you because— 
firstly, we have the sole rights to Disney characters for 
Display; secondly, we know how to 
adapt them to suit your product and solve 
your particular sales problem; thirdly, we 
can do it quite inexpensively. 


All you have to do is 
ring EUSton 5351. 


119-125 WHITFIELD ST - LONDON: W1 
EUSTON 8351 


| SOLE DISPLAY CONCESSIONAIRES FOR DISNEY CHARACTERS | 
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ADVERTISER'S WEFKIY 


At the Tor of 
every branch... 


—from a single counter display to a complete exhibition. 
Consult Harris and Sheldon for Exhibition Stands, Counter 
and Window display; life-size or miniature figures in plaster, 
papier maché or rubber; corsetry and underwear figures ; 
window backgrounds and contract window dressing. 


Harris & Sheldon Ltd 


4 Great Mariborough Street, London, W.1 Tel.: GERrard 8955 
and at WOODGATE, LOUGHBOROUGH, LEICS. Tel: Loughborough 349! 
sleo at Birrringham. Manchester and Glasgow. 
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Craze For Relief Lettering 


Aram 24, 1952 


Is Getting Out Of Hand 


EW fashions in advertising 
tend to become over- 
worked, but the present craze 
for applied letters in relief for 
display, which has ousted 
printed or written captions, 
has been carried to a point 
where legibility is sacrificed 
for novelty. At the same time 
the applied letters fail to re- 
main applied for any consider- 
able time 

We are all familiar from child- 
hood with the forlornly incom- 
plete fascia signs that remained 
neglected A new and modern 
conception of this technique has 
arisen in general display (as sans 
types became “new” in 1928), 
and no doubt derives much of 
its popularity from the Festival 
exhibitions The three-dimen- 
sional idea was making headway 
before then, of course, and is 
seen with excellent effect in 
many semi-permanent posters, 
where the elements are large, in 
adequate relief, and firmly fixed 


Legibility 

Sacrificed 

I have no bias whatever about 
this relief lettering, but its ex- 
ponents, in achieving ubiquity, 
appear now to have over-reached 
themselves At recent exhibi- 
tions printed of artists’ lettering 
seems to have been almost 
taboo; long paragraphs were set 
in small relief letters about 4 in. 
high, all in caps Ihe result, 
naturally, was not very legible. 
Relief lettering has no advantage 
over print or hand-lettering un- 
less the characters are Over an 
inch high, especially where there 
is insufficient contrast in their 
colour with that of the back- 
ground. Too often one has to 
peer to see if the letters are 
raised at all, so that the relief 
effect is quite wasted 


Letters That 

Come Unstuck 

But legibility apart these 
letters don't stay on, partly be- 


By A. A. PURR, D.A.A. 


SILK SCREEN 
PRINTING 
DS YEARS EXPERIENCE 

AT YOUR SERVICE 


CLARKE BROS 

34 THE GREEN, TWICKENHAM 
Phone : POPESGROVE S02! 
Emablished neorly 4 years 


cause of atmospheric conditions, 
and partly because of incidental 
wear-and-tear. 


They All Have 

Missing Links 

There were some woeful ex- 
periences at the South Bank, 
surely they should have deterred 
display men from going ahead 
until! adhesion was guaranteed 
I have yet to see a complete unit 
or series using relief letters which 
has no missing links. The “dis- 
traction” value of these is high 
and redounds to the discredit of 
advertising, and is more deplor- 
able when a high standard of 
lettering is just beginning to be 
established. 

To maintain these standards, | 
suggest that designers and stand 
fitters keep to these three rules: 

1. No relief letters under 1 in 
high. 

2. Long pars. in caps, and 
letters almost the same shade as 
the background should be ruth- 
lessly purged from all stands. 

3. Pin, peg, plug or screw all 
letters! 


Alternative— 

Intaglio Letters 
Embossed coloured letters 
would be a safe alternative, 


though uneconomic where one or 
two displays only were required. 
But perhaps sooner or later the 
display men will give us three- 
dimensional letters intaglio. I 
have in mind something like a 
newspaper matrix, coloured in to 
give the letters the light and 
shade that the engraver in stone 
achieves How individua! 
characters are to be punched in 
with the speed and facility with 
which the present relief letters 
are punched out is a practical 
problem to be overcome—I dis- 
count normal setting and casting 
methods because again they 
would not be economic for two 
or three displays only. There is 
no doubt that three-dimensional 
letters intaglio could be given a 
sparkling Temend-teented effect 

and there would be nothing to 
come unstruck 
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D FOR EVERY TRADE | 


8,000 of these attractive Displays in 2 sizes were produced by us 
and Screen-printed on our new McCormick Printing Machines—the 
heads being produced by photo-litho from art work supplied by our 
clients Messrs. A. & F. Pears Ltd. who have kindly allowed us to 
reproduce the above illustration 


This display is typical of the many orders we are now executing 
for prominent National Advertisers—and their agents 
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merchandising aspects, or with 


PACK MUST BE CONSIDERED PART OF THE  “‘fni'soot, nowever, tends to 


confine its attention after this to 
the functional aspects of the 
7H 7 val a. aan Oa package Separate sections are 
PRODUCT, SAYS NEWNES ENCYCLOPAEDIA [225 WR2' oon es 
materials and to the packaging of 
specialised products such as 
frozen foods 
Other sections deal with types 
of packs (envelopes, bags, sacks, 
cartons, boxes, bottles, etc.) and 
a great dea! of information on 
printing, labelling and adhesives. 
The display parts of the book 
are comparatively short The 
section on display is introduced 
by Edward Hammond who re- 
views mew display equipment. 
New mechanical display devices 


TINHERE must be someone in n is admirably introduced by making the pack one of the sell 
every firm whose head \ +} apt Metal Box Co ~~ of the product aes 
who draws on his experiences with his pount is claborate y 
ache it is to cut packaging and the Packaging Productivity Team Allan Wharton in the section 
contaimer costs , 10 write on the American ap Design Sells the Pack” ‘In 
Fens of thousands of firms ex proagh to packaging He points considering the marketing of 
pend considerable energy and to what is probably the solution almost any product the packaging 
noney on filling ng and { the problem of unproductive will be of vital importance not 
. ae mae hott! xpenditure on wrapping and only from the poimt of view of 
Mo cartons, cafs, tubes, <*- protecting materials Packing its utility in transportation and 
jars, Mbreboard arg mercer oa ~ paint le 6 comtinuction of the strenath Uut alee to’ momntcd a 
sath of those free t ‘is operation PaiAt-making process with one appearance ang altractiveness tO are described by T. B. Gravely. 
significant loophole There can the consumer and the section ends—after a 
be a mental gap between com Ress J F brief look at developments in 
arrive at their destination in the pleting the purely paint making esearcn or self-service- with a report on 
best possible, factory-fresh con- Patt of the operation and the Package Design manufacturers’ latest progress 
dition. Yet the precautions thar “'#PPINB-UpP stage—not unlike . Exhibitions are also covered 
writing a letter and addressing Alan Rogers maintains, on the with articles on planning small ex- 
the envelope. One is the inevit same theme, “The impression held _hibitions and on travelling exhibi 
ible end to the other, but there by numerous people that the tions 
ost goes up se be a Owe hapery the _— terms ‘packaging design’ and All these articles are completely 
This problem becomes, of a me e% wher t bey about surface design’ are synonymous Practical Because of this. the 
ourse, more acute as the distance te enveloping problem because ig of course, erroneous package book will appeal particularly to 
between factory and customer in- “¢ 40 not regard it as a thing design includes surface design those people in a manufacturing 
creases, and its solution is there apart from writing a letter which is but part of a complex organisation who. though not 
fore constantly in the mind of ex P. k B. 2 whole.” He deals with pre- experts, are responsible for Pack- 
porters. This fact is recognised ac. ecomes design research-—“the indispens- aging. With the experience they 
by the incorporation of a special 4 Selling Aid able preliminary work which have of their own problems, 
section on packaging for over a & * must precede the planning of any they wil! surely find some new 
seas markets in the new edition This approach is, of course, package, whether that planning is ideas here that adapted to their 
of Newnes's Packaging and Dis particularly applicable to con- primarily concerned | with the own processes, will save them 
play Encyclopaedia (George sumer goods which can be packed functional aspects of the prob- packaging costs. And what more 
Newnes Lid., £6 6s.). This sec n a sales-pulling outer—thus lem. or with the advertising and can they ask of a book? 


sealing @ great variety of products 


entails @ necessary bul unproduc 


tive expenditure: the goods must 


have to be taken to ensure their 
safe arrival add nothing to the 
value of the product; only the 


MEET US AT THE B.LF. ON STAND MI5 
(First Floor) OLYMPIA AND SEE HOW 
GOOD SCREEN’ PRINTING CAN{ BE. 


Oe tlea? 


PRIESTLEY STUDIOS LIMITED 
LONDON +» GLOUCESTER - CARDIFF 


TRAfalgar 4277-8 Gloucester 22281-4 Cardiff 31217 


BIRMINGHAM MANCHESTER 


Midland 0523 Blackfriars 385) 
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Scome recoms (rm ted 
by Rey Carnon 


© THE MECHANICALLY MINDED, 1895 was an exciting year. In spite of stringent 
Highways Acts, people were driving the first few horseless carriages on the public roads 
frequently without the man with a red flag who should have preceded them and 
exceeding the speed limit of 4 m.p.h. British engineers were building their first cars; a new 
industry had been founded. And that same year the foundations of another great enterprise 
had been laid. At Tovil, Albert E. Reed had begun to make super-calendered newsprint 
at his first paper mill acquired the previous year. Successfully reviving other mills, he 


was soon to be known as ‘‘the Wizard of the South” and to build up an unrivalled 


reputation as a manufacturer of super-calendered printing papers, including newsprint 


From this beginning, not sixty years ago, has grown the vast paper-making enterprise 


of the Reed Paper Group, producing today an ever-increasing tonnage of British 
newsprint and the largest output of Kraft paper in the whole of Europe. 


I iat wisiieitais 


a 
e 
fr 6*° on the River Medwa 


The waterfront of Reed's Aylesford mi 
y 


a ee re —_ 


HEAD OFFICE: 105 PICCADILLY, LONDON, wt 


ALBERT &€. Reem & CoO.LTD THE LONDON PAPER MILLS CO. LTD THE MEDWAY CORRBL GATED PAPER CoO. LTD 


MEDWAY PAPER SACKS LTD BROOKGATE INDUSTRIES LTD THE NATIONAL COBRt ATED PAPER CO ito 
REED FLONG LTD POWELI ANT MANUFACTURING CO. LTD fF. Rm. FREEMAN A wescoTTritro PEED FAPER SALES LTD 
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a) 
Cloak & Dagger 


Business? 


Wf you'd rather nobody knew what you were doing, 
then yours is the sort of business we can't help. Our ‘signature’ 
papers, for instance, would be no use to you, because they get people 
known quietly, insistently, widely. A signature paper is an 
individual box paper, designed and printed by us, which carries 
your name or monogram or trade mark or slogan. Symbols ex- 
pressing confidence im your products and identifying them in the 
long journey from factory through wholesaler to retailer and at 
the point of sale 

Apart from the initial cost of printing and or embossing rollers 


prices are on the same basis as for stock ranges. 


SANDERSON 


make 


Signature papers 


BERNERS LONDON, w.i 
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British Window Display 
Holds Its Own 


INDOW displa } tain 
one hears const l com 
Pares very infavouraDly with 
Continental work This myth is 
exploded in a new Graphis pub! 
Internationa Window 
Display (published ns COUNtTy 
by Cassell & Co. Ltd at O08.) 
The book reviews recent win 
dow display trends in a number 
f European countries and m 
U.S.A... with separate sections on 
France, Britain, Italy, Switzerland 
and U.S.A. Each section is briefly 
ntroduoed— Beveriey Pick did the 
job for Britain and then con 
sists almost entirely of photo 
graphs. While, naturally, one is 
at the mercy of the person select 
ng from the mass of material 
ivailable, one gets from these 
pictures a clear idea of the trends 
f display techniqu the coun 


cation 


tries covered 

From this analysis emerges the 
ear indicat that a iny fate 
Britain's best i 


with the best 


“ares we 
countries 

here have followed the 
American lead and made display 


Spring Squash 


Displays 


and window dressing into a regu 
lar mdustry, while the superb 
work to be scen im the best parts 
of Paris turned out mainly by 
a few exceptional personalities 
who are not professionals but 
mprovising amateurs im the best 
sense of the word In Switzer 
land, on the other hand, there are 
well-organised trammimng schemes 
so that display in even the small 
shops is up to a high professional 
tandard 

While British display, on this 
evidence, cannot be said to be 
© any way dwarfed by that of 
other countries, British display 
men can, nevertheless, get many 
good leads from what continental! 
designers are doing To give 
practical instruction, as Walter 
Herdeg. the editor, says, is ex 
tremely difficult. Instead, he pro 
vides 4 comprehensive account 
of the field of window display 
while observing a certain mini 
num standard or quality.” The 
result is a valuable handbook of 
suggestions and ideas, with a few 
pointers to new lines of advance 
for the future 


ne 
ROBINSONS 


Frau squash makers new display 
material is beginning to appear in 
shops The rrmncrnrile (left) for 
Schweppes was mass produced by 
the Miles-Grifin Co. from a 
Lewitt-Him Robinson's 
hlackboard and stand, as well as 
the bottle crowners were silk 
screened Leon G 


design 


undman Dis 
plays Lid. were responsible 


LARGE 


NATURAL COLOUR 


TRANSPARENCIES 


find much 
hem at our 
Examples in sures 
30" . 40” are of 
view 


c.& R. 
NOCKOLDS 


LTO 
5S KENSINGTON CHURCH STREET. WS 
Telephone WESte 266 9334 


EXHIBITION STANDS 
DISPLAYS 


SERVICING 
SILK SCREEN PRINTING 


MERCURY 


DISPLAYS LTD. 


245 VAUXHALL BRIDGE ROAD 
LONDON S.W.1- TEL. VIC 0912-3 
works —---—- FULHAM 
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Winsor & Newton Ltd London England 
Winsor & Newton inc New York City USA 
Winsor & Newton (Pty) Ltd Sydney Australia 
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ST. 
nt, 
Our experience ir 
packaging goes back 
well over |00 years 
so you can rest 
assured that whatever 
your packaging 
problem we can solve 
it in the most 


satisfactory manner. 


JOHNS, SON & = The 
WATTS LTD. _— packaging 


" enacts specialists 
ESTABLISHED] 1842 


Phone MONarch 7408 (3 /ines) 
| 


FOLDING RIGID PACKS FOR 
CARTONS, BOXES SPECIAL 
LITHO & L'PRESS PLAIN & FANCY PURPOSES 


DISPLAY AND PACKAGING NOTES 


SWAN DISPLAY MATERIAL 


TEW three-dimensional displays national Festival, a announced by 
below are W Ge Majo’s first Associated Exhibitions Lid the 
designs in an extensive programme wganisers They pomt out that an 
of complete redesign of packaging International crowd will be in the 
and sales promotion material for culy at that time ——— dates of 
Swan pens opening are August 9 
Biro Pens have recenily New features for this “the fifth in 
sequired the sharcholding of Mabic the series of these exhibitions, will 
Todd & Co., Lid., makers of Swan be sections on mothercraft and for 
pens, and the designs show clearly schoolboys 
the intergrated design policy for e 
which Biro have been well known af * 
since their early days New materials of interest to the 
The left hand poster display display man and the packaging 
carries three pen models on gaily expert will be seen at “Develop- 
coloured shapes in grey, primrose mem in Celanese Plastics,” a 


and lake green with the white Cal Britwh Celanese 
graphic Swan on a 
slogan and subs) 


mn grey, 
Pens” 1 


Apan 24 


BEING RE-DESIGNED 


and 


n 


the 
style is in black 


The right hand 


lettering are Square, London 


brushes, tablets 


poster has the pens could be 


wording “Swan New transparent 
company's logotype been developed 


exhibition to be 
red panel. The held at Celanese House, 


packed 


Swan and main lettering in white on speed The blanking and 


a jade green background with a of pricetickets ss one of the many 
superimposed pattern of black line uses, M is claimed 
The subsidiary lettering is in prim- une sheeting can be put 


rom 


De Majo’s assistant designer was 


D. Rabicy, and the poster was silk claimed for the new embossed trans- 

screened by Camden Joimery Mills, parem Clarnfoil film. For decora- 

London. tive use Cellastine metallic finsh 

e * tubing will be of use to display 

designers 

The first half of the Modern The exhibition will last from 

Homes Exhibition, 1952 will co- April 28 to May 16, currently with 
incide with the Edinburgh Inter- the British Industries Fair 


Confectionery 


Christmas cards are 


wrappings and 
among the uses 


tubing has 
in which tooth- 


cigars, or 


to which Cellas- 


1952 


Hanover 


fountain 
at high 
primting 


Aiwa ays a front tow show 
for the pack with a. 
<Silsheen ribbon 


The plum display position in any shop goes to the pack 
that is different... that can be relied on to sell itself. 


Silsheen ribbon possesses a powerful appeal, par- 
ticularly to women. It suggests quality and promotes 
confidence. It ties beautifully and keeps its shape 
and sheen 


It is obtainable in a wide range of plain and multi- 
colour or embossed designs. Your own design can be 
printed on it at a little extra cost. Learn more about 
this novel, yet economical, eye- 
appealing material, Write today 
for sample cards. 


Sheen Ribbon 


a 


PORTH TEXTILES LTD. DINAS RHONDDA, GLAM. 


Telephone : Porth 313 


| Swan pen displays are being re-designed; these are 


>i 
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\e 
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in the new serie 
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MARTIN’S LANE, W.C.2 TEM. BAR 8774/5 
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Three Good Specimens _ 


aes 


Better Than Diplomas 


A GOOD many young 
people travel around 
London daily with a portfolio 
of drawings done under train- 
ing at the art schools. The 
treatments vary; the subject 
matter does not. The inevit- 
able designs for book jackets, 
G.P.O. and London Transport 
posters, original lithographs, a 
few odd drawings from the life 
class and almost certainly illus- 


trations in the manner of the 
more successful but highly 
stylised illustrators. 

Taking these subjects in the 
order set down, let us analyse 
their usefulness. 

The book jacket is the most 
poorly paid of all commercial art 
jobs. Two and sometimes three 
roughs are required before the 
plum, in the form of a working 
drawing or a finish in full colour, 
is forthcoming. For all this effort 
ten guineas is about tops, and 
sometimes the whole lot is re- 
jected 

G.P.O. and L.T.E. posters, 
being mainly sophisticated, look 
simple to do; so all the boys 
and girls have a go and are prob- 
ably encouraged to do so. Only 
experience or a very definite flair 
for design can reduce an idea to 
simple elements and Meet suc- 
cess They should not be dis 
couraged from such attempts but 
they should not be permitted to 
imitate 

Then there js the original litho- 
graph in seven colours. By all 
means let the schools teach litho- 
graphy, but only from the point 
of view that many of the pupil's 
future drawings will be repro- 
duced by this method. They can 
thereby be shown the limitations. 

Drawings from the life class, 
usually in charcoal, are useless 
aS specimens but not quite so use- 
less as the highly stylised draw- 
ings in the manner of Searle. 
Falconer, Fraser and other excel- 
lent and highly successful illus- 
trators 

Now, there is a vast field in 
London alone for good honest 
figure artists. If the students must 
be influenced. and of course all 
artists are influenced by other 


By F. V. CARPENTER 


artists, let them study the able 
accomplishments of Seabright, 
Little, Petts and others. Any 
sound figure artist who is capabic 
of drawing men, women and 
children doing natural things can 
name his price. 

It must be remembered, how 
ever, that the vast bulk of work 
in commercial art has nothing to 
do with the figure and many of 
the money-spinners to-day would 
not, or rather could not, attempt 
figure drawing. Look in any of 
the good publications in which 
advertisements appear as they 
were originally designed and are 
not distorted by the limitations 
of cheap paper and ink and poor 
blocks. There appear the most 
meticulous line drawings of com- 
mon objects —- beer bottles, 
watches, kitchen utensils, etc 
These are mainly done, not by 
artists. but by craftsmen 
ability to study a bottle or an 
electric iron and decide what 
technique to use so that a good 
representation of the object can 
be reproduced without loss of 
form is one thing that should be 
taught in the art schools to-day, 
for a trained craftsman of this 
sort can be turned into the mar- 
ket with sure success ahead. 

Realising all these things and 
feeling slightly responsible when- 
ever I let a young artist leave 
after seeing his specimens, | 
decided that I ought to make an 
effort to help Knowing how 
hopeless in most cases the pros 
pects of these youngsters were and 
that the crux of the problem was 
inadequate training, | wrote to a 
few of the schools offering to give 
my services in an advisory capa- 
city and as a supplement to the 
normal traiming 

The reaction was a little aston- 
ishing. It was obvious that my 
offer was resented by the teach- 
ing profession 

Some applicants for a job in 
the studio want to show diplomas 
to prove that they are artists. 
Three good specimens are worth 
all the diplomas ever issued by 
the Royal College 

Just as the cinema is a com- 
mercia! branch of the stage, in 
that acting is no longer required 
but obedience to direction, so with 
much commercial art. The artist 
is required to follow directions 
There is not only a limited space 
to fill but frequently a limited 
shape. The medium in which the 
drawing will appear, the repro- 
duction method, the colour avail- 
able all have to be considered 
This is where the practical man 
can help the art schools, but the 
door seems to be shut. What a 
pity that someone cannot open it 


and let in a breath of fresh air! | 


A. artist named Erasmus Jones 
was prone to giving hollow 
groans cach time a tracing came 
his way. For young Erasmus, 


strange to say, was always mak- 


ing stupid blots and, though he 


hollered “ Out damned spots !” 
and hacked away with razor blade, 


his tracings never made 
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the grade. 


But things are so much better now 


THE MODERN TRACING 


Supplied 30” and 40° widths in rolls of 20 yards 


and half rolis of 10 yords 


Sole Distributors 


CRAVEN HOUSE, 121 KINGSWAY, LONDON, W.C.2 


Look for This GOLD SEAL on The 
CATEST ond BEST CAR TYRES EVER 


A KODAK PROOUCT 


odatrace ; 5 


since other artists showed him how, by 


working straight on Kodatrace, a blot 


or mark need not deface. A gentle 
rub willsoon remove it—just try 


some Kodatrace and prove it 


FILM 


Telephone: HOL. 6086 
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Wy cece gets 
+ the Newspaper %S 
em he has put i ; 


snd often di wuished 


oth m hie own business a 


Top trio of News- 
paper Society: C. E 
Knight - Clarke on 
problems of marine 
radar advertising 


urvey ‘ E. W. Booth urges 

; - ws Me yon, th = ; publicity for scien- 
; . - 

lent, and W Geoff s tific and industrial 


research 


By CONTACT 


prospectiv idver . nd tha 
"Ee xd publicny could do much 
sefulness tc 


ot 


copy 


Advertising 


ig often consulted on 

P should also know 

1 ondor hook binder prox where t« ur for screntific advice 

/ grav iblish nd oth td ertising manager of British Vacuum Cleaner and Engineering Company Instance juoted by Mr. Thorogood 
; 8 moenrns ; Danton Adams is also presiden f the Wimbledon Amateur Artists show how practical and varied are 
: In view of all thes, ome mn syn Sone Here he is seen with his ; ra { Sir Arthur Dowding, presider h services hues department can 
robbucs Wimbledon Sea Cadet Corps nder I would be well worth 


: ; gacdening vertising Association (council men H grandfathe wil n South 
i - Mr. Mux who ms general man ber), are among his activities was co-foundk of h Fvesham 
| : a (South) ~ Portsmouth and Like Mr. Brown-—who was cay Journal and Four Sh Gazetie im 
.] t Sunderland Newspay has been tam of the Saracens Rugby Footbal! 1 St The present, third-generation 

| ; ri den wf th xicty ss Wessex Club at the age of 18 and f& M: Smith h a nanaging 

: : ocutior und so until «=recently several years after—Mr. Smith 1 director of W. & H. Smith Lid 

hauman f 4 numb of years of Rugby nihusiast H played | ino onnection with h book 

: idy ng ' { Ih 19 ind has heen officially hops!) since 1947 and completed 

v Advertise ' Managers issociated with Rugby clubs in th 1) years in the firm last yea He 

Asse talib (pa president) Bredon Hill district for a quart f has been a member f the News 
NABS. (pa hauman), and Ad a century paper Society's counci! and labour 

; ommiuttee for fiv s and hon 
secretary of the Three Shires News 

Society for t1 


~ * * 


ADVERTISING MANAGER'S CORNER 


PUBLICISING marine radar has 

{ ts own problem For one thing 1 to r ft “ Booth, Bertram 
chowe of media estricted, the Nelson hairman, Liverpool Cham 
technical press being the obviou ber of commerce’, A. L. Thorogood 


R 2 main vehicle On the other hand 
> R fi | is a subject rich in news valuc wh ‘ 
“ ule to wint the address and cir- 
uge or Roquefort: ta ubiect rich in mews value while to reprint the address and cit 
a Hull trawler which hanks t& . " : 
but to design consultants and adver 
Decea Radar, was eble to make an whe vs = 


. wav . 7 - - sing agents 
Cosmetics and cheese are only two of the wide variety atended fishing trip among the ict 


ot products that Harris ideas are helping to sell. We bergs off the coast of Greenland + . . 


28-year-old C. FE. Kaight-Clarke . 
might have used gallipots and gherkins to illustrate our who has left General Electric to ae ‘conuied ie a -4 of 
point, or sherry and Scheherazade, or Seville oranges become Decca Rad . publ ra Practical Engineering and other 
manager, 6 a chnically muindec Newnes iournals. spo o 
and Westminster chimes. Because there are point-of- eat. with radio 20 his hobs, tine Bien - B. — wae oe 
sale memory-joggers by Harris, ringing up sales for ing - war aft fa ne o _—— cently, the proceedings were liter 
s tighter t v < anc uc sly pu mn or ’ “ ‘ et 
paint, pickles, wines, beer, radio sets, marmalade and tanks for the Air Ministry. Later oa ; ond ‘- 3 ‘Me ~- ag 
clocks. To name, as they say, only a few he ran a commercial art studio Donegall, who contributes to Mr 
heiped to found and was for a Camm's journals 
while director and sec iry of the 7 . 
The point ts that the fortunes of all these commodities Haverfield Press of Kings 
are decided at the point of sale. And that’s the point Langk , — a ge An 
com oc SS" WEEKS WISECRAC 
where it pays to let Harris take over and clinch the city department of the Pollard 
deal for you. Its a poimt that a lot of successful group ot compen 
businesses have seen already, such as cosmetics manu- * * * ~ 
facturers, cheese-makers, paint—but you heard the ERNEST W.) BOOTH. advertise 
t * nen Manage l ft Evening 
Inst time Express, is by of his cha 
nanship of the | ol Publicity 
Association nember of 
alla . the Liverpool Ct r of Com 
distinctive showeards, clever cut-outs by merce. At his suggestion, the Chan 
ber was recently addressed by A. Il 


Thorogood t t Intelligence “ . 
H R R 1 4 Division of the Devert@neat of Your expenses are so big 
A Scientific and Ind Research this 


week, Carruthers, 


on Scienc b “ of P 
THE FIRM WITH EXPERIENCE adiaahes — that we've decided to 
MARAIS ADVERTISING LIMITED. 29.30 KINGLY STREET, LONDON, W.! i. Pp opos ng th A ‘ hanks Mi: present them to you in 
Tel REG 32954 One expressed the view that 
4 epg oe the form of a cheque at 
pet a Park Lane hotel. 
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the new presentation ideas in 
Younger Budget Films and Filmlets 


For fkedivat time: 
Stow dvsolve from tilack and white to 
full Tech ookeg, Meal ter dramacising the 
beneficiel affect cfs product. Super- 
imposition of R¥eteplownsetion of live action 
in Technicolor, jfee two examples of recent 


if you have not seen Younger Budget Films and 
Filmlets ot any time, or especially within the 
last six months, a showing can be arranged 
for you privately and without obligation in ony 
town you choose. Please write or phone 
DANIEL F. WARNOCK 
DIRECTOR OF NATIONAL SALES 
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ADVERTISING and 
MARKETING 
LIMITED 


are booking space in 


on behalf of 


CHERRY-BURRELL 
LTD. 
(for Dairy, lce Cream and 
Liquid Food Processing Equip- 
ment of World repute.) 
CHERRY-BURRELL LTD 
consider FOOD MANUFACTURE 
a powerful and valuable advertising 
medium 


FOOD MANUFACTURE 


17 Stratford Place, London, W.1 


FOOD MANUFACTURE Is one of the 
LEONARD HILL TECHNICAL GROUP 


EWE specialised monthly 

yournal dealing with all 
ciwil engineering in which 
earth moving and earth. 
moving equipment are in- 
open cast coal and 
hydro-electric 
developments, land re 
clamation, harbours and 
docks, coast defence works, 
river widening, canal con- | 
struction, etc 


MUCK SHIFTER | 
and Public Works Digest | 
is another publication of the — 


volved 
iron ore, 


| 
MANUFACTURING CHEMIST | 
ferris (KOUSTRIES A rinees 
PaInT MaNUPACTURR 
WORLD ChOFrS-aTOMICS 
FOOD MANUFACTURE 
POTTERY sem Glass 
sUTLDING = proRST ! 
wUCk smirree 
rerensuM 
CHEMICAL 48D PROCESS 
eNCINEER ING) 


All published at 
17 Stratiord Place, W.1 


Spectmen copies on request 
Be cemrellle son acer eS 


CURRENT ADVERTISING 


Aquascutum Signo 
New Agents 


The J. Walter Thomoson Co. 
ltd, will take over advertising 
for Aquascutum Ltd. on June |. 
A campaign is being prepared. 

al > 


Tayler” Ady Lad. will tak 
rver the accoumt of the Acrograpt 
Co. Lad., makers of Devilbiss-Acr 
graph spray painting equipment, of 
June ! Trad and = industria 
ournals will be used 

* . * 

NEW ACCOUNTS 

Sommerville & Milne Lid. (Clas 

ow), hav been appointed for 
) wl Prentice Lid., knitwear 
manufacturers A campaign will 
start in June with four pages 
olour in Draper's Record 

* al . 

White & Carter Lid., are Woking 
over, a8 from June 1, the advertis 
ng for James Farquharson & Son 
Lid canteen equipment manu 
facturers 

>. sd 

The W. J. Southcombe Advertis- 

ing Agency Led. have been 


appointed agents for Thomson & 
Porteous Lid. (tobacco manufac 
turers) of Edinburgh A campaign 
for Scots Cake tobacco begins neat 
month 

* * al 

S. C. Peacock (Liverpool) have 

been appointed for the Thomas 
Preston Group of Companics 
manufacturers of packagi 
materials, cartons and cases A 
campaign is being planned in th 
national and trade press 

* . * 


NEW_CAMPAIGNS 


Elastoplast Extend 


What is claimed to be the largest 
campaign ever run in this country 
for first aid dressings is to appear 
this year for Elastoplast A half 
page has been booked in the Daily 
Express for May 21 The schedule 
also «covers two-colour pages in 
Illustrated and John Bull, half 
pages 1p weekly magazines, and six 


inch double spaces in national 
daihes. Agents: Clifford Bloxham 

Partners Ltd. 

* al . 

A large summer campaign for 
Bear Brand stockings which starts 
on May 2 will feawre non-nylon 
is well as nylon stockings A half 
page has been booked in the Daily 
Express and large spaces in 
Daly Mail, Daily Herald 
Dai Mirror Whole pages 
ippear in the Tatler and Vog 
Th — ulso covers Sund. 
mapers womens Magazines 
Agents ‘Alfred Pemberton Ltd. 

* * . 

fuxury Shaving Daily” is th 
slogan used in a new scheme for 
Rolls Razor using national dailies 
und Sundays, Evening Standard 
Punch, Country Life, Field and 

niversity magazines Agents 
Dortand Advertising Lt 
. . 


Waterman pens 
J 


Advertsing for 
ippearing in national dailies 
Sunday Dispatch, Sunday Express 
Rad Times, Reader's Digest. and 


Mather & 
recemly ap 
account 


@ationery sade papers 

( rowther “ 

pointed for thus 
. . * 


A new serics of adv 
ippearing m naevonai 
for 


riisemems is 
papers and 

Shippam's 
p + as nis 


° . . 


liluwrated weekly and monthly 
nha ga zines and provincials in 
t ngland und will be 
his yea for Gaymer cider 
Agents: G. Street & Co., ta 

* . 

Trade papers are being used by 
W. S. Crawford Ltd. to introduce a 
new 10/12 owt. Bedford van for 
their chents Vauxhall Motors Lid 


Hatters Plan To 
Get Ahead 


tn abeyance for the last few 
months the men's hat publicity 
campaign will be revived shortly. 
The promotors, the Hatters’ 
iaformation Centre and Hat 
Promotion Ltd. and their adver- 
tixing agents, F. C. Pritchard, 
Wood & Partners Lid., were 
meeting yesterday (Wednesday) 
to put the finishing touches to 
a mew camapign. It is expected 
that the scheme will include 
more national press advertising 
than hitherto. The sogan, “If 
you want to get ahead get a 
hat,” is likely to be shortened 
and the whole campaign will be 
more streamlined. 


This year’s campaign for Polaroid 
sun glasses will use national dailies, 
weekly and monthly magazines 
Blocks for local press advertising 
and cinema slides being issued 
Display stands and showcards are 
also ivatlable Agents 
Peacock Ltd. 

* * > 

The Aircraft & Gener al Engineer- 
ing Co. Lid., are releasing, through 
suburban and provincial cinemas, a 


film trail eaturing the Oprim 
Flectric rotary ironer. The scheme 
links up with local demonstrations 


Phillips Advertising Itd., are the 
agents 
* * * 

The W. J. Southcombe Advertis- 
ing Agency Itd running a 
campaign for Blackwell Young & 
Co Lid texti nufacturers 
and J. Alcoe & Sons Litd., timber 
importers, in trade and specialised 
ournals, 
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Enter Esso 


Another major off company has 
entered the motor off battle. An 
mpaign has been 
Esso Petroleam Co., 
for Esotube. 


interest magazines 
motoring press. Agents 
McC ann-Erickson Advertising Ltd. 


OVERSEAS CAMPAIGNS 


Son Ltd, of 
Ireland, are at present 
ress campaigns for their 
fabrics m Denmark, 
Zealand, 
Sweden, 
Accumu 
pub 


weekly 


Stevenson & 
Northern 


Africa 
Tudor 
taking space in 
India and in 
published in 
Intam Ltd. 


Sy id Tripol 


overseas 


London 


rca lions 


Agents 


Allard Advertising 
Suspended 


All advertising by Allard Motor 
Co., Ltd.. is to be suspended for the 
me being “General economic 
onditions” are blamed 
spokesman told ADVERTISER's 
WRrrELY “We are cutting down ot 
overheads until conditions improve.” 
The home market was difficul 


particularly for expensive cars. Sale: 
m Lancashire and Yorkshire had 
been hit particularly hard by the 
textile slump Even abroad 
position was “not quite so rosy.” 
ccause of the suspension of ad- 
vertising, J. R. Bullen, advertising 
manager, has relinquished his ap- 
pointment. Allard placed direct. 


. ‘4 E 1 
uare’ Engine 
A “square” engine claimed to 
give improved performance 
greater petrol economy has 
adopted by Vauxhall Motors Lid 
for their Velox and Wyvern cars 
The Ford Consul and Ze 
models were introduced wit a 
similar type of engine 18 months 
ago. It is expected that other car 
manufacturers will also be intro- 
ducing “square” engines 
Th Vauxhall development is 
being announced with large spaces 
m national newspaper and maga- 
zines and motoring press. Agents 
W. S. Crawford Ltd. 


- 

Film Tie-up 
Singer Sewing Machine Co 
and Butterick Pattern Ltd. are ticing 
up with the new Warner Bros. film 
‘On Moonlight Bay In the film, 
which stars Doris Day and Gordon 
MacRac, is shown a 1915 Singer 

model in use 


Ltd., 


Kelton Watches Take Radio Time 


Kekhon watches to take time 
on Radio Luxembourg Starting 
on Sunday at § p.m. they will 
sponsor a new half-hour pro 
gramm “Kelton Tin featuring 
Mantovani and his N 

Each week a man’s 
watch will be giver 
watch which s 
wound twe I 
wf the microph« 

“ hav ne 

watch stops ag 

they will hav 

name of led sical number 
The programme | heen provided 


by Gui de Buire Studios Ltd. It 
will be ivailable in America, 
Australia and South Africa by 
irrangememt with Harry Alan 
Towers Ltd Compére will be 
Peter Madden 

Coine cid ng with their entry into 
the co i! radio field, Kelton 
press ad sing 1s being increased, 
using national dailies and Sundays, 
weekly periodicals. provincials and 


trad press Mainly 6 in. 8c 
spaces will be used but there will 
be one or two “splashes.” Agents 
Graham & Gillies Ltd. 
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MORGAN goes to town 


Captain Morgan Rum is a product of the famous 
House of Seagram of Montreal. It has been on sale 
in Great Britain for about four years. 
Last year Seagrams decided to set up their own 
sales and distributing office in this country. The 
Canadian sales executives knew, very precisely, 
what the sales message for Captain Morgan 
Rum must be. How, when and where to 
say it — they readily agreed — was the 
responsibility of RCN, 
The results have been very happy indeed, 
Concentrating on carefully selected areas 
we have put over the sales story of 
Captain Morgan in a way which un- 
doubtedly appeals to a none-too-easy 
British Market. Progress has been 
so smooth and satisfactory that it 
certainly looks as though Captain 
Morgan is going to town in a 
big way. 
We have been able to help our 
Canadian friends not only with 
their advertising problems but also 
on matters of selling and general 


administration. 


ee ea) 


This “all-over” assistance is some- 
thing we do particularly well at 
RCN and we are always happy 


— ARENA GARE 
el =e 


to join up with manufacturers 

who are planning expeditions 

into wider markets — whether 

their products are from overseas or 
made in Britain. 


IE HOLAS LTD 


INCORPORATED PRACTITIONERS IN ADVERTISING 


184 STRAND LONDON WC 2 TEMple Bar: 927% 
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THMAT Arthur 


Make | 
rook, Dub 
. * . 
THAT Col. Owear V. Viney, « 
f Haz Wat 1 & Vir 


wen 


‘ to 


ight Rooms 


THAT Re 


garage 


ear— 


THAT Sidncy-Barton Lid ha ve 
yened an offve in Princes Sirce 
Manchester to handle recently 
cquired accounts m that area 

. > > 
THAT Viscount Rothermere is (0 
he Chancelior of Newfoundland 
Memorml University 

*. . . 
THAT Felix O'Neill, scxles manager 
# Aer Lingus has been 
member of the Publicity 
Ireland 

al al . 
THAT the first entry to be opened 
by Greenly’s Lid., in a competition 
m the imaugural Luxembourg pro 
gramme of “Sparkling Rhythm 
sponsored by Apollinaris on 
Thursday evening last week, was 
post-marked 145) a.m Stoke 
Newington the same ought 

. . 


THAT « Philishave razor has been 
installed im the players dressing 
room by Norwich City Foothall 
Club 

. *. > 
THAT a new record of 15 columns 
in a single weue for property and 
suction announcements has been 
st up by the 94-years-old Exmouth 
Journal 

* * . 
THAT North Norfolk Hotels Asso- 
mtion are asking member hotels 
for a levy of Is. a bed to run a 
country-wide advertising campaign 


Adds dd dddddddadddd 
ask your 
studio friends 
about 


Geliot- 


WT hitman 


LEADING SUPPLIERS 
TO THE LONDON STUDIOS 
OF ARTISTS’ MATERIALS 


Rodney 4560 and Rodney 6165 
87, Crofton Road, London S.E.5 
@ DAILY DELIVERY SERVICE 


A Adddddddddddddddddddd 


This is the “Financial Times’ 
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stand at the German Heavy Industries Fair 


at Hanover 


THAT G. W. (°PhiI") Ridler, of 
Bradford Publicity Association exe 
cutive, 1s one of four judges chosen 
from 600 cinemas in B 
udicate at the J. A 
Organisation's spring showmanship 
comest 
> al * 
H. Moandscheia, managing 
of the Carlton Berry Co 
is Visiting Fran Belgium 
and Italy. The firm represents over 
8) technical journals in Europe 
* * . 
THAT 70.000 attended the motor 
cycle racing at Silvertone on Satur 
day organised by Motor C yeling 
A %-pag contained 
nearly 70 pages of advertisements 
« > > 
THAT the Erasmic shaving slogan 
Not too little, not too much, but 
just right,” devised by agents Lintas 
Lid. in 1940, has been borrowed by 
the American radio station KJ_R 
(Seattle) to publicese their coverage 
. * * 
THAT W. S. Crawford Ltd. darts 
cam lost to West End Engraving 


7 wo 


c yrame 
programm 


. . al 


THAT Hewut, Ogtvy, Benson & 
Mather. of New York, are now bill 
mg at the rate of $8,500,000 a year 
Over 90 per cent of th chents are 
American 

> . 
THAT mm equivalen of 1,00 
column inches of press publicity 
was given to the Middlesex County 
budget 

* . 
THAT FryCadbury Lt 
soring a new 15S-n 
Radio Eireann at 
! ‘ sday 

> . 
THAT Falmouth ¢ estimat 
that their town cer half 
millon pounds’ worth of ce pub 
henty following the Enter 
prise explouw 

- * * 
THAT W. H. Hamp Hamilton, 
ger sement manage! 

ind chai 


lopment 


ADVERTISING 
DIARY 


Friday, April 25. 
Biens any Bucks annual dinner 
and dance. Maidenhead 
us «OF Glascow 


nor Rest 


sexe, Cuon, Finals 
for Publ Speaking 
Royal Soctety 


Street 


mh meeting 
Briush Ras- 


Wednesday. 
ADVERTISING s oF OePpomDp 
Meeting Black Hal 


be the 
Browns Hotel. 6 pm 
Pensions Comorrrre 
dinner The Connaught 


Duke Will Open 
Exhibition 


The Duke of Edinburgh will 
open “The Model Engineer” Exhi 
bition at the New Horticultural 
Hall, Westminster, on October 20 

Organisers are Percival Marshall 

Company, Ltd.. whose advertis- 
TT agents will again be Clifford 
Martin Ltd 

Ha Lidbury and Associates will 
handle public relations 


ALL DONE BY 
MIRRORS 


A display explaining the need for 
regular valve i 
of the F at the 
Northern Radio Show at City Hall 
Manchester 
This display uses three lifelike 
idapted from the Ronald 
which have 
red in Mullard Radio Times 
wements during the past year 
models revolve among the dis- 
neg mirrors The effect 1s 
| 1 visual manner what 
ppens to radio and television 
n-out valves are not 
iptions to the display 
the different types of dis- 
can be caused by worn 
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¥ Committe at Leicester, because of 
Ansys flu 
es * . . 
= THAT last year’s 1 d entry of 
ae 231 is expected to be beaten at this 
a | year's £2,000 Daks Golf Tourna 
=~" ment to be held Wentworth 
_ Virgima Water m June 25, 26 
and 27 ou ves 
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. «+ 1,000 letters a week to 
the Editor. Last week the 
figure was 973. They 
sought advice on careers, 
books, cycling, sports gear 
and — well, everything 
under the sun. Few 
magazines are read as 
thoroughly, from cover to 
cover, as Boy's Own 
Paper. That is why more 
than fifty of our friends 
have been advertising with 
us for over twenty-five 
years. They, like our 
readers, demand value for 
money. And that is what 
B.O.P.. gives. 


Advertisement Manager’: George H. Phipps 
LUTTERWORTH PERIODICALS LIMITED 
4 Bouverie Street, London, E.C.4 Telephone: Central 1732-3 
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ADVERTISER'S WEEAL 


¥ — 


New kinds of peopl 


have come to the to,) 


of 


the hurly-burly modern 


4, in 


times 


Growing industries and 


Admiralty have 


the coming of the 


brought a large population of all 


ages and incomes to Bath, making 


its population a complete cross 


section of the English market 


The 
a nightly 
iB) 


for every house in the city 


is casy 


Bath Chronicle with 


| Reaching them 


of 35,000 


circulation 


copies 


gives 


t you a4 positive ‘blanket’ coverage 


Hi 9/- per sci. is all it Costs you 


of this compact microcosm 


to make certain of reaching every 
j part 


of fashionable, professional and 


industrial Britain-not only in 


: Hath 
— So 


Trowbridge, Chippenham, Devizes 


but in a wide area of 


nerset and Wiltshire, centred on 


Radstock and Keynsham 


You're velfing to Gritain tm minietere @ 


you've selling to Seth the 
BATH A& WHTS CHRONKILE & 
HERALD 


ath 

an WILTS 
eonitle | 

ano HERALD 


_ 


* The ONLY evening paper primed in 

Somerset, Get full details from The 
Advertisement Manager, / 14 Fleet Stree 
London, EC 4 Telephone Central i's" 


oLovere 


182044 


182 
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New Journal For 
American Buyers 


Described as a journal for 
American and Canadian buyers” is 
British ; » @ new 
juarterly published im Landon 
pree 3s or 50 cents. Normal 
msuc will contain 64 pages, of 

cem will be 


which about a ~ 
advertisements atherine Evans is 


general manager; joint editors are 
Constance M. King and Harold 
King, with offices at Ouks Cottage, 
Woodlands Road, Leatherhead 
* . ° 

Tramsportation, Goodyear Tyre & 
Rubber Co.'s magazine for com 
mercial vehicle operators, carries 


an artucle describing how Goodyear 
in America devotes a considerable 
proportion of us advertising expen 
duture to a campaign for more and 
better highways. 
. > 
The Dock and Harbour Authority 
April issue carries its first four 
colour cover advertisement = for 
Westmunster Dredging Co., Lid 
Produced by Allardyce, Palmer & 
Co., Lid., & shows a huge dredge: 
operating against a rich sunset 
hackgr L 
. * * 


Now that it has a certified cir 
culauon of more than a quarter 
mihon, Goed Niews, the Dutch 
popular-price woman's weekly pub 
lished by N. V Drukkerij de 
Spaarnesiad, of Haarlem, will be 
accepting advertisemems as from 
May 2 British representative is 
Miss Elsa Cooper, who also repre 
sems the following Dutch journals 
Panorama, family weekly; Libelie, 
woman's weekly (also French and 
Flemmsh editions in Belgium); 

atholeke Mustratie, Catholic 
family weekly; and  Beatrijs, 
Catholic woman's weckly 

. * 

April issue American and 
Commonwealth Visitor (Staples 
Press) includes a supplement on 
Scotland, 

* * * 

Lewitt-Him, who were responsible 
for the Guinness Clock in the 
Festival Gardens at Battersea, have 
painted their first Collins Magazine 
over for the May issue. It is an 
musing comment on the photo- 
grapher and his victim and is a tic- 
xp with the magazine's summer 
photographic competition 

* * 


of 


Nearly 90 people attended the 4th 


Mechanical Handling golf tourna 
mem at Moor Park. The 52 players 
comprised manufacturers and users 


of mechanical handling cquipment 


Publications News and Notes 


and members of Dorset House staff 
H. S. Pocock, managing director of 


the Louis Cassier company-—a sub 
sidiary of Associated Iliffe Press 

welcomed the guests, and P. J 
Joynes editor of Mechanical 
Handling, who organised the con 
tow 


presemed the prizes 

. * * 

Childhood reports a substantially 
increased demand as a resuk of 
advertisements in the Radio Times 

> 

April issue of Ideal Kinema, the 

architectural and technical supple- 


ment to Kinematograph Weekly 
publishes a survey of what can be 
done to modernise a_ typical 


kinema of the 1910 period 
* . ¢ 


To meet increased competition in 
world markets, Iliffe’s Autocar is 
publishing a special “British Cars 
for the World” number on April 25 

. * 


The Financial Times issucd a 
“Survey of Banking and Insurance’ 
aS a supplemem to Monday's issue 
Advertisements from finance houses 
accounted for about half the space 
in the - pages 

* 
duplication, 
Pub ications have on a 
number of occasions beaten the 
evening papers on Mondays with 
the Stock Exchange prices. The 
market closes at 3.30 p.m. and the 
City Press's “Monday Financial,” 
containing 600-800 final prices, 
has been on sale at 4.45 p.m 
Plans are afoot for improving this 
service 


By 


“hi od 
Alexander 


* I >. 
Gershon Ben's Press Guide for 
Israel, for the use of advertisin 
agencies abroad, reveals that Israc 


now has more than 175 dailies and 
penodicals Their languages in- 
clude: Hebrew, Yiddish, Sephardic, 
Arabic, English, French yerman 
Polish, Hungarian, Rumanian, 
Czech, and Bulgarian. Published by 
Gershon Ben Advertising, of Tel 
Aviv, the Guide is supplied free on 
demand to any advertiser or agent 
abroa 


>. al * 
Fourth in the “In ques of 
leasure” series is the Is. 34 


»ooklet Eating Out in London with 
Viveur, published for the 
Daily Telegraph by H. A. & W. L 
Pitkin Ltd. Attractively Mlustrated 
with photographs, drawings, and 
maps, it includes articles on restaur- 
ants in London and the Home 
Counties. 
* * * 
Price of Machinery Market will 
be raised from 9d. to Is. as from 
May 2 


Mechanieal World 


AND 


products, 
journal, 


and rate card 


EMMOTT & COMPANY LIMITED 


MANCHESTER OFFICE : 3) KING 


ENCINEERINC 


Undoubtedly one of the best media 
for reaching the buyers of technical 
this widely-read engineering 
now published monthly, 
essential for every technical advertiser 


Send for free specimen copy 


RECORD 


is an 


2! BEDFORD ST.. LONDON. W C2 
STREET WEST, MANCHESTER 3 
Mw \4 


With an extensive coverage 
of prosperous industria! and 
agricultural areas of Beds, 
Herts and Bucks, the Home 
Counties Newspapers Group 
| of eleven individual local 
newspapers is an obvious 
choice of the astute adver- 
tiser who seeks coverage, 
service and value. 


HOME COUNTIES 
WEWSPAPERS = 


45/- 


FOR OIL COLOURS 
WATER COLOURS 
POSTER COLOURS 


| CBORGCE ROWNEY & CO LTD 
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107 FLEET 
Prone 


STREET, LONDON 
CiTy 2604 (4 liner 


British advertisers anxious to 
increase their trade with 
Denmark should investigate the 
possibilities of EKSTRABLADET, 
the largest Evening Daily. Pub- 
lished by Politiken, Denmark's 
famous Morning National News- 
paper, it still offers adequate 
space facilities. Full details from 


But in any event 


NATIONAL NEWSAGENT 
BOOKSELLER STATIONER 
Ec¢4 


By for the largest Net Soles Circulation (ABC ) 


f ers NOFRENKAM LTD 


T.171 5? SnpOw Et 6 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 

STUDIOS, LIMITED 

72a Plough Rd., Battersea, S.W.II 
Tel. Nos. Battersea 5300 & 4886 


HARROW 
BILLPOSTING 
COMPANY 


37 SPRING STREET W.2. 


SSOCIATED 


RT CRAFTS tro 
PLENDER PLACE CAMDEN TOMM am 
€aSrenxw 1416-7 


= of course 


wp to 80 sq. ft. in one piece 


The Autotype Co. itd, Brownlow Ad 
London, W.13 


GIANT ENLARGEMENTS 


——— 
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ADVERTISER'S WEEKLY 


‘Better Service Is Aim Of | US® ADVERTISEMENTS 
Printing Industry’ 


A travelling exhibition, designed to explain to the public 


the essentials of printing, 


Exchange 
Printers, 
Printers’ 
by the Lord Mayor of 
London, Sir Leslie Boyce, 
and will remain at the Royal 
Exchange throughout next 
week before touring the 
country 


A series of exhibits explains 
and illustrates the gencology of 
type faces, and the methods and 


equipment used in ietierpress, 
litho photogravure and colour 
printing; and gives facts and 


figures about printing craftsmen, 
the use of waste paper, the work 
of the Printing, Packaging and 
Allied Trades Federation, and 
the production of books, publi- 
city leaflets and posters 

There is also a bran tub in 
which visitors can find envelopes 
containing pieces of metal type 
which they are invited to arrange 
in such a way as to make a 
great name in type.” 

Introducing oe 
at the opening ceremony, 
John W. .Forsaith, president, 
L.M.P.A., recalled that no fewer 
than six Lord Mayors during this 
century had been printers. 

The Lord Mayor, after re 
minding his audience that 


1 ord Mayor 


can now be seen at the Royal 
Created by the British Federation of Master 
and arranged and presented by the London Master 
Association, the exhibition was opened on Monday 


printing is the City’s largest 
industry, said that the exhibi- 
tion should lead to a better 
understanding and co-opera 
tion between the printer on the 
one hand and the customer 
and user on the other No 
matter what the public would 


accept, the printing industry 
was always striving to do 
better 


To appreciate the range of the 
printing industry, one should see 
the gigantic machines that pro 
duce the big newspapers, a 
moderate-sized book-publishing 
works, and that of a smal] job- 
bing printer. One of the great 


things about the industry, he 
said, was that it found stable 
work for a quarter-of-a-million 


of skilled, semi-skilled and un- 
skilled men and women, boys and 
girls 

In thanking the Lord Mayor, 
R. G. Connell, chairman of the 
L.M.P.A."s5\ committee for the 
exhibition, claimed that many of 


the standards, by which fine 
printing, layout and typography 
were judged throughout the 


world had been created in the 
City. 


~ Legal and Gazette. 


WILLS 
Peancrs (On Prank) Demay, of 12 
Keppiestone, King Edward Parade, East- 
bourne, late chairman and int managing 
director of Ambrose Wilson Lid. and a 
Girecwor and chairman of the 
Methodist Times, left £43,725 Sa. Sd 

gross, £35,347 ifs. 10d. net 


Haavey CULVERWELL, 
Sidmouth, Devon, editor 
of the Sidmouth Herald 
id. gross, £16,420 Os Sd 


Cyaetes lous 
of Fore Street 
and proprictor 
jeft £17,731 & 


Mes. Lowtse Ette~w McCuepy, of 78 
Hamilton Terrace, N.W.8. widow of Rt 
McCurdy 

and managing director of the 
Newspapers (1918) Ltd.. and director of 
Express Newspapers Lid lef: 
£95,405 45 Od 


gross, £95,173 1%. O¢ 
ner 

Whtnm Ramey Cummins, of 29 
Harvey Road, Worthing, founder and 
formerly proprictor of the Muswell Hil 
Record. & past presidem and former 
weasurer of the North London Magter 
Printers Association, left £23,609 7s 
gross, £22,994 18 3d 


DISSOLUTION OF PARTNERSHIP 
Reomip Wht Hise Wits 
Antony Liovo and Reomato Witiiam 
Maseisce. wading a6 “HLM. Signs.” 
2% The Arcade, Colchester, Essex, com- 
mercial artists. January |, 1952 (dated 
March 4. 1952) All debts by Reginald 
Wilham Marriage who will continue 


NOTICE OF DIVIDEND 
Bueeri: AssociaTen inrexests Lrp., 
2a Roland Gardens, South Kensington, 

re publishers and book- 
sellers First and inal of lid. im the 
£. payable April 4 


CHANGES OF ADDRESS 

Vv. Sivieer Smith Co. Lid., dew 
photographers, photo-cngravers, to Siviter 
House, Moseley Street, Birmingham, 12 
Standard Catalogue Co. Lid. producers 
of architects’ catalogucs, to new Soouish 
Offices at 14 Queen's Drive, Glasgow, 82 
Intem Léd., w 14 Hall Moon Sweet, 


J. 3. Huber Lid.. suppliers of photo- 
graphic and photo-litho cquipment, to 
Villiers Road, Cricklewood, NW 2 


PHOTOGRAPHERS 


(Continued from cover) 


BUSINESS OPPORTUNITIES 


DRAWINGS for Purpose 
artist 
SM WC1 


every 


Specialists in 
AERIAL PHOTOGRAPHY 


Write or ‘phone for free Brochure 


Advertisers would welcome 

.@n invitation from an 

established Advertising 

Agency requiring capital 
for development. 


Box 428! 
Advertiser's Weekly 188 Fleet 6: E04 


SALES AND WANTS 


BRAND NEW. Ronco Electric Dee 
Policy Model, with Policy 
against list price £155. BRAND NEW 


Adrema Biectru Print Machine with 
Selectro we £1490 


3 
s 
i 
¥ 
g 
E 
e 


B 
£ 


as agains list price £345 
of these machines will vouch for their 
newness and take on servicing 

_ Box 4290 Ad. Weekly 180 Pieet St BC4 

AIRBRUSH. Including Electric motor, 
compressor, freservor and hand 7 
os, O. N. O. Taylor, Highlands 
House Arciury Road onards 

UONC-PSTABLISHED “Monthly export 
wrurnal A! ugh ann, for sale owing 
personal feasoms We in confidence 
Box 4311 Ad. Weekly tho Plea St BCs 


ACCOMMODATION 


ROOM sukabic for high Gas 
free lance retoucher and « general 

certain work can be 
Central position, good light, 
electricity and rates. 


uarterly 
leet St BC4 
Half share of furnished 
Mt ais ft Window ligh, 
Ws. p.w. Phone TEM 6491. 
WELL FURNISHED « ¢ Maylair 
of redecorated offices. Telephone etc. 
Fully incl. cent £650 p.a. No premium 
MAY 
| STUDIO SPACE Tor Tree lance Pleasant 
aumosphere., light, heat and of 
phone. Centrally situated Some © work 


Bon 4313 Ad. Weekly 180 Plea St BCS 


LONDON LETTERPRESS PRINTERS 
can take on edditiona) work. Period)- 
ist 


for 4173 Ad. Weekly 180 Fleet St BCA 
SPECIAL ANNOUNCEMENTS 


See April 17 issue of Advert iser’s 


Weekly, pages 120, 121 and 123 
for the Advertising Services 
& Supplies Section. May 15 
will be the next issue con- 
taining these services. 


TA gene i 


CALL AOL NS Ae 60 oh pase 


ree ie 


sal pt OAR 


iil ae = es Bs, hs 
J ae 
jt | i= ey a a ‘oS 
a . =~. ee q .. 

i ty , | -, 
| 3 foovernsugy TC a 
> 3 Mave —— i isis 
47 eae } ¥ | rioTRc 0 * Giatree 3148 : 2 = 
F ce | ————— ae 
f * “e, | : p 
aa sat, “éWSagentS a pe Cae 
fl DENMARK * 
| _eie 2 ete 

| | - 

| a 
= a ee eee | 
ee ae ee. , 2 ———— jus 
| VSN! BaTISTS ANS a > a 
STUDIO \ 2 BRIGGS: iF iz 
it Velephone: NUS eum aL! | - 
—— Sy 
MN 22 CHENIES STREET WC" f 
—._ ee 
SR te 1: ae  ——— a tee 


ADVERTISER'S WEEKLY 


COPYWRITER 


First class copywriter 
required for work on 
national and technical 
accounts. Able to take 


charge of department 
. 
LAY-OUT 
MAN 


Versatile layout 


artist 
” Pension and Bonus 
; : Scheme. 
: P . 


S. C. PEACOCK LTD. 
: 2! Leigh Street 
: Liverpool, 
| 
thcHNK al WRITER with 
and at at 
enabiecn him 1 etaap oncal sales 
apon ‘ ‘ s € tng nears 
“ ‘ Coauw Must write 
. ; tnglenr Ability ‘ prepare 
ayouls and aftwwrk an advantag 
“ aur ne and salary 
Po ty Manager bt apandite Lid 
(Cunard Roe NW it 
COLOUR PRINTER requce 
REPRESENTAIINE ob 
cating on o tor 
terpecwe Wowks cuper 
. aniasg het “ ornts 
arca 
Hoa 4245 Ad Weekly ino F 


PRODUCTION 


Small, progressive agency requires pro 


von aseetant Some knowledge of 


block, print and typesetting ordering 
essential, though general suitability « 
i greater importance Chan expenence 


. yf netence Sut job 
can offer siderable responsibility and 
prospects Write of telephone Pro 
tu m Manager, Wiltrid Tisbury & 

pany tL ted, 12 Premces Sereet 
Hanove auare, | jon, W soe 
venor 6724 
YOUNG LADY required , ‘ 
varges for printers blacks etc P 
ape “e Bf advantage fa 


giving | part 


wcek at ae caper 
ome and salary required, © Secretary 
Cireenty's Lid. 9 Berkeley Strees, W | 
LAYOUT AND LETTERING ARTIST 
Ma * a u ’ + North 
Wee Londen Stud Write. stating 
aac tpertene and salary req a 
Bou 425° Ad. Weekly imo I “bts 
AGEN ¥ MEN Add aa 
men ’ Apericme s) 
media. spa va ¥ an 
ona juired “ ae 
' SOHN Ri 
“ 


boa ens Ad “ Aly 180 Fieet Si BCa 


RATER APPOINTMENTS VACANT, 
APPUINTMENTS WANTED, %. per 


VW eeth 188 Pieet Street 


POINTMENTS VACANT 
be eoenerment 


184 


Be. 66, per Ene, 6. gus Gute Sued tot. 
tee, 3S. per Gepiey peed 
St ietem sam 


i. ote Series rates oo : at 
BE PREPAID. Address “ Advertiser's 
Leades, E.C 4. CiiAmcery 8644 


answering these ad: erthements 


required as Secretary to 
Advertising Manager of 
First class representa tor group of leading Perfumery 
per t o bela Con 
~— Ba ~ gy 8 Ee -- and Cosmetic Preparations 
mar t» i of atin ow otal . - o 
Bon 4282 Ad. Weekly 180 Fleet & BCS Knowledge of advertising 
COMMERCIAL ARTIST. First claw « rounne and procedure an 
mi man re wed for stud ate 
industria ompeny tuned im the sdvantage but not essential 
tracty Ss uth We t nd « ] 
we eg I ng a Good conditions with 5-day 
hemes Apply by — -- ‘ » 
a ay he week and canteen facilities 
fou specimeas Of varied Apply in writing, stating pre 
Weekly 180 Fleet St BC 4 sent salary, to Advertising 
Manager 
PICTORIAL Gambles & Co. Led. 
ARTISTS 209 215 Blackfnars Road 
London, S.E.1 
Speedway Sign Service, the leading 
panted bulletin board ontractors 
ees A ED oe : LEADING ENGINEERING JOURNAL 
have cies for Pictorial Artists in - es oe aneenaen tanee 
thew Studios Permanent post, five er "y rh shure North 
day week, holidays with pay Excetionc and Scot oe Saas ons 
nly fcpresentatives wi 
opportunity for up and coming young = seened aa ae Tee 
Artists withing to enjoy a wide variety mould apply Technical 
of pectoral work Call, write or phone ot - —- ion Le Pp t 4 
4 education a revior 
™ t 
SPEEDWAY SIGN SERVICE Box 4115 Ad. Weekly 180 Fleet St ECS 
4 Leysfield Read, Shepherds Bush, W.12 
7 
Tele: SHE 22 IDEAS, COPYWRITING, 
EXPERIENCED EDITORIAL ASSIS- LAYOUT 
7 24-25) wanted § for 
Weekly m Cran 
cael” ~~ Cocamunaion First rate man wanted, spare 
— hi - 3, & progres time, to assist with technical 
or a rig? young man 
purnalism and plenty of ads., literature, direct mail, etc 
who some 
Hox 429) Ad. Weekly 180 Fleet St BC4 Must be adaptable, really helpful 
and living in West London 
! Box 4114 
PRINTING Aavertiser’s Weekly 190 Fleet $1 ECA 


London, 
producing quick 

finished layouts for all forms of 
printed publicity material book 


of 
and 


required, capable 


visuals 


lets. catalogues and, particularly 
posters and showcards. Agency 
background useful but versatility 
and a wide experience of design 
for print to a high standard are 
essential qualifications. Excel- 


lent working conditions; wel- 
fare schemes. Salary €800 pa 


Write fully, in confidence to 


Bex 29) 
Advertioer’s Weekly 180 Fleet 6: EC4 


COPYWRITER VISUALISER with crea 


uve ideas, London, W C 2, Advertising 
Agency has opemng for capericnced 
young man wh a write good copy 
and prepare vugh suals for finish 

. ‘“” asc. exper 

| tor appoint 


Rox 4316 Ad Weekly 180 Fleet St BCa 
YOUNG MAN wanted to handic job 
records a t jea) with invoices and 

t Suction hargcs ‘working in con 
Hon with Studi and Production 
De partments Gooa portunay for 
} keen chap «4 tx ars re in 
first instance giving Jetails of age 
Previows business ox ence and salary 
required 1 Godboid General Build 

ngs. Aldwych W ( 


in Ageny or rk pa by 

OSBORNE PEACOCK co. LTD 7 

| Cannon Street. F Write, giving 

} fetails of previous experience © Pro 
Jucti 

| ASSISTANT. required for 

bic RK mem of wel 


company 
Steould a style and 
knowledge ~ production 
Putte schox sential. with 


PICURE expationned n 


the 


ARTIST lar x pernence 
cmem oft Ivertung quaiifh at ms giving ful 
Ww < of highest pa ~ a only o Setais of » waning and 


awere 


How a6 Ad Werkly 


"Phone your Classifieds to 


180 Pleat S& BC4 | 


ciperenme 


ou ™m & 
Rex 4258 <a Wee 


im Fleet St BC4 


CLASSIFIED ADVERTISEMENTS 


CHA 8844 (Ex 25) 


WANTED 
representatives or agents aread, 
calling on Natrona! advertsers to sel! 
chree dimensional modeliec displays for 
Nacional distribution One representa 


Two 


tewe required for the North and one 
ny the — region, Commission 
0 per cen 


CARLETON RUSSELL LTO 


37, Canning Screet. Birkenhead 


VISLALISER LAYOUT MAN. “ 


have & OD with a goog salary and 
miient Prospects tow . bop lime 
understands that advertise 
be designed to hit’ and 


should be able t 


ALFRED BIRD & SONS, LID., Devon 


shire Works, Birmingham. makers of 

Bed (Custard reguite as Assistant 

mn th alice Promotion Departmen 
man ¥ t und 


MAN WANTED. pret 


window Sepiay experience as 
presentative vering 

half of nd, responsible 

advert uw ns r ~ washing 

Jor str aticrns howrooms 

acd W ernamptor Vehule 

" send traveling job with 

m fh work Written 

au » omy givens ae cipermence 

sala to Wilkins & Mitch Ltd 

on S Staffs 

— cor — requacd by 
Agency Pre write stat 

ine salary “and experience. jay week 
s 44 Ad. W 180 Piect St EC4 
min ING a AGENC Y require Assis 
ta mn Manager Must 

f block order 

Agency experi- 

for 


appomn ment 


nee 
180 Fleet & EC4 


eekly 


First-class 
Visualiser 
wanted 


Wanted immediately 
LAYOUT-VISUALISER 
for Publicity Department 
Pub- 


of leading London 


lishing House 


This post offers an oppor- 


tunity for a really first- 


class man of progressive 
ideas who is able to pro 
duce “roughs” and subse- 
quently the more finished 
visualised job. Excellent 
prospects and good 
salary for applicant with 
the right 

Write, giving 


experience, 


experience 
details of 
age, qualifica- 
tions and salary required 
to 

Box 4322 
Advertiser's Weekly 180 Fleet 81 EC4 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


FURST CLASS IDEAS MAN of a! 


CEDET CRE wan knowtedse a 
Fashion required by lcading London 
Agemy Wresc, giving full paruculars 


BOY, sxhool icaving afc of wp Ww 
aporouimanccly 2). wanted im duplay 
demgner's studk foc making alc 
tees Some cipenene with plauc 
w Oost models, ck., a sdvantage 
Apply m wriung & 


> 
Box 4284 Ad. Weekly 180 Fleet St BC4 
st eee | 
im. 9 
CHESTER, 3 
arus for studi Lapermaced 
ducing Roughs aod tinwhed Work 
lune wash and colour Exceclient 
OPPortunity for Koen young 
founder Phone: BLAckiriam 577! 
SMALL. progressive creative printers re 
gure gencral «sssistan in principal 
Must have good knowledge of print, 
= ~~ acoounts and abic to type 
2 dust Age Of = i> 
nee = ~ — Maling 
requis: « No. A.1%. 
RS Capla Lid. 128 Park Lane, W.1 


ADVERTISING 
MANAGER 


Opportunity exists for young Advertis- 
ing §=Exccutive aged = approaimatcly 
25-30, with ideas and creauve ability, 
lo jun old established Dul progressive 
London paper merchants in permanest 
position 

Essential quaiificalvons arc. cacepuonal 
orgmaiity, ably to produce simpic 
typosraphical layouts humeclf and 
commission first class artwork, know!l- 
edge of typefaces, interest in direct 
mail Some koaowledge of commer- 
al papers preferred. Write without 


specumens, full details cxperieme and 
Ofesemt salary, ais0 salary foquired 
Marking envyclupe Adverusing 
Manager” w 


Box 4323 
Advertiser's Weekly 150 Fleet St ECE 


COPYWRITER. We bave a good job 
for a0 experienced Man or woman who 
nas and can write Hucnt. hard 

copy Phone GER 6671 
appointment, of 
Turner Lid., 40 Gerrard Street 

EXPERIENCED AGENCY 
TION Order Clerk required, age abe 
Fuller responsibility 

settling-in period Write giving 

reguired wo 

, Ad. Weekly 180 Fieet St BC4 

WANTED, Assistam Account Executive 
Must have aptitude for contol of 
detail and be fully scqguamicd with 
agency practice Age under 30. Write 
for interview giving full details of 
capcrienmce, sdiary required, ctc to 
Box 4318 Ad. Weekly 180 Piect St BC4 

SECRETARY ASSISTANT required, age 
23-30, tor General and Pubiicity 


i — essenual Please 
inzi Dresses, 48 Poland Street. 


ASTRAL ARTS GROUP LTD. 
require Contact Man or Woman tw 
copresemt leading Artist and Stu@io 
services. Contact Sales Manager 

ASTRAL ARTS GROUP LTD., 
245 Vauxhall Bridge Road, 
S.W.1. Victoria 5303/7 


write 
wi. 


ERPRESS PRINTERS, ol¢ cstab- 
lished with modern works London, 
represcntative used w 


3 acoounts 
know of this 
Maung Ckpericnce, age. ck., 

Box 4289 Ad Weekly 180 Ficet ‘St Ec4 
PRODUCTION. We want another good 
production man. He must 
experience of 


with 
prospects. GERrard 
6671 for appointmem or write to Auger 
& Turner Lid. 40 Gerrard Street, W.1 


AND LAYOUT ARTIST 


artist, preferably 

~~ of lettering — X- statng age 
and required to 

Bo 43 try Ad Weekly 180 Fleet St BC4 


ARTIST 


Ex.epuocaal opportunity for first class 
i round man capable of supervision. 


Highly attractive sppoistment 
“=pericmced man where g600 sound 
work will carn bigh salary 


& Sex )) 
Advertiser's Weenly 188 Fleet 6: EC4 


ASSISTANT, agcl 
requwed for weil known Agency 
Siving full details of capericnce 
@iaty capected Ww 

box 4514 Ad. Weekly 180 Fleet St BCs 
PRATIS require an poctenesd 


PRODUCTION 
0 4. 
hw 


ton Assistant Must at 
lettering and layouts PRA AIT & CO 
(ADVERTISING) LID. 11 Albert 


Square, Manchester 2 

AN OLD ESTABLISHED Road Pue-o- 
ger framsport Journal 
advorlusemenm = roprescntative 
with some knowledge of 
Industry. Write full partkulars inciud- 
im remuneration tw 
Box 4319 Ad. Weekly 180 Fleet St BCs 

SPACE CLERK required. Write, stating 
age, cEpericnce and salary froquied Ww 
Cilfton Advertsing, 175 Grays ino 
Road, W.C.1 

ROUND ADVERTISING Produc- 
Aseasial required for London 

Good knowledge of blocks, 

typesetting and printng cuecniial 
ret casive = according to effkiency 

achieved. State salary required. 

Box 4325 Ad ‘Weebly 180 D Fleet & BCS 


COPYWRITER / VISUALISER 


Required £1,000 p.a. 
for fully recognised panding, 
London Agency. Practical cx- 
penence in planning campaigns, 
and designing press advertising 
and Sales literature for a wide 
variety of National and Techni- 
cal/Enginecring accounts, is 
essential. As preliminary to in- 
terview send details of career to 


Box 4314 
Advertiser's Weekly 188 Fleet 6: ECs 


A LONDON ADVERTISING AGENCY 
& seeking the services Of & woman, 
over 30, for a senior position in theur 
Outdoor Adverusing Deparumcat 
perieneed in placing contrac ang in 
correspondence with Contractors and 
lospection Staff Write uins exper 

ence, also salary required 
Box 4326 Ad. Weekly 180 Fleet Ss: BCs 
RETOUCHING ARTIST mechanical 


black and white and colour Per- 
mann Ppomlon 
Box 429° Ad. Weekly 180 Fleet St BC4 


RETOUCHING ARTIST. Duc to expas- 
son we require a further first class 
R ctoucher The position will carry a 
good salary and holidays as afranged 
Write fully giving age, cxperience and 
salary required two 
Box 4328 Ad. Weekly 180 Fleet St BCs 

WEST SURREY AGENCY has vacancy 


for young layout man with some techm 

cal knowledge Reply. stating caperi- 

ence, age and salary required, to 

Box 4292 Ad. Weekly 180 Pleet St BC4 
ING ARTIST who can really 

produce firm class work requir by 

well known London Studio High 


finish essential. Holiday this year 

Box 4299 Ad. Weekly 180 Fleet St BC4 
WEST END PHOTOCRAPHER requires 

representative full or part ume. Wage 

aod commission rite 

Box 4300 Ad. Weekly 180 Fleet St BC4 
YOUNG MAN required by Technica! 


Agency W contol account in aii 
sages Agency cxperic essential 
Koowledge of Radi industry an ad 


vantage 
Box 4301 Ad. Weekly 180 Fleet St BC4 


required 
for busy London Agency. Experience 
cwentia S-day we ys this 
year, Details and salary required to 


Bex 4302 Ad. Weekly 180 Fleet S& EC4 
PRODUCTION MAN required for junior 


post with cxcelient prc ts in Wen 
End Agency (R.P.A.) ull details of 
education, experience and salary re- 
quired to 


Box 4294 Ad Weekly 180 Fleet St BC4 


"Phone your Classifieds 


ASSSTIANT ART DIRECTOR wih 
sued kav ‘acy / ol ude working tor 
od) crlussng Loaden ap pwounca:. 
Withee capereme 
Hon 4295 Ad. Weekly 180 Fleet Se BOS 

ARTIST capable of producing fet aw 
“ui lle drawings. colour aed biack 
aod whi 
ox 4298 Ad Weekly 180 Plea St BCA 

ARTIST. tus cam ail round general 
Arm reguucd fo Leoadon Studio. 
Vood salary and SOlidays the year. 
Wene @ Oct Melance wating age, 
caperionce and salaty required Ww 
Bon 452) Ac. Weealy 180 Piet & BCS 

LAYOUT/VISLALISER «uh creative 


capericnce and salary 

fequucd Ww 
Box 4529 Ad. Weekly 180 Plea St BOs 
ADVERTISEMENT REPRESENTATIVE 
0 w 30) wanted tor London office of 
Goo 


Amcrhan Publishing vuse 

“lary and prospects 

Box 4535 Ad. Weekly 180 Fieet St: BCS 
FASHION ARTIST lor 


ais work 
Box 4336 Ad. Weekly 180 bicet St BOS 
IN THE COUNTRY, yet whe an hour 


from London, the picassamt modere 
sudo of « lively growing agency 
offers an interesting post tw «4 senior 


arus capabic of firs class lettering and 
retouchung, preferame one wth cngin- 
cefing caperence Write fully giving 
age. capericnce and salary W 
Boy 4333 Ad. Weekly 180 Fleet St BCS 
YOUNG MAN, National Servee com 
pleted, required © amit Production 
Manager of 
Kaowiledgsc of layout 
me cascolial 


Advertsemeat Deparumem 
biocks aad prist- 
aod peasion 

an 


Permancat 


vonfidence. 
box 4334 Ad. Weekly 180 Piect S: BCS 


NTMENTS WANTED 


SHOR THAND.-TYPISTS, 
Clerks, cx 
of safl, contact y Bureau, 
Excei House, Whitcombe Sureet, W.C.2. 
(WHilvehall 5924) We secaine 
sent personnc! 
JUNIOR ARTIST and improver, female. 


Private Secre- 
if you ate in argent 


aged 18 at present with well known 
provincial Agency, wishes to Wansfer 
to a Londos House. Interview arrange- 
ments will be observed 


Box 4320 Ad. Weekly 180 Fleet & BOS 
A MONTHLY BOOK and Catalogue 
London Letterpress 


y 

eekly 180 Fleet St BCs 
— POSTERS carcfully inspected 
visiting main cities fegu- 


experiemed Box 
keen worker, a\ present S cannes 
job, but which has limued scope. Me 
« looking for an cguivaient posiuon 
offering prospects with appropriate re- 
muneranuon 
Box 4308 Ad. Weekly 180 Pleet St BCS 

QUICK! Engage ths ‘“middice-weight" 
accoum executive (age 30) NOW. He 
will soon grow into a “heavy-weight.” 
Box 4309 Ad. Weekly 180 Fleet & BCS 

EX-NATIONAL SERVICE 
age 2) (served abroad) 
education 


OFFICER, 
public schoo! 
matrxulation cacmptios, one 
in boca! 


of advertising. requires pou 
on production side of small agency 
Box 4305 Ad. Weekly 180 Fleet & BC4 

YOUNG UNIVERSITY craduste, agency 
trained, widely caperienced in 
ing. market research, media 
and as account executive, seeks post 
Box 4306 Ad. Weekly 180 Fleet St BC4 

AMBITIOUS MAN ©9). Grn class all- 

round Knowledge orint. requires re- 

sponsible position with prospects 

Box 4286 Ad. Weekly 180 Fleet & BC4 


FREE LANCE SERVICES 


— requires commissions 
packag: wade marks ene also 
some lettering and line work 
Box 4280 Ad. Weekly 180 Pleet St BC4 


to CHA 8844 (Ex 25) 


PREE LANCE ARTISTS. Sredio 


avaial sear Tate Gallery 

hook n sy a aoe " iciepbow. 

heats my mg, ons wate 

Box 432) Ad Weehly ‘80 Peer & BCS 
DISPLAY FIRM weh © contact firs 

cas tree lance ~ General re- 

queremenms for individual and 

daplays Essential that previous ¢x- 


perneme should De stated 
Be 


Nursery iwstrator. 
Phome Advertising Manager, TEM 0444. 


BUSINESS OPPORTUNITIES 


EMERGENCY WORK 
Consult us if you have a rush mailing. 
Expert staff for handling all aspects of 
direct mail work—letters, addressing, 
histing and mailing 

DIRECT MAM DESPATCH CO. LTD 

Telephone: BAT 3556 
19 Webbs Read, London, 5.W.!! 


Manchester firm of 

SPACE 
REPRESENTATIVES 

ere desirous of representing 


@ good Engineering journal 
in the North. Apply 


Box 1% 
Advertiser's Weekly 180 Fleet 6: £04 


LONDON PRINTER (1 ctterpres) desires 


teup with Advertiaing A, (open 
to suggestions) Used w Advertising 
Agents work, Catalogues, Folders. et 
Fully equipped. modern plant. i' 
machines from email Autos to Quad 
Crown Good tm, of Type faces 
Mechanical setting. , ot. Acces 
sible Works of mn “ond feet Princt 

ts only apply 

m 4264 A ‘Weeki 180 Fleet St BC4 


PRINTERS 
Print Salesman with own office can put 
you on the map in London Sole 
a required in Letterpress, 
Gravure and Carton printing. 
Please write 
a. CHISWELL 
9 Cursitor Street, London, E.C.4. 


Fine Colour Printers, Bour 
36835 
London Office: 96-100 Fleet St. E.C.4. 
Phone: CENirai 1740 


Soft Drinks Firm 

wants small agency 
London Soft Drinks firm is con- 
sidering change from large to 
small agency where the agency 
is prepared to grow with the 
Account. 


Present appr — medium 
sized. Send cxisting 
Accounts etc. to 

Box 4330 


Advertiser's Weekly 180 Fleet 6: £C4 


lively young 


by 
mn or 
fi avail 


to 


First rate beckground 
Bon 4310 Ad Weekly | 1m Piet & BCs 


(Continued on page 183) 
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Showcards - Signs ~- Display Stands in 
Metal, Wood & Plastic - Metal Products 
IMuminated Signs 


% 
: 
- 


ACME SHOWCARD & SIGN CO. LTD., Paracon works, ENFIELD, MIDDLESEX. Telephone: HOWARD 65! 


Birmingham Office and Showrooms: Crown Buildings, James Watt Street, Birmingham 4 Telephone: Birmingham Central 2325 


) WV STOP PRESS — 
Ia WW MODELS gi | pacxacing INST. 


PERFECTION in design and | NEW CHAIRMAN 


i performance & Rebber Co. (Gt. Britaia) Lid. 
. aa | AEROGRAPH | twister tasss Mos 
4 LOWER it--#4-— 
Pe ’ own ée over @ reese aaa REE 

4 PRICE Minow the warts over as BIG ROLE FOR 
8 TECHNICAL ADS 


TYPE NS 
AIRBRUSH 


TYPE NSEw 
AIRBRUSH 


hg ee 


Ash your dealer for full details or write to~ 
THE AEROGRAPH COLTD. Lower Syvennam. 


LONDON, S.E.26. awe 47 e:amingnam 88/8T0L - GLASGOW - MANCHESTER 


Published by the Proprietors, BUSINESS PUBLICATIONS. Led. ac their office at 180. Fleece Street, London, E.C.4 (Phone: Chancery 6844.) 
April 24, 1952. Printed in England by Stapies Printers Limiced at their Great Titchfield Street, London establishment. 
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4 / a Halton or 
as Northern advertisement manager, - 
| Manchester, in May. iy 
| NERO. at War Ofice te L1- a 
A ty Ministry of 7 
Supply. by 
Large scale advertising in pro- i 
| vineial papers starting this week for +e 
mew Mars Bounty bar, product pre- «“ 
viously advertised in —_ “test” 7 
towns. Extensive 7 par 
starts for Bounty on June 19. ag 
| Agents: Young & Rubicam Ltd. ae 
7 wae go goa in renewed export drive following | eemnmomamenesess ir 
ae : —_—— pe ee : publication of Government's Econ- Summer for Kia Ora eee 
“gy ~ ee a e omic Survey for 1952. Survey says frit squashes wing Tull coer ie. 
j a ee outlook for consumer goods exports in weekly maga ond quae a 
ti « not promising, with sharp reduction pm Ey ie - FH eS 
os — — % te ae im textiles likely. Overseas sales ported by bus sides 16-sheet Pe 
- —~“ \ a ae boost must depend on increasing posters in London area. Agents: af 
As — ae Mi engineering y — yew ex- | Service Advertising Co., Ltd. a 
3 RS ae ee pected to be at A.A. Con- ingilatnteaiianin ‘ 
F. rl ‘> ia as erence, Brighton, sext month. Durham County Council have iS, 
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